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Irritating Features of the Luxury Tax 


Y telegraph May 16 we get from the Treasurer’s 

B Department at Washington what purports 

to be the final interpretations of the luxury 

tax. We give the elements of the tax decision 
applicable to shoes in this issue. 

We also remember with some degree of irritation 
the war experience of the industry on regulations 
which were issued, the next day revised and for 
months thereafter “officially” interpreted. 

There is but one way out of the mess. Abolish the 
luxury tax. It isn’t that the merchant is not willing 
to pay the tax or to collect it from the customer but 
the little driblets ranging from the cent tax on an ice 
cream cone to 10 per cent on shoes over $10 in value 
cause endless bookkeeping in the stores of America 
and slows up the processes of merchandising. 

Already the newspapers of the country are ridiculing 
the luxury tax by cartoon and we predict that the 
clever cartoon depicting a pompous individual, 
labelled “Congress,” taking a penny away from the 
little urchin hugging on to an ice cream cone, will just 
about finish the whole program of luxury taxes when 
Congress assembles and is prodded into action. 

The merchants in Kansas and in many of the states 
have personally talked with their Congressmen and 
by this most effective campaign of education have set 
the wheels of revision going. The whole matter of the 
luxury tax is a trivial thing. We doubt its efficacy 
as a revenue producer but we do know its irritability 
to merchant and consumer. The whole tax should be 
kicked out of the way so that a real American Con- 
gress can get down to the real business of the day. 


A Business Session--for Business 
Purposes 


HE prediction has been made that “the Senate 

will probably debate the peace treaty some 
months.” Could it do anything imaginable which 
would more disturb public confidence in its good 
faith or its intelligence, than to debate “for some 
months,” or even weeks, a treaty which has been the 
steady diet of the reading public, for half a year? All 
the real argument, on general outlines, could be 
presented in a single day, by any man who knew the 
value of words. 

As to having every one of the 96 senators go over 
the document with a microscope, for discussion of 
small details, nobody wants to hear it. Let them 
talk in relays and groups, if they must talk; is there 
any good reason why a dozen speeches could not be 
in progress at once, in different parts of the chamber? 
Those who have seen the Senate in its routine work 
with no one paying any attention to the sole, lonesome 
speaker, would approve such a plan, if necessary. 

This should be a ‘“‘business session’’ of Congress, in 
every possible sense of the word; a session of business 
men, for business purposes, taking the term in its 
broad and rightful meaning, as being the collective 
work of every element of the nation; the work not 
only of the merchant, the manufacturer and the 
financier, but of the farmer and the sailor, the teacher 
and the miner, the mechanic and the railroad em- 
ploye, the hand-worker and the head-worker. We © 
are all in a process of re-adjustment to new conditions; 
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we have developed antagonisms here and there which 
need allaying; we have problems galore; we can 
supply work for the ablest and wisest Congress that 
ever sat in Washington, in all our national history; 
both branches will find enough to do, without wasting 
“some months” in empty talk, cover foregone con- 
clusions, relating chiefly to foreign affairs. For does 
any one suppose that the peace treaty will fail of 
ratification? 





‘**Destroying’’ the Undestroyable 


ID you ever stop to think what a daft notion this 

I. W. W. “destruction of the entire wage 
system” really is? Did it ever occur to you that the 
present system is the culmination of a good many 


centuries of human effort, with the best work of tens 
of thousands of able, thoughtful, earnest, and pro- 
gressive minds concentrated, generation after genera- 
tion, on the best means of distributing and inter- 
changing the work and the products of all of the race? 

If the “‘wage system” could be totally abolished 
today, and every business placed upon the socialistic 
basis, absolutely; early tomorrow morning some chap 
on the premises would sidle toward the leader and 
say: “I believe, if you will just give me a certain 
amount each week, regularly, I would rather have it. 
Then if there is more than my share left, you fellows 
can take it. But I would rather have my estimated 
share, in a regular allowance.” And nine-tenths of 
the others would follow him, in a month; and “the 
wage system” would be working again! For that is 
precisely what it amounts to. And there never was 
a time in the history of the world when workers of 
all kinds were getting more for their work than they 
are getting in this country today. 

“The wage system” exists, and persists, mainly 
because in hundreds of years of experience, both 
workers and employers have found it useful. It 
exists because of universal need of it and demand for 
it. It is quite likely to withstand all the assaults of 
Bolshevism, communism, I. W. W., or what not 
aggregation of brainless ignorance. 

If you want to know what happens under a Bol- 
shevist form of industrial development read the story 
of a Russian shoe factory as told by Emanuel Arons- 
berg in Struggling Russia. 
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The business was founded some twenty years ago 
in a Western Russian city and prospered. The 
proprietor was not of the kind called in Russian 
Beilorutsha (‘‘white hands,” afraid of work). He 
was the factory’s hardest worker, and succeeded in 
making his establishment a temple of labor, with a 
spirit of mutual good will prevailing. He paid the 
highest wages and he never had a strike. So high 
was the repute of his products that any man trained 
in his shop was sure of a job wherever he went. He 
was a man of great humanity and sympathy. On one 
occasion, a worker having been caught stealing, he 
took the culprit into his private office, talked to him, 
and ultimately the repentant thief became the 
factory’s foreman. 

In the early days of the war boots were made for 
the Russian army, but the German advance having 
come, the machinery and the family of workers were 
removed to Moscow, where they were soon busy 
again. Then came the Bolsheviki. A commissary 
appeared with orders to elect a factory committee to 
take charge. The proprietor made no objection, the 
committee took his advice, and affairs went on largely 
as before. The harmony gave dissatisfaction. A 
commissary visitor concluded a long speech by point- 
ing to the proprietor and saying: ““There he is, your 
exploiter and sworn enemy!’ The men laughed and 
shouted “No!” Whereupon they were told they 
were ignorant, should at once become class conscious. 

Shortly afterward the manufacturer was carted off 
and locked up. He was released, but only after 
“some one in- power” had been quieted by a six figure 
ransom. Toward autumn last year the effects of 
Bolshevism rapidly matured. Raw materials could 
not be secured, and many of the workmen departed 
on thousand mile tramps to reach the peasant villages 
where there was food. 

The few that remained put in two evenings every 
week and all Sunday drilling for the Red army. 
By December the workers numbered but seventy; 
the capital was gone; the machinery had deteriorated ; 
it was time to put up shutters. Then arrived another 
commissary, but this one to say the hotheads had 
had their day at Lenine headquarters. A large salary 
was offered to any competent bourgeois manager 
who could: be secured. The change of policy came 
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too late. What had been done could not be undone. 

“So passes out of Russian life,’ says Mr. Arons- 
berg, “‘one industrial unit after another, one link 
after another in the chain of useful human activity, 
to make room for the great Nothing.” Throughout 
the great land beginnings of good have been snuffed 
out. It will take long to remove the imprint of the 
Beast. Reorganization will be slow and painful— 
will not be achieved by a mere change of government. 
What the Germans did to Belgium is little compared 
to what the Bolshevists have done to Russia. 





The Power to Tax Is the Power to 
Destroy 


HE “Recorder” a full year and a half ago in a 

series of articles on Modern Taxation told of the 
possibilities of “destroying by taxation.”” Now that 
certain groups of voters—and one central western 
state is a vivid example—find out how easy it is to 
VOTE PUBLIC MONEY INTO THEIR POCKETS 
the tax reservoirs of the land will be “leaking from 
every pore and pouring from every leak.” 

Some disagreeable truths in an article in the Satur- 
day Evening Post, “Red Friday,” point clearly the 
reefs ahead and we quote the rub of the article. 

“The theory,” he went on then—‘‘that was simple 
—the destruction and assumption of private, or more 
often corporate, property by popular vote; through 
government waste and expenditure and competition 
in industry, and then taxation. There is nothing new 
in that. It is perhaps a century almost since your 
Chief Justice Marshall told you that the power to tax 
is the power to destroy.” 

It is time for the business of the country and the 
intelligent citizenry to awake to the duties of politics 
so long neglected. 





Throat Troubles in Pumps 


T is timely with the development of the pump as a 
mid-Summer foot covering to point out that 
trouble at the throat of the pump is sure to be the 
one big element of dissatisfaction unless shoe fitting 
is more correctly done. 
In the flexing of the foot in walking, the new high 
throat pumps, without or with ornaments to empha- 
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size the discomfort, have some very discouraging 
features to the comfort of the public. The corre- 
sponding size of the pump to the foot must be more 
closely maintained and many women, having high 
waist feet, should be frankly told that other types of 
low footwear give better satisfaction. 

This Summer season is strongly a “‘throat’’ season 
and as such warrants a very careful study of fitting 
values to bring about a maximum satisfaction. 
Merchandise today is too high in price to jeopardize 
by errors in fitting—which usually are errors in 
selection by the customer. 
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STATISTICS ON ARMY SHOES AND CLOTHING 
Based on Stocks Inventoried February 1, 1919 


Washington, D. C.—Although the War Department is still 
making purchases of shoes in large quantities, figures just 
secured from the General Staff show that there are now suffi- 
cient marching shoes in stock to supply an Army of 500,000 
enlisted men until September 30, 1924. 

The statistics branch of the General Staff has just’completed 
estimates of the quantities of various items of equipment 
which will be required for an Army of that size from May 1 to 
September 30, next, and upon the stock remaining on the 
latter date is based an estimate as to how long a similar Army 
could be supplied without making additional purchases. The 
stocks of clothing which will then be on hand will be sufficient 
to keep the Army for from two to twenty years. These figures 
are estimated upon the issuance only of new stock, no allow- 
ance being made for reclamation. They are based upon the 
stocks as inventoried on February 1, last, and upon the actual 
strength of the Army to May 1, and thereafter upon 500,000 
enlisted men. No.inclusion is made in the estimate of the 
surplus clothing overseas. 

It is estimated that 1,291,000 pairs of marching shoes will 
be required to September 30, next. The stock then remain- 
ing on hand will be 7,599,000 pairs, sufficient to last 5.1 years. 

The stock of rubber boots will also be high, as only 43,000 
pairs will be required this Summer, leaving a surplus on 
September 30 of 323,000 pairs, which will last the Army 6.6 


years. 


PROPOSALS FOR 250,00 PAIRS OF GARRISON 
SHOES 


Bids Open May 26 


Washington, D. C.—Proposals for 250,000 pairs of garrison 
shoes of a new type will be opened by the leather-rubber 
branch, clothing and equipage division, on May 26. These 
shoes are to conform with the new specifications just made 
public, and will vary in a number of ways from the marching 
shoes purchased in the past. 

For some time the adoption of a new shoe has been under 
consideration by the General Staff of the Army, and the new 
specifications are the result of attempts to provide, for the 
peace-time Army, a lighter, better looking shoe than the 
present shoe, which was designed for war work, and with 
wearing qualities made the all-important requisite. 


WAR DEPARTMENT ORDERS 
200,000 Pairs Russet Army Shoes 


Washington, D. C., May 13—The War Department today 
placed orders with the following named concerns to furnish 
the Army with 200,000 pairs of russet shoes: Charles P. Keigh- 
Jey, Vineland, N. J., 25,000 pairs at $5.43; Thompson, Smith 















Rosenwasser 
Bros., Brooklyn, N. Y., 50,000 pairs at $5.60; Brown Shoe 
Company, St. Louis, 50,000 pairs at $5.54 1-3; Joseph M. 
Herman & Co., Boston, 50,000 pairs at $5.72. 

These bids were received at yesterday’s opening, the pro- 
posals of Thompson, Smith & Co. and Rosenwasser Bros. 


& Co., St. Paul, Minn., 25,000 pairs at $5.45; 


coming in after the others. They had been put in the mail, 
however, in ample time and were considered. 


LEATHER LEGGINGS WANTED 
Washington Needs Officers’ Equipment 


Washington, D. C.—Proposals for 343 pairs of leather 
leggings are to be opened on May 19, by the leather-rubber 
branch, clothing and equipage division. Bids have been 
requested on 312 pairs of Spring tan cordovan and 31 pairs 
pig grain, in the following sizes: 

Cordovan: 26 pairs size 13; 3 pairs 1314; 86 pairs 14; 
24 pairs 144; 97 pairs 15; 35 pairs 1514; 38 pairs 16 and 3 
pairs 17. 

Pig grain: 9 pairs size 13; 11 pairs 14; 10 pairs 15; and 1 
pair 16. 

Bids are requested for the entire lot or any part thereof. 
It is requested that samples be submitted with bids. 

Immediately delivery of the leggings is essential and bids 
will be considered only for goods already manufactured. 


NEW LAW ON FIRST AID 


Massachusetts Stores, as Well as Factories, Must 
Provide It 

Boston.—A Massachusetts law, effective May 1, provides 
that all factories employing more than 100 persons, and all 
mercantile establishments employing 20 or more women or 
minors, shall maintain a first aid medical or surgical chest, 
as the state board of labor and industries shall require. 

The board requires that in each factory employing 100 or 
more persons there shall be a first aid room, of not less than 
200 square feet, with a sufficient equipment for providing 
first aid, and a nurse competent to administer first aid. 

Also, the board requires that in large factories facilities 
shall be provided for the warming of the food of workers who 
bring their dinners. 

Alfred W. Donovan, of E. T. Wright & Co., Rockland, 
Mass., shoe manufacturers, is chairman of the board. 


BIDS REJECTED BY GOVERNMENT 
Top Lifts Prices too High—New Scheme Proposed 


Washington, D. C.—All bids received last week for top 
lifts by the clothing and equipage branch of the Quarter- 
master Department have been rejected, on ground that bids 


were too high. 
When the bids were opened and found to be at rate of 35 
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cents, it was stated that, in the estimation of the Govern- 
ment’s purchasing officials, this figure was far too high. Shortly 
thereafter a cable received from abroad canceled the require- 
ments for which the proposals were requested, and intensified 
the feeling that the bids should be rejected. 

It has been pointed out that there is no necessity for the 
Government to secure bids for top lifts, since there are now 
in process of adjustment a number of contracts made before 
the armistice, which are now being settled on a sixty per cent 
allowance at twenty-seven cents. Thus, for a small sum, and 
at a rate far below the bids, the department can, it is declared, 
fill all its requirements both for abroad and here. 


FISH LEATHER NOW PRODUCED 
New Shoe Material Gives Promise of Utility 


New York.—Leather, suitable for all the uses to which it 
has heretofore been applied, is now being produced from the 
hides of certain fish and sea mammals, according to the 
sponsor of the industry, Alfred Ehrenreich, president of the 
Ocean Leather Co., of New York. 

It has been found that a number of fish are of value in this 
new field of leather production. Sharks, rays and skates are 
utilized, as well as nearly all of the deep sea mammals in- 
cluding whales, porpoises and black fish. 

The fish are caught in specially designed set nets and trap 
nets in the neighborhood of the tanning plants. 


Two Tanning Plants Operating 


At the present time, there are two tanning plants in opera- 
tion. One is located at Moorehead City, N. C., and the other 
at Fort Myers, Fla. Research and experimental work is 
constantly being done with a view to improving the methods 
and machinery used for tanning. However, the process and 
product is by no means in the experimental stage. 

With the rather limited tanning facilities now in operation 
it is possible to produce 200 to 300 large tanned fish hides 
daily. It is planned to increase this amount to anywhere 
from 2,000 to 10,000 skins daily, within the next year. 

The cost of the leather produced varies from 5 cents to 


$1.25 per square foot depending upon the quality and finish | 


of the leather. The hides cut from 10 to 40 square feet, and 
in the case of one or two of the very large species as high as 
100 square feet has been obtained. 


JUNE 16-21 DEVOTED TO FOOT COMFORT 


Scholl Mfg. Co. Offer Prizes for Windows 


The return of Dr. Wm. M. Scholl, president of The Scholl 
Mfg. Co., from Europe recently has given added impetus to 
the already well laid and vigorously prosecuted plans of that 
firm for making the annual Dr. Scholl’s Foot Comfort Week 
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for this year June 16-21 eclipse all of its remarkable successes 
of past years. 

It is conservatively estimated that 15,000 merchants will 
make complete Dr. Scholl window displays for this occasion. 
Thousands of merchants will further tie up to the heavy 
national advertising of this week by running ads of their own 
in their local papers, playing up Dr. Scholl’s Foot Comfort 
Week and directly connecting themselves with it. 

The Scholl Mfg. Co. is co-operating with such dealers 
most by furnishing without charge full window display 
material, complete printing plates of specially designed ads 
and numerous other helps. As a further stimulant, it offers 
$1,000 in prizes for best windows and assures every contestant 
who fails to land one of the big prizes a consolation prize 
that is not to be despised—an engraved fountain pen of 
standard make. 


SOME TRANSACTIONS IN LEATHER 
Spot Leather is Going Higher and Higher 

Peabody, Mass.—The North Shore leather market is going 
up like an aeroplane. Some instances show it. 

A car load of hides, consigned to a Peabody tanner, was 
sold by him at a profit of $2,500 before it reached his tannery. 

A lot of India goat skins, sold to a North Shore tanner a 
while ago, was bought back by the importers. They sent a 
check of approximately $100,000 for the skins. They paid 
more for the skins than they sold them for. 

A tanner of side leather paid 35 cents for a lot of Western 
hides last week. The price of these hides was fixed by the 
Government, up to February 1, at 21-22 cents. The 35 cent 
hides are not only higher in price, but are poorer in quality 
than the 22 cent hides. The tanner figures that the rise in 
hides will force an advance of 18 cents a foot in prices of sole 
leather. | 

A tanner of calf leather pays 60 cents a pound for calfskin. 
In days gone by, he bought whole calfskins for 60 cents each. 

A large shoe manufacturing firm, with factories in the North 
Shore district, is buying hides and skins, to protect itself in 
the matter of supplies of leather for its shoe shops. 

A dealer sold a tanner a lot of kid skins one day last week, 
and the next day offered a premium of $1,000 if he could have 
the skins back. 

These instances may give buyers a better idea of the leather 
situation than any study of statistics. 


FRENCH CALFSKINS HIGHER 
Government Restrictions on Killing of Calves 
Paris, France.—A great shortage has developed in the 
French calfskin market owing to decreased kill under Govern- 
ment instructions to conserve young stock as much as 
possible. As a result market prices of calfskins at the 
French public sales have increased materially. 
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Interpretations of Luxury Taxes 


Treasury Department Through the Commissioner of Internal Revenue Issues 
on May 16 Final Regulations on Luxury Taxes 


By Telegram—Washington, D. C., May 16. 

HE Treasury Department has just issued its regulations 
y i relating to the excise taxes on sales by dealers of 

wearing apparel, including boots and shoes. These 
have been under way for some time and have been eagerly 
looked for by all in the different trades. The Commissioner 
of Internal Revenue, who announces the various regulations, 
has taken up the different sections of the law, and under 
article 26, deals with boots and shoes. 

“For the purpose of the tax, men’s and women’s boots, 
shoes, pumps and slippers,”” the Commissioner holds, “shall 
include all articles of whatever material made, commonly or 
commercially known by any of these designations. Similar 
articles for boys of six years of age and older; or of sizes 1 and 
larger, and for misses of 14 years of age and over or of sizes 
11 and larger are taxable. 


On Buckles Attached—and Detached 

“Shoes, boots, etc., although having buckles or other orna- 
ment of precious metal, imitation thereof, or ivory, attached, 
are subject to this tax on the entire value in excess of $10 per 
pair, the ornaments not being subject to tax separately. If 
buckles or other such ornaments are sold separately and 
afterwards attached, the ornaments will be subject to tax 
separately while the shoes, boots, etc., will be taxable as 
such on the amount for which held in excess of $10. As to 
the rate of tax applicable to ornaments made of precious 
metals, or imitations thereof, see article 32. (5 per cent on 
Jewelry.) 

‘“*Exceptions—The above mentioned articles which are (1) 
sold for $10 or less per pair or (2) which are made of fur on 
the hide or pelt, or on which such fur is the competent 
material of chief value are not subject to this tax. 


Shoes for Cripples Exempt 
“Express exemption from taxation under this subdivision 
is made on any shoe or appliance made to order for any 
person having a crippled or deformed foot or ankle.” 


More Light on ‘*Buckles”’ 

Article 32—When an article is within the language of two 
or more sections of the law, by each of which a tax is imposed, 
the article shall not be doubly taxed but shall, as a general 
rule, be held taxable under that section which contains the 
more specific descriptions, thus subdivision 14 of section 904 
(A) Imposes a tax on shoes and section 905 of the law imposes 
a tax on articles made of, or ornamented, mounted, or fitted 
with precious metals or imitations thereof, or ivory. A pair 
of leather shoes ornamented with gold buckles would fall 
within the terms of both these sections; but the description 
“Shoes”? being the more specific, would be the controlling 
description for taxable purposes. On the other hand, where 
the footwear is part of a livery, it is taxable under that head. 


Livery Footwear 10 Per Cent Entire Amount 


The tax imposed upon footwear by Congress is 10 per cent 
of the amount in excess of $10 per pair; the tax on livery is 
10 per cent of the full retail selling price. 


How Tax Is Measured 
Under article 2, the department says, “Purchaser is liable. 
The law imposes the tax upon the purchaser. It is to be 


collected from him by the dealer, who must repay to the 
collector of internal revenue. 

“The tax is measured by the price for which the article is 
sold. It is on the actual sales price of the goods sold and not 
on the list price where that differs from the sales price. The 
tax cannot be included in the selling price but must be billed as a 
separate item. 

‘‘A discount for cash or other discount made subsequently 
to the sale cannot be deducted in computing the price for the 
purpose of the tax.” 

The tax is payable in respect to a sale made, whether or 
not the purchase price is actually collected. 

‘“‘Commissions to agents and other expenses of sale are not 
deductable from the price. 


On Sales with Delivery Charges 

“If articles are sold and the delivery charges to point of 
delivery are paid by the purchaser as a specific item, or if 
they are sold delivered at a sum less delivery charges to be 
paid by the purchaser, such charges need not be included as 
part of the'price of the goods but if the dealer sells goods at a 
delivered price, and himself pays the delivery charges he is 
entitled to make any deduction on account of the inclusion 
in the price of such charges. 


On Returned “‘Taxable”’ Articles 

“If taxable articles are sold and subsequently returned, and 
the sale is entirely rescinded, no tax is payable; and if paid 
it may be refunded by the purchaser and the dealer may take 
credit therefor in the return for the month in which the 
refund is made. 

“If part only of the taxable articles sold at one time are 
returned and refund made by the dealer, or exchange made 
for goods of less value or for goods of higher value and the 
difference in price paid by the customer adjustment can be 
made and credit therefor taken by the dealers. 

“Shoe repairs are not taxable. 


Not Applicable to Export Shoes Sold at Retail 


“If a dealer overpays the tax due with one monthly return, 
he may take credit for the overpayment against the tax due 
on a succeeding return. If he sells on credit he shall return 
and pay the tax as of the time of the sale but he may defer 
collection of it from the purchaser. If he does so, he may, if 
necessary, sue the purchaser to recover the tax. The lax does 
not apply on retail sales of boots, shoes, or livery, intended to be 
taken out of the country. 

“Collectors are to be permitted to accept uncertified checks 
in payment of the taxes. 


Penalties for Misrepresentation 

“‘Penalties—Any person including an officer or employe of a 
corporation and a member or employe of a partnership in 
course of his duty, who fails to pay or collect a tax or make a 
return is liable to a penalty of one thousand dollars.” 

A similar penalty is provided for misrepresentation of the 
tax. 

“This provision is designed, among other things, to pre- 
vent a dealer adding more than the amount of the tax to the 
price of an article and representing that the increase is due 
to the tax.” 
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Topeka. 

HE Kansas Shoe Retailers’ Association, through its 

T secretary, A. R. Springer of Topeka, has taken up the 

national fight to have the “Luxury Tax’ on shoes 

repealed. Ina letter sent to six hundred dealers of the state, 

there is enclosed a bulletin of the new Luxury Tax, aimed to 
assist in handling the tax. 

‘This is the first of a series of letters or bulletins we expect 
to furnish our members,” Mr. Springer states. 

“The new officers of this association want you to feel free 
to call on them for any information or assistance they can 
render. We are keeping posted on what is going on in 
Washington, and will issue a bulletin on any matters of 
importance. 

“‘Had it not been for the unremitting efforts of our organi- 
zation, we would all be stamping the cost and selling price of 
our shoes as well as selling Liberty shoes. Had all the states 
been thoroughly organized, we would not have the obnoxious 
Luxury Tax that we are now fighting to have repealed. 

“‘We are doing everything we can to help our craft and 
protect ourselves against foolish legislation. We need and 
want your support and are enclosing a membership blank 
for you to sign. Just pin your check to it and send it in—‘do 
it now and it won’t be forgotten.’ 

“The officers are willing to do the work but they must 
have your support and co-operation to accomplish the things 
they want to do.” 


See Congressmen and Protest 


The bulletin includes suggested material for letters to be 
sent by the dealers to their Congressmen in Washington to 
bring about the repeal of the luxury tax for shoes costing 
more than $10. Many of the dealers were able to see their 
Congressmen personally before they departed to attend the 
special session opening on May 19. 

Here is the preamble on the protest: 

“‘Whatever way you look at it, the so-called ‘Luxury Tax’ 
on shoes is discrimination against the shoe business. Besides 
making the retailer all kinds of trouble collecting the tax and 
keeping track of his taxable transactions, it adds to the 
already burdensome cost of necessary footwear to the 
consumer. 

“We want this ‘war tax’ on an essential commodity re- 
pealed. The one method to obtain the repeal of the tax is 
to bombard the new Congress with petitions and protests. 
We cannot let the grass grow under our feet in fighting this 
unfair revenue legislation. The tax on shoes goes into effect 
May 1. A special session of Congress may not be called 
until June, and perhaps not until a later date. It is to be 
expected, however, that the President will call a special 
session in the near future and that the repeal of the ‘Luxury 
Tax’ can then be accomplished if every retailer will enter a 
strong protest by writing a letter to the members of the 
Senate and House from his home district and follow this 
first letter up with another letter, then by a series of telegrams 
when Congress is in session. Make the letter to Congress- 
men as strong as possible. Be sure to follow up the first 
letter with another and when you learn of a special session 
of Congress being called, it will clinch matters to send a 
telegram to your Senators and Representatives. 
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Fight to Repeal “Luxury Tax” 


Kansas Shoe Merchants Start a Campaign “All Their Own’’ by Interviewing 
Congressmen Before May 19 Session in Washington 





Word your letter similarly to the following: 
RM scan ARS o.oo. asvai dons , Washington, D. C. 


‘**To impose a tax on $10 shoes is bound to result in 
inferior footwear to the extent of equalizing the tax 
differential, and that consequently it will be the 
masses, who cannot afford to pay increased prices 
for shoes, and not the wealthy class wh can afford 
to pay the increase, who will be made to suffer 
any quality impairment. 

‘Weare strongly opposed to shoes retailing for more 
than $10.00 the pair being taxed as luxuries, as, 
under present market conditions, good, substantial 
civilian shoes cannot be produced to retail for less 
than $10.00 the pair. The shoe industry has sub- 
mitted to more discriminatory regulations than any 
other industry during the war period. Inasmuch 
as other wearing apparel is not taxed, why should 
shoes be so discriminated against? Shoes are a 
necessity, not a luxury, and it is eminently unfair 
and injurious to the trade to impose such a tax. 

SOROS 
“Retail Shoe Dealer at................ State. ......: zi 


Bids Received by Leather and Rubber 
Branch on 250,000 Pairs of 
Russet Shoes 


Washington, May 12.—The following bids were today 
received by the leather and rubber branch, clothing and 
equipage division, office of director of purchase, for the 
supply of 250,000 pairs of russet shoes, conforming to specifi- 
cations dated March 1, rate of delivery is to be considered 
in making award. 

J. K. Orr Shoe Company, Atlanta, Georgia, sample pair 
forwarded without written proposal; Bradley & Metcalf 
Co., Milwaukee, Wis., 10,000 pairs at $5.78; Brown Shoe 
Company, St. Louis, 50,000 pairs at $5.5214; R. P. Hazzard 
Company, Gardiner, Maing, 40,000 pairs at $5.84; R. H. 
Long Company, Framingham, Mass., any quantity from 
50,000 to 250,000 pairs at $5.89; Rindge, Kalmbach, Logie 
Company, Grand Rapids, Mich., 15,000 pairs at $5.86; 
Charles P. Keighley, Vineland, N. J., 25,000 pairs at $5.43; 
Joseph M. Herman & Co., Boston, 50,000 pairs at $5.7214; 
R. H. Long Company submitted an alternate bid for the same 
shoe with a nine iron outersole at $5.69. 





Cultivating a World Demand 


New York.—With the exodus of an unusual number of 
foreigners every week, bound for their native countries, 
thousands of pairs of shoes are being taken out of the United 
States. Shoe dealers here and in other sections of the 
country say that returning immigrants are aware of the 
denuded condition of the foreign shoe markets and before 
starting for home buy footwear for every member of their 
families on the other side. 

It is estimated that each outgoing immigrant carries with 
him an average of eight pairs of shoes. One dealer said 
recently that a laborer from Michigan bougetS fifteen 4 irs, 


which he intended to take to Italy: ~ - ls | 
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The National Leader in Shoe Stores 


Patent Pumps with Louis XV Heels—Plain or Buckled 
—Are Reported from Every Section of the Country as 
Selling Strong 
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Production and Distribution of Footwear 
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The Shoe and Leather Business Is Such a Substantial and Serviceable Indus- 
try That a Vision of Maximum Production Statistics Is of 


It is valuable to know the capacity of an industry and to Mr. 
Montgomery we are indebted for a remarkable compilation. He 
evolved it after contact with many manufacturers to point out 
the possibilities of the future. 

Mazimum Capacity of a plant is never actually achieved— 
two-thirds capacity is approximately the order of today. 

Editor’s Note. 


HE following facts and figures have been secured 
from the most reliable sources, and I believe are ap- 
proximately correct: 


The estimated population of the United Statesis 103,500,473 


Less, allowing for those who do not wear shoes 3,500,473 
De BOE DIED: «5.5.55. 5006 aeons 100,000,000 

In good times the average consumption of shoes Pair 

per Capita, including men, women and children 

of all ages, is estimated at 4 pair, equal to.... 400,000,000 

In poor times estimated at 3 pair, equal to.... 300,000,000 
Average yearly consumption............. 350,000,000 


The maximum capacity of production in the 

United States, as per list, is 1,751, 475 per day 

therefore figuring on 300 working days per an- 

num, the total output would amount to....... 525,442,500 

It is, therefore, clearly evident that if the 

estimated consumption is correct, all factories 

running at 66 2-3 per cent of their maximum ca- 

pacity will produce sufficient shoes for home 

| ea ene wren 350,294,670 
The above estimates take in consideration 

repairing, which has largely increased in recent 

years. 
The situation in Canada is practically the 

same: 


The population amounts to................. 8,361,000 
Less allowance for those who do not wear shoes 361,000 
ee ee 8,000,000 


The average consumption on the same basis as Pair 

in the United States will equal............... 28,000,000 
The maximum manufacturing capacity, as per 

list is 124,945 pairs per day, or on basis of 300 

working days per annum, the total output 

SE IB a 05k asset vcore ais nw domes 37,483,500 
Therefore, they can only run to 75 per cent of 
their capacity (without an over supply), which 
WT MINE Cilio a 6.0.6.8 a. 0 0 Warts. a stain ses 
and less if they import from the United States. 


In conclusion it is clearly evident if the above figures 
are correct, that if large, capable, enterprising manufacturers 
run to full capacity, they must either secure export business 
or encroach upon their smaller competitors. Stocks in the 
hands of retailers may now be depleted, and this may increase 
the demand for the present, and for some time to come, but 


28,112,625 


Utmost Importance Now 


By JAMES M. MONTGOMERY, Vice-President Richard Young Company, New York 





the above figures are worthy of serious consideration. Here- 
tofore, manufacturers have increased their production 
capacity in the ratio of increased population, and will no 
doubt continue to do so. While business has been more or 
less hesitating for some time past, greater confidence in the 
future is becoming general, as underlying conditions are 
sound, and the buying capacity greater than ever before. 

The following are lists of the total capacity of shoe manu- 
facturers in the United States and Canada: 


Maximum Capacity of Shoe Manufacturers in the 
United States per Day 


CRT Pe ne bg oe IAI SE ao 0 
SI one ae ees san iad ace a eke 4,965 
I irr eee TEED Sree en ste nnee Fe 2,500 
ga EE sles earth eee Maer Sh rer a eet cmb Ra 1,500 
eo an ho ole Ane ee aa REP eS 60,345 
RE indy: Pa erence Ne Re hk See errno 5,800 
2? Si lS = ie de peeks ie ar 6,850 
0 ee eer Mpa add ane ee ee 550 
ES essen eit «gaia g soe ee ee 6,450 
SEC en ane of eee eRrne Bree ert Celera a ory er 4,224 
2 ora aatcsteaeisns Bec OO AES ee I ee 85,410 
MN oc Sts, Bas Sa cw ae Fae ates RS ON 9,725 
I § 7300020 5 Sl Pe 587,553 
RE rs ce ciate ar ios 1h a eS ee 11,000 
secs gs akon a dc Ste weed See DO a ee 15,340 
Ree hoes Sok son ti Bel ee Fane fe 63,250 
RIS Sear hth eae es ASS ss ee ok a, 137,800 
rd te) 55 Nn Sa Po 2.5 2h er ee eee ie 1,000 
sh are Sib nae dos 112,142 
SA Ad OG Pr ee re Pie a 32,195 
Eee ee Rr ee re 295,570 
NI ohn as aig dln chsea ois 1 laps 61d es 572 
Res fic Cir A tng ess sasha ish tuianae eaeeticats 63,380 
IN iy 2h oe Sad Sighs dss eccatsed Sab, bin, ai adebaus 43,800 
NN sa eg Ee Sie ws eo RE aE AME 235 
EE ce ogo a) Sea ene sweaeaens 118,581 
SES S05 See 5. 5 24 Sa. da SPL Kid ong 5,500 
I Nt 28a gr eal rs GAS ahd se NRA alors cd waa 124 
NE Side. 588s ASS adics. 6 aca Dah halls: Sees andes 220 
PN 2599224 xe eI at bn SRR ae ae 11,325 
IN 2 55 ai ran sha) Sy Ri Gass Sam Se ee 1,454 
PIN 05550. 28d. 2c shapers. sash emai 1,700 
Mo «5 ood Saad ee oases 60,415 

: 1,751,475 


Maximum Capacity of Shoe Manufacturers in Canada 





IE, 3). cn.a. ca 058 sis ed cl calee Satiowews 500 
II eso ok ss Sov dd dake ew swoe ees 3,025 
CE RAE TE FC OP a 2,000 
Re Se ok Us ALS th ms Sie Sbrernae 39,170 
SE errr ee rer eee 78,650 
PIII 5k a9 oon sido Fis cvs 00's de caeates A 1,600 

124,945 
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The Common Sense of Shoe Prices 


By C. H. GREELEY 


May 17, 1919 





Sales Manager F. Mayer Boot and Shoe Co., Before the Wisconsin Retail Shoe Merchants’ Association at Milwaukee 


ceiving the attention of every shoe retailer and causing 
him much thought and no little worry. 

There is no question but that prices are high. No question 
but that they are high beyond reason—and yet the reason for 
their being so high is because of conditions beyond the con- 
trol of either the retailer, the manufacturer or tanner. 

Price always has been and always will be regulated by the 
law of supply and demand; and a rising market follows excess 
demand as surely as day follows the night, and night, day. 

What is the cause of this rising market? For one thing an 
actual shortage of hides in this country, that is hides suitable 
for use in the quality of shoes that you gentlemen demand. 

There are two or three reasons for this shortage, a shortage 
by the way which is confined largely to lighter leathers. 

The primary reason is or has been a shortage of vessels for 
commercial transportation. 


| 3 matter of shoe prices is one that is at present re- 


Getting the Raw Material Here 


Bottoms are now more freely available, but the long want 
has resulted in the spoilage of hundreds of thousands of hides, 
A raw hide will keep indefinitely if properly handled, but it 
must be spread right and salted not once, but continuously. 
The same labor shortage and greenness that has been felt in 
this country has also been felt abroad, and work of this kind 
has received poor attention; with the result of rusted and 
rotted leather. The reports we hear of immense quantities of 
leather piled up abroad waiting for shipment are true, but 
unfortunately no mention is made of quality. 

Stevedore strikes in Argentine, political unrest in India, etc. 
have, of course, had some slight effect. 

There is, however, one other important condition that has 
had a big effect. England, France, Italy are all as keen for 
reconstruction adjustment as we. They have outbid us in the 
open market for raw hides making it necessary for us in turn 
to raise our bid for even the share we get. 


The Tanner’s Story on Prices 


You can readily see that this means not only scarce leather 
but high prices. In fairness to the tanner I might say that 
he not only must pay an advance for hides, but his labor cost 
has advanced just as your or ours. 

1. Raw Stock. Raw stock in all lines is advancing 
rapidly and there is no apparent surplus. The official maxi- 
mum price on Packer Calfskins for December, January, and 
February was 40 cents; the approximate present price is 
5316 cents. 

The official maximum price on Dry Hides was 33 1-4 cents; 
the approximate present price is 4214 cents. 

The official maximum price on Kips for January was 
25 cents; the approximate present price is 36 cents. 

The official maximum price on light cows for January was 
22 cents; the approximate present price is 27 cents, and 
Aprils are being held approximately, 29 cents. 

The official maximum price on Goatskins, Oaxacas (Mexi- 
can) was 90 cents; the approximate present price is $1.30. 

The official maximum price on Goatskins, Jamaicas (West 
Indies) was 85 cents; the approximate present price is $1.20. 

The official maximum price on Goatskins, (Brazilian) was 
$1.30; the approximate present price is $1.60 to $1.65. 

It would appear that the glazed Kid manufacturers up to 





the present time had been confronted by a severe shortage 
due to the scarcity of tonnage. This situation has improved 
considerably within the last month. Large quantities of skins 
have arrived recently. It was the opinion, however, that it 
would be several months before the tanners would have what 
might be termed a normal supply. The outlook for lower 
prices was not. encouraging. 

2. Finished Stock: On account of the advance in raw 
stock upper leather has advanced since January 15, from 
5 cents to 15 cents a foot, equivalent to approximately 15 cents 
to 45 cents per pair. 

Sole leather since January 15, has advanced moderately, 
equivalent to approximately 5 cents to 8 cents per pair. 

Are high prices the fault of the manufacturer? 


Manufacturing is Assembling of Materials 


The shoe manufacturer strictly speaking is not a manu- 
facturer but an assembler. We have no control over the 
price of material and very little over the cost of labor. We 
do not make a single item that enters into the construction of 
a shoe. 

Our percentage of profit and I speak of shoe manufacturers 
in general is certainly no greater than formerly in spite of 
high prices as our investment is much greater and our per- 
centage of net profit less. 

Let me quote some figures which will illustrate my point: 
20 per cent of the cost of the shoe is labor and labor has ad- 
vanced 50 per cent to 60 per cent. Here I wish to quote 
another report. - 

According to the Banker’s Commodity Price Index, the 
average price on all commodities was $616.17 on April 1, 
against $595.02 March 1. The increase in the wholesale price 
of all commodities between August, 1914, and April, 1919, 
has been 72 per cent. The increase is the amount of money 
in circulation between those two dates has been 73 per cent. 
Babson advises: “The wise course is one of caution and con- 
structive preparation. It is advisable to push sales and ad- 
vertising with redoubled energy, but keep collections close.” 

65 per cent to 70 per cent of the cost of a shoe is material. 

Kid that we used to buy for a special shoe which I have in 
mind at 15 and 16 cents a foot is today 56 cents, an advance of 
250 per cent. That shoe sold for $1.65 and now sells for $3.60 
an advance of only 120 per cent. That doesn’t mean a loss to 
us because the fact of labor only increasing 50 per cent helps 
save the day, but it is a fact that we make less profit on that 
shoe than formerly. 

Kid that formerly cost 26 and 28 cents is now 80 cents, an 
advance of 185 per cent. 


‘Some Interesting Comparisons 


Calfskins, were 25 cents, are now 68 and 70 cents, an ad- 
vance of 172 per cent. 

Sheepskins, were 7 cents, are now 22 and 25 cents, an ad- 
vance of 214 per cent. 

Cut soles, were formerly 18 cents, are now 58 cents, an ad- 
vance of 222 per cent. 

Texas Oak Sole leather, formerly 26 cents, is now 63 cents, 
an advance of 142 per cent. 

Union sole leather, formerly cost 36 cents, now 76 cents, an 
advance of 111 per cent. 
(Continued on page 48) 
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A Reward for Twenty-five Years’ Store 


Service 


William Walter Monroe of Providence Honored by Co-workers of the* Regal 
Shoe Company 


HE date April 19, 1919 in the calendar of William 
Walter Monroe of Providence, stands for the biggest 
sales day of the biggest week im his store experience, 

and at the same time the exact date of his twenty-fifth 
anniversary of work with the Regal Shoe Company. 
Mr. Monroe came from Rehoboth, Mass., a country boy, 
to the Regal store in 
Providence and devel- 
oped from store boy to 
manager and is today 
the veteran of the or- 
ganization of the Regal 
Shoe Company outside 
of its executive officers 
in Boston. 


Shoes from $3.00 to 
$18.00 


In 1894, Mr. Monroe 
says that shoes were 
selling at $3 per pair and 
the most catchy ad used 
was the one showing 
three dollar bills with the 
slogan ‘‘Three of a Kind 
Takes a Pair.” 

He has progressed with 
business and today has 
shoes on order to sell at 
retail at $18 per pair. 
The site of the store 
has been changed four 
times, each time with an 
enlargement. 

Mr. Monroe is the 
youngest looking veteran 
of twenty-five years store 
service that we ever saw, 
in fact, he is but forty- 
three years of age and 
one of the live members 
of the Rhode Island 
Shoe Retailers’ Associa- 
tion. In community 
life he has also served 
,as school committeeman 
and has been a most active booster of his home city. 


The Presentation Surprise 


There is a story in itself in the way in which Mr. Monroe 
received this chest of silver. J. J. Buckley, New England 
Manager, called him on the ’phone from Boston this week, 
and said, ‘‘Monroe, I want you to come down and look over 
some samples.” 

Monroe said, “‘Will I bring my size record cards}”’ 

Mr. Buckley said, ‘‘No, never mind and come early.” 

When Mr. Monroe reached Boston, the two men went 


WILLIAM WALTER MONROE 
Receives a Chest of Silver as 25th Anniversary Token 


over to the headquarters of the Regal Shoe Company and 
talked styles until they were invited to come down to the 
office of General-Manager H. D. Carter. There were 
gathered in the office all the workers at the Executive Offices 
of the Regal Shoe Company. To all appearances the 
meeting was a regular staff meeting and was so begun. 
When Mr. Carter di- 
rected his remarks in a 
more personal manner 
‘towards Mr. Monroe and 
revealed the chest of 
silver, Mr. Monroe 
found himself quite un- 
able for a moment to 
make any response. He 
finally did and the event 
proved to be one of the 
happy incidents of busi- 
ness life. 
Such measure of ap- 
preciation of a worker is 
a stimulus to all workers 
and we show Mr. Mon- 
roe with the chest of 
silver which he hurried 
to bring back to present 
also to Mrs. Monroe in 
Providence. 


Rainbow Day 
in Columbus 


Saturday, May 10, was 
Rainbow Day for Col- 
umbus and vicinity when 
the city welcomed home 
the 166th Regiment, 
Rainbow Division. 

The Rainbows saw 
eighteen months’ service 
overseas, taking part in 
all of the important bat- 
tles of the great war. 
The Division composed 
of boys from Columbus 
and adjacent towns and was formerly known as the 4th Ohio, 
serving at the Mexican Border at the time of declaring 
war with Germany. 


Every town for miles around which had a company in this © 
regiment was on hand to greet the returning heroes. From 
early morn until noon, the populace from these towns arrived 
in Columbus by special trains, over electric lines and by 
autos until the time of the parade. Every available space 
covering many miles was jammed with people, the crowd 
being the largest that Columbus has handled in many 


years. 
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HAROLD F. McNEIL 
Chairman Entertainment Committee 


Retailers’ Association 


Plans Show Progress Made Eight Months Before the Big Event in Mechanics’ 
Building, January 12, 13, 14 and 15, 1920 


yee first informal meeting of the Convention Com- 


mittee was held at St. Louis after the convention had 

been awarded to Boston, January 8, 1919, and work 
started for the big convention of 1920, regular weekly meet- 
ings began in Boston. January 24. 

The Boston Shoe Trades Club, 24 High Street, offered the 
use of its Board of Directors Room to the Convention Com- 
mittee for its headquarters and same was accepted. 

T. Enslyn Gardner, shortly after his honorable discharge as 
2d Lieutenant, Engineers, who was overseas seventeen months 
twelve of which he was brigaded with the British Forces, was 
secured as secretary of the Convention Committee, Febru- 
ary 24. His entire time is devoted to convention work at 
headquarters. 

5,000 Retailers Expected 

Once in full swing the committee began working up enthu- 
siasm among the shoe retailers’ association conventions by 
sending Bunker Hill posters and tags and a letter setting forth 
the aims of the committee to make the 1920 Convention the 
biggest and best ever. The committee hopes to entertain 
5,000 shoe retailers from all parts of the United States. 

It organized a Boosters Committee with Frank P. Meyer, 
the national secretary-treasurer and president of the Illinois 
Association, of Danville, Ill., chairman, and sent out letters 
to the presidents and secretaries of all associations in the 
United States appointing them to serve on this committee, 
and asking their full co-operation. The response to this call 
has been prompt and all possible help has been promised. 
Preliminary work of the committee has already begun and it 


plans to keep the 1920 Convention before the eyes and ears 
of the retailers of the country for the four months preceding 


the convention. 
What Committee are doing 


J. B. Howe, chairman of the Finance Committee, is at present 
in Europe and H. B. Scates, vice chairman of the 1st Division, 
is at present carrying on his work. An auditing system which 
guards against waste of money or excessive expenditures has 
been installed and ample finances are available. 


The Convention Hall Committee leased the entire Mech- 
anics’ Building. The Convention sessions will be held in 
Grand Hall and approximately 300 displays of allied shoe 
trade products will be shown in Exhibition Hall and balcony. 
The fixtures for completely fitting the display booths have 
been leased and exhibitors will be relieved of decorating, fur- 
nishing, and getting baggage from the freight entrance into 
the booths. 

J. J. Buckley, chairman of the Publicity Committee, is 
providing plenty of boosting material. He has sent out 5,000 
Bunker Hill tags and 750 large Bunker Hill posters, and covers 
every convention with publicity. April 11 he sent a letter to 
2,700 manufacturers in the allied shoe trade industry, an+ 
nouncing the dates of the 1920 Convention and requesting 
information as to whether they preferred to exhibit in com- 
munity groups or have separate display. 

E. J. Bliss of the Regal Shoe Company, chairman of the 
Reception Committee, who sailed for Europe, February 20, 
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FRANK BUTTERWORTH 
Chairman Attendance Committee 


has just returned to this country. His assistants have been 
carrying on the work faithfully; and every retailer may be 
sure that everything possible is being done for his comfort 
and convenience. 

I. H. Morse of the Morse Chain Stores of New England, 
New England Organization Chairman, is busy planning his 
two-week’s trip with National Field Secretary A. F. Sloane, 
to make sure that there are no laggards in New England. 


Style Show Second Event 


C. C. Ferrers, Jordan’ Marsh Company, announces that the 
1920 Style Show will_be held the second night of the conven- 


C. B. MERRILL 


Chairman Registration Committee 


J. H. WOODBURY 
Chairman Hotel Committee 


J. J. BUCKLEY 
Chairman Publicity Committee 


I. H. MORSE 


Chairman N. E. Organization Com- 
mittee 


tion. The weaknesses and shortcomings of previous style 
shows will be overcome and the models presented to the re- 
tailers in a novel and pleasing manner, giving every delegate 
an excellent opportunity to see each and every shoe 
displayed. : 

Fred Porter of Thayer, McNeil Company, chairman of the 
Program Committee has a trap set for every live-wire retailer. 
He plans to have one whole day of the convention given over 
to the discussion of problems which confront the shoe dealer. 
Each subject to be discussed will be under the supervision of a 
Captain who will take charge of the meeting from the plat- 
form for a period sufficient to enable the delegates to tackle it 


I. B. HOWE 


Chairman Finance{Committee 
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FRED PORTER 
Chairman Program Committee 


G. O. JONES 


FRED W. SMALL 
Treasurer 1920 Convention Committee 


Chairman Display Committee 


bury, of the T. E. Moseley Company, is prepared to handle 
the 5,000 retailers who are expected to make Boston their 
home January 12, 13, 14, 15, 1920. 


from every angle, thus giving every man to get in on the best 
shoe widsom and enabling each Captain to put his all into one 


discussion rather than to present it several times at different 
tables. 


ENSLYN GARDNER 
Secretary 1920 Convention Committee 


Capacity of Grand Hall 
The convention sessions will be held in Grand Hall, which is 
capable of seating 5,000. With the sounding board in position 
at the back of the stage every word of the speakers will be 
audible in every part of the hall, as can be attested to by those 
who were in the most remote corners of the hall when Presi- 
dent Wilson spoke there in February on his return from 


Europe. 
The Hotel Committee under the direction of J. H. Wood- 


The Committee men are as follows: 











Cc. C. FERRERS 
Chairman Style Show Committee 


ORGANIZATION OF 1920 NATIONAL CONVENTION 
COMMITTEE 


(National Shoe Retailers’ Association of the United 
States of America, Inc.) 
A. H. Geuting, honorary chairman, president National 
Association 
EXECUTIVE COMMITTEE 


W. W. Willson, Willson’s Shoe Shop, Manager Rice & Hutch- 
ins Retail Stores, general convention chairman 
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H. B. Scates, Wm. Filene’s Sons’ Company, president 
Massachusetts Association, Ist Division. 

H. E. Hagan, Oblast Shoe Company, vice chairman, 2d 
Division. 

John Fischer, H. H. Tuttle Company, vice chairman 3d 
Division. 

Enslyn Gardner, secretary 
Geo. O. Jones, All America Shoe Shop, treasurer 


GENERAL CONVENTION COMMITTEES 


FINANCE 
I. B. Howe, chairman, A. H. Howe & Sons. 
E. B. Terhune, ‘“‘Boot & Shoe Recorder.” 
C. W. Spencer, T. E. Moseley Company. 


PUBLICITY 

J. J. Buckley, chairman, Regal Shoe Company. 

W. G. Dennison, Rice & Hutchins. ' 

W. P. Grueling. 

A. D. Anderson, “Boot & Shoe Recorder.” 

J. H. Stone, The Shoe Retailer. 
HOTEL 

J. H. Woodbury, T. E. Moseley Company. 

W. H. Leith, Hanan & Son. 

E. W. Moore, Sorosis Shoe Company. 
CONVENTION HALL 

John Fischer, chairman, H. H. Tuttle Company. 

H. E. Hagan, Oblast Shoe Company. 

H. S. Scates, Wm. Filene’s Sons Company. 
RECEPTION 

E. J. Bliss, chairman, Regal Shoe Company. 

J. F. McNeil, Thayer, McNeil Company. 

Thos. F. Anderson, N. E. Shoe & Leather Association. 
ATTENDANCE 

Frank Butterworth, chairman, Regal Shoe Company. 

John Travers, Associated Shoe Company. 

R. A. Hutmacher, Waltham, Mass. 
DISPLAY 

F. W. Small, chairman, Gilchrist & Co. 

A. L. Evans, The Shoe Retailer. 

Arthur Wallace, Wallace & Sons. 
PROGRAM 

Fred Porter, chairman, Thayer, McNeil Company. 

J. H. Stone, The Shoe Retailer. 

Gordon McNeil, Thayer, McNeil Company. 
REGISTRATION 

C. B. Merrill, chairman, Shepard-Norwell Company. 

C. W. Pollock, Thayer, McNeil Company. 

W. D. Hanley, Nettleton Shoe Company. 
STYLE SHOW 

C. C. Ferrers, chairman, Jordan, Marsh Company 

A. D. Anderson, “Boot & Shoe Recorder.” 

C. A. Derr, Derr & Sandquist, Worcester, Mass. 
ENTERTAINMENT 

H. F. McNeil, chairman, Thayer, McNeil Company. 

J. H. Stone, The Shoe Retailer. 

W. G. Dennison, Rice & Hutchins. 
NEW ENGLAND ORGANIZATION 

I. H. Morse, chairman, The Morse Stores of New England. 

F. E. Ballou, Providence, R. I. 

W. C. Roose, Beacon Shoe Company, Manchester, N. H. 

J. C. Palmer, Hodgkins Shoe Store, Lynn, Mass. 

A. D. Anderson, “‘Boot & Shoe Recorder.” 

C. H. Peterson, Jones, Peterson & Newhall. 

C. A. Derr, Derr & Sandquist, Worcester, Mass. 

Also the presidents of all associations in New England. 
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THE COMMON SENSE OF SHOE PRICES 
(Concluded from page 42) 

On the other hand, shoes that we formerly sold for $2 are 
now $4, an advance of only 100 per cent. 

Other shoes that were $1.75, are now $3.85, an advance of 
only 120 per cent. 

And others that were $1.35, are now $2.90, an adyance of 
115 per cent, and so the merry chase goes on. 

No manufacturer desires these high prices, but you can eas- 
ily see where we would step off if we didn’t put our prices up 
to meet the market condition for materials. 


The Merchant’s Responsibility 


Has the retailer been responsible in any way for these high 
prices? 

I regret to say I think two classes of retailers have been. 
One, those who bought beyond their needs on speculation, 
and those who didn’t buy at all. 

The first because their excess purchases meant excess 
orders, the latter because when they finally had to buy, bought 
big. 

In came the orders, and into the market rushed every Mr. 
manufacturer and leather went up. i 

“Supply and demand.” 

Now it’s all very well to talk about the sorrows of the past 
and present and especially when you can’t place the blame on 
one person or any group or industry. 

What about tomorrow? 

Will prices drop? Can they be made to drop? 

It is the general opinion of shoe manufacturers that there 
will be no drop in price for at least six months provided that 
normal buying continues for the normal demand is greater 
than our present influx of hides. 

When plenty of transportation is available and the world 
has settled to a peace basis—when foreign lands are partly 
supplied and cease to grasp for supplies like starving men 
for food; then prices will gradually fall off and the era of 
cheaper shoes will commence. The decline must for economic 
reasons be gradual if we are to adjust our stocks and avoid 
the financial strigency which would follow a sudden break 
in price. 

Can you cause a break in price? No you can’t nor we either. 

There is just one thing you can do to help stabilize condi- 


tions. 
Act natural. 


The Thing to Do—Act Natural 


You need shoes—buy them—don’t get frightened because 
you think the price peak is yet to be reached and so buy your 
head off—just buy for your actual needs based on previous 
years business plus a reasonable increase. 

Don’t refrain from buying futures hoping to break the mar- 
ket. That will be like trying to lift yourself by your own 
boot straps. 

While you are doing it your competitors are getting the 
trade. People like new stock. 

You are absolutely safe in buying staples ahead for prac- 
tically all manufacturers are agreeing that if prices should 
decline orders will be billed at prices effective when shipment 
is made. This protects you against a falling market and it is 
up to you to protect yourself against a rising one. This does 
not apply to anything except staples for novelties are a 
specialty at any price or time and you do well to buy them 
from the floor for at once delivery. 

Yes, prices are high and I am sorry to say will probably 
stay high. 

But if you want to help, be an optimist, act natural, buy 
naturally and call it part of the price you pay for world liberty. 
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The Vogue for Pumps and Buckles 
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Styles in Buckles Are Varied to the Taste of the Feminine Purchaser---Cut 


New York Fashion News 
Exclusive in the “Boot and Shoe Recorder’ 

HE vogue for the pump has revived an interest in 
T buckles that is remarkable. The shops are showing 

the most wonderful variety of buckles for shoes for 
morning, afternoon and evening wear. The smart girl of 
today has a collection of buckles which she takes as much 
pride in as her jewels and some of them are almost as ex- 
pensive. 

For morning wear with a dark brown or black pump a 
simple buckle is considered the proper style to select. These 
are of enamel in brown or black, depending upon the color 
of the shoe, some being touched up with a 


Steel Leads in Demand with Some Demand for Bronze, Dull Silver and Jet 








pink and silver brocade and her stockings of pink silk em- 
broidered in silver. Another young miss at the same dance 
had similar stockings of lavender embroidered in narrow gold 
stripes. These stockings were chosen by a young woman 
with slim ankles as they have a tendency to enhance the size 
of the ankle and the smart woman realizes that this is a bad 
mistake even if the stocking is of the very newest design. 
There is still a great controversy going on about the length 
of the skirt. The newest modes from Paris show a short skirt 
while the American couturiers are still favoring the longer 
skirt made very narrow around the ankles. While naturally 
the length of the skirt has considerable effect upon the 
selection of the proper shoes it does not seem 
to make any difference as to the number of 





slight edge of gold or silver. Bronze buckles, 
dull silver and dull gold buckles are also seen 
on some of the walking pumps. 

For the afternoon pump, however, a cut 
steel buckle is usually preferred. These are 
of various shapes and sizes, in oval, round 
and square designs, some being quite small 
and others very large. A woman, in selecting 
a buckle of this kind, chooses the one that 
looks best on her foot and corresponds with 
the shoes she has selected. 


Beaded Buckles Popular 


The beaded buckles are also very popular 
and consist of steel, bronze and jet beads and 
sometimes a combination of both. Novelty 
buckles in enamel, gold, silver or bronze are 
also noted on many of the smartest pumps 
that are worn by well gowned women at 
afternoon functions. 

For evening wear the buckles are usually in 
rhinestones or imitation jewels or in'a combi- 
nation of both. For example, a woman wore 
a smart gown of sapphire, blue brocade and 
her slipper, which was of the same material, 
was finished off with rhinestone and imitation 







































shoes a woman considers necessary for her 
Summer wardrobe. The women who are 
going to the country have their trunks filled 
with shoes of every description for every 
occasion. Even those who wear the longest 
skirts realize that the shoe plays an important 
part in their wardrobes and is distinctly shown 
when they are walking, the only difference 
being that they have many more low shoes 
than heretofore. 






Outing Footwear in Demand 

The interest in sports is being revived this 
season and the golf links are already well 
patronized with enthusiastic golfers who have 
kept away from all sports during the past two 
years. The golf costumes seen at tea time are 
very attractive and consist of bright colored 
knitted fabrics or velours and occasionally 
smart striped, plaid or checked skirts are 
worn with velveteen or plain colored coats. 
Dark brown heavy oxfords or high boots are 
generally selected for golfing although a few 
black low and high shoes are chosen par- 
ticularly with black and white costumes which, 





oa! 






sapphires. Another charming costume noted at 
a recent dance was of green taffeta, the slippers 
being of the same silk and finished off with a 
buckle of emeralds. These buckles in fact, 
enhance low shoes to such an extent that they 
are selected with the utmost care. 


THE BARREL SKIRT 


See how conspicuous foot 
wear is with this new style 
trend in skirts. The long 
pointed last appears to best 
advantage 


are very popular. 

A number of hiking parties have been or- 
ganized recently and on these walks, high 
laced boots with low comfortable heels are 
worn. These are also in either dark brown or 
black and are selected more with an idea of 





Careful Harmony of Hosiery 


To give the proper setting, however, the stockings must 
also be chosen with great discrimination; otherwise they will 
mar the entire effect. With a dark evening dress, particularly 
black, black satin slippers are worn and are often finished off 
with rhinestone or beaded buckles. The stockings are of 
black silk inset with lace medallions giving a finishing touch 
which distinguishes the well dressed woman in any audience. 
With a light gown the stockings are usually of the same color 
as the frock. Some are in open work effect and the more 
elaborate ones are inset with lace and hand embroidered. 

A novel stocking noted at a dance recently was worn by a 
young miss who was attired in a charming frock of pink tulle 
trimmed with silver ribbon and plumes. Her slippers were of 





comfort than of beauty. 


White Shoes for Tennis 


In tennis the white shoe again will hold supreme. Novel 
stitching or combination trimmings in colored leather give 
these shoes a very smart appearance. Both oxfords and high 
boots are being worn on the tennis courts. 

The shoes for boating and other Summer outdoor sports are 
usually all of white and are made on comfortable lasts with 
low heels for women realize the inconsistency of wearing a 
sporting costume and a high heel pointed shoe. 

Although it is too early for the bathing season to open up, 
women are preparing their bathing outfits as many will leave 
the city shortly and not return until the cold weather arrives 
in the Fall. As the bathing suit is really a bathing costume 
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these days, much care is needed in selecting both the proper 
hosiery and shoes. On the beach it is perfectly proper to 
wear loud and bright colors and a person’s fancy can run riot 
in selecting bathing shoes. Usually the shoes match the cap 
and belt. Some are in stripes, others in polka dots and still 
others in bright colors. The high laced boot and the sandal 
are both in good style this season. 


The Death of David Allen of 
Lorain, Ohio 


Well Known in Business Social Circles—Member of 
Local Retail Shoe Merchants’ Association 


David Allen, a pioneer shoe merchant of Lorain, Ohio, 
died of pneumonia at the Delaware Springs Sanitarium at 
Delaware, Ohio on April 30. 

Mr. Allen was well known in business and social circles. 
He had been in business in Lorain since the days when the 
city was the village of Charleston. 

David Allen was born in Belfast, Ireland in 1861. He came 
to this country when about twenty-two years of age, settling 
in Cleveland where he was employed for a short time in a 
shoe repair shop. In 1883 he came to Lorain and was em- 
ployed by John West who conducted a small shoe repairing 
shop at 108 Broadway, the site of the present Allen Boot 
Shop which Mr. Allen conducted for years as a repair shop; 
later Mr. Allen purchased the shop from Mr. West and put 
in a stock of shoes. 

At that time there were only two other shoe stores in the 
town. He operated the business during the remainder of his 
life adding to the business until the store has grown to be 
one of the largest in the country. In recent years Mr. Allen 
has been assisted by his sons in the operation of the business 
and has continued to take an active part in the conduct of his 
affairs. Associated with others, he built the block in which 
his store is located. 

Mr. Allen was an active church worker. He was a member 
of the American Insurance Union and was affiliated with the 
Board of Commerce, the Lorain Advertising Club and the 
Retail Shoe Merchants’ Association. 

Besides a widow, Mr. Allen leaves two sons, Stewart and 


Howard. 
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Porto Rico a Part of the United 
States 


The following is from the pen of Gaspar Bernardini Com- 
pany, retail shoe merchants of San Juan, Porto Rico, and 
subscribers to the Latin-American Edition of the 
“Recorder.” 

Porto Rico is not a Foreign Country. The people of Porto 
Rico are citizens of the United States. The Official Language 
of Porto Rico is the Language of the United States. The 
currency of Porto Rico is the currency of the United States. 
The Federal Laws of Porto Rico are the #ederal Laws of the 
United States. The Postal Service of Porto Rico is the Postal 
Service of the United States. The Custom-Houses of Porto 
Rico are the Custom-Houses of the United States. Every 
National and War Institution of the United States has a 
branch in Porto Rico. Porto Rico has spontaneously con- 
tributed with a generous share of from four to five million 
dollars to each and all issues of the Liberty Loan. The 
American Red Cross is doing a brilliant work in Porto Rico. 
Porto Rico has its Meatless days and its Wheatles days, 
thereby co-operating to the saving of food to win the war. 
Porto Rico has given many thousands young men to the army 
and navy of the United States. Porto Rico, in short, is as 
much United States as New York, Missouri, Colorado, 
California. DO NOT include Porto Rico in your list of 
“Foreign Countries.” In doing business with people in 
Porto Rico you are doing business with people of the United 
States. 

(Signed) GASPAR BERNARDINI, CO. 
21 Allen St. P. O. Bos 1199. 
San Juan, Porto Rico. 


Custom Shoes Advance $5.00 


The New York Price to Men is Now $30.00 


New York—The event of the week in NewYork shoe circles 
was the advance of $5.00 per pair for Men’s Custom made 
shoes. Grades that formerly cost $25.00 are now priced at 
$30.00 plus $2.00 for luxury tax. The reason given is in- 
creased producing costs especially in the direction of 
labor. 





precious metal. 


are taxable. 
to tax. 





Remember the Jewelry Tax of 5 Per Cent 


On Buckles Imitating Precious Stones and Metals When Sold Detached from 
the Shoe 


When sold by or for a dealer or his estate for consumption or use, shoe buckles made of or 
ornamented or mounted or fitted with rhinestones or other precious or semi-precious stones 
or imitations thereof are taxable under section 905. 

Whether taxable when so made of or ornamented or fitted with plain metal cut steel 
enamel will depend upon whether such endmel constitutes an imitation of gold, silver or other 


Rhinestones, therefore, are taxable—any materials imitative of gold, silyer or other precious metal 
But our interpretation—legally sustained—is that plain metals and cut steel are not subject 


Internal Revenue Commissioner, 


ROPER 
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Skirts Just Cover 


And Footwear Fashion is the 
Most Interesting Part of the 
Attire --- Style Was Never 


Before as Important 


ARIS is again on the verge of going dance mad. This does 
not mean that tango teas are the vogue; far from it for the 
tango as such is still under the Government ban; but under 

the guise of discretely conducted dancing classes, the tango is 
winked at and is danced by all smart Paris. 





Elaborate perforations are a marked note in shoe 

styles in Paris. The sketch also shows the new 

manner of lacing low shoes with no bow or knot 

visible, the ends of the lacing being tucked care- 
fully away in the top of the shoe. 


Among the most fashionable courses is the Mitchin’s, and here, 
from six to seven every afternoon as much of Paris meet to waltz, 
to one step, to tango and to fox trot, as can be contained in the 
three salons of their private residence. Madame Mitchin has made 
a great success with a new and complicated waltz which has been 
brought to France from England— one of the few things upon 
which there is no embargo. This waltz promises to become the 
great vogue, and as danced by Madame Mitchin, it is one of the 
most graceful and alluring of modern dances. 





Short Sleeves—Short Skirts 


The dresses worn by the smart women at their tango lessons are decollete, have very short sleeves and 


skirts that in many instances just cover the knee. 


For instance, one of the well known Parisians at a recent Mit- 


chin dance wore a little brown frock with square cut neck and cap sleeves. The skirt was flounced from the knee 


to the lower edge, the bottom ruffle, four inches in width just covering the knee. 
With the gown, she wore bronze silk stockings and single strap bronze slippers. 


Low Shoes and Still Low Shoes 


Practically nothing but the low shoe is to be found either in the shops or is seen worn by women. 


Low shoe in white buck- 
skin and black patent 
leather. High tongue in 
black and white checks 
formed of interlaced 1-8 
inch bands of the white 
and the black leathers. 
Fringe bow of the white 
leather caught in a buckle 
of cut steel. 
HELLSTERN MODEL 


Strap slipper in black and 
red kid. Fringe of red 
beads ornaments instep 


strap. 
HELLSTER N MODEL 


Very few novelties in this style have been brought out, women as well as shoe 
makers seeming quite content with the strap slipper and the Oxford tie with turned 
back tongue. 

The newest thing is the pump mule, as it might be called, or the house slipper for 
street wear. This model has been brought out by Hellstern and is now worn by most 
of the best dressed women. The shoe shows a very low cut toe and heel with wide 
shaped instep strap of the leather attached to the sole. 

The use of the wide ribbon lacing and the big flying bows is absolutely dying out, 
and Oxford ties are now worn with very narrow lacings, the bow and ends of which 
are tucked carefully away at the top of the tie. 

In answer to this apparent desire for a neat trig line over the instep, a new model 
in Oxford tie has been brought out in which the tongue and lacing is replaced by an 
elastic insert. These new models in ties are worn either in black patent leather or in 


tan or gray buckskin. The elastic insert invariably matches the color of the shoe. 


Stockings Match Costume and Contrast with Shoe 


Black patent pumps or ties continue to be extensively worn, but invariably with 
colored stockings. Rarely if ever is a woman shod entirely in black. 

The shoe and the stocking during the past few seasons, in fact, have played so 
important a role in the fashionable woman’s attire that it has become the invariable 
rule for a well dressed woman to have shoes that match her costume, or else to wear 
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the Knee in Paris 


Practically No Other Footwear 
but Pumps and Low Shoes--- 
Stockings Match Costumes and 
Not the Footwear 


a-black patent leather pump or slipper with a stocking that matches 
either the costume or the color in which the costume is trimmed. The 
day of the all black walking boot and the black patent leather house 
slipper which was worn indiscriminately with black stockings for all 
costumes is gone, and no wardrobe is now complete that does not have a 
pair of slippers or boots for every dress. 


Combinations the Novelty 


The chief novelties in the Spring shoes noted are found in the 
combinations of materials and of colors. , 

Red is a very strong note in shoe trimmings as well as in dress 
trimmings and dress accessories. Dark navy blue kid single strap 
slippers for instance, showing perforated trimmings with under lay of 
red are among the models which have been recently brought out by a 
fashionable boot maker in Paris. 

Combination of black patent leather with gray or with tan buckskin 
low styles are also prominent. 

Brown slippers are conspicuous and are extensively worn for dancing, while the single strap patent leather 
slipper holds its own for street as well-as for house wear. — 

The Directoire style of slipper with a complicated series of ribbon lacings is less in vogue, and is being gradu- 
ally replaced by simpler strap styles. 


Double ankle strap sli, a! in 
black patent leather. ip, heel 
and ankle straps are perforated to 
show underlay of white. The 
interesting feature of the model is 
seen in the notched side with 
elastic inserl. Top of shoe is 
trimmed with white. 


Style Pointers—Black and White 


Black and white effects are good, particularly in the popular styles. They are 


less worn at present by the ultra fashionable woman. 

The general tendency in styles in France is for a moderately eulatals toe, slightly 
longer vamps with extremely high Louis XV heels for house wear, military heels for 
street wear. 

Evening slippers for the most part are made in fabric matching the gowns. 

Black patent leather colonial slippers with very elaborate shoe buckles in cut 
steel or in brilliants are worn with demi-toilettes for theatre and dinner. 


Low shoe in black patent 
leather and tan buckskin. 


Elegance Everywhere 
Everywhere a return to elegance is noted. With dazzling costumes, one must 


Model features turn back 
fringed tongue run under 
a strap across ms r= 9 

HELLSTE R N DEL 


Bracelet slipper bg street 
wear in gray buckskin. 
The new feature of the 
slipper is seen in the 
arrangement of the second 
strap at the ankle, which 
passes through a loop 
JSormed by a strap cut in 
one with the side of the 
shoe. Toe — in 


HELLSTE Fs Nv MODEL 


expect dazzling footwear. For instance, with a round, spider-like effect in silver 
on the straight front of a wondrous gown of black satin; a knee-length skirt, short 
sleeves ahd low-V-shaped neck, trimmed with a fairy-like web of silver, what more 
fitting than a richly wrought buckle in spider-like effect on the black satin slipper? 
The silk stockings worn with this gown were of a silvery gray. 

Paris is now reveling in the luxury of peace, with daring designs of lines and color. 
There is a touch of the oriental in the atmosphere. A fad is shown in beaded bags 
worked out after old models in a variety of forms. There are very small bags, only 
large enough to hold bridge whist money; still larger ones for the theater or small 
lunches and then there are the square-shaped bags, closed like an ordinary purse. 

There is much talk about the air service between London and Paris. With 
travel by airplane, other gowns, hosiery and footwear will make their appearance. 
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STYLES 


Strap slipper in black 
patent leather. Buckles 
of black enamel. 


Model in gray buckskin with 

insert on gray elastic over 

instep. New model in 
dancing tie. 


The mule pump 

from Hellstern 

Model in black pa- 

tent leather stitched 
in red. 


The new slashed skirt makes the shoe a con- 
spicuous dress accessory. The monogram 


patte is the latest note. 


The fringed tab 


tongue pump is still a favorite and is shown 
to advantage with the new slashed skirt. 





A Color Study 


Many Changes Effected in Industry 


Colors are common, in shoes and leather. Few stop to 
think what that means. Changes have crept along and 
nobody has given them notice. The present is a good time 
to stop and speak a moment about them. 

Time was when black was the common color of leather in 
the tanneries, just as blue is the common color of the sky 
above. Now, colors are common in tanneries. 

Consequently, colors are common in shoe shops, and some 
make no black shoes at all. There are men and women who 
haven’t worn a pair of black shoes for years, and there are 
some children who never have worn a pair of black shoes in 
their young lives. 

White, the opposite of black, is the leading color for Sum- 
mer footwear. Some there are who contend that a pair of 
white buck shoes, properly cared for, will wear better than a 
pair of black leather shoes in the Summer time. Gray, a 
compromise between black and white, promises to be a 
leading color for Fall. Brown is a leading color for all the 
year around. Many men prefer brown shoes to black shoes. 
Dress slippers, for women, are of the colors of the rainbow. 

The change from blacks to colors has caused important 
changes in manufacturing methods. Tanners have had to 
learn the art of dyeing leather. The dye manufacturers have 
built up a marvelous business. One of the romances of 
industry it is, particularly the struggle against the German 


dye trust. To make colored leather, tanners have had to 
put new and expensive equipment into their factories, in 
some instances even to build special factories for making 
colored leather. Also, they have had to double their con- 
sumption of water; a matter that has to do with the public 
service, because it has compelled the enlargement of the 
water supply and the sewage systems. 

The shoe manufacturers likewise have had to put in new 
equipment, and even to established separate’ departments 
for making colored shoes. The retail shoe merchants have 
had to change over their stores. An observant shopper may 
notice that plain black shoes are few and far between in the 
store windows these days, they being filled with colored 
footwear. This makes them more attractive, and it also has 
much to do with the popular desire for prettier footwear. 

The shoe shine parlors have had to make special provision 
for the cleaning of colored footwear, and the business of 
making cleaners for colored shoes has grown as rapidly as 
the automobile industry, though in lesser volume of course. 

All of these changes have cost millions in money, and a 
correspondingly amount of labor of brain and brawn. They 
are all simply for providing colored shoes for people to wear. 
People could get along comfortably, of course, with plain 
black shoes, as they did for hundreds of years. But there is 
something in the mind that makes people like colored shoes. 
Very likely, it is the same thing that makes people like a 
pretty rose. And to satisfy that desire, the shoe and leather 
industry has been greatly changed, enlarged and improved. 
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Better Show Window Salesmanship 


Window Displays R. H. Fyfe & Co. Give Excellent Suggestions 


recently installed by F. E. 
Whitelam, display man- 
ager, R. H. Fyfe & Co., Detroit, 
Mich., are shown on this page. 
Each window is allotted to a 
certain department and it is the 
intention of the display manager 
to keep the windows according 
to this allotment until the people 
become accustomed to looking 
in each window for the particu- 
lar grade of shoe they are ac- 
customed to wearing. 

All window cards used in the 
windows indicate the floor where 
the shoeson display can be 
found. | Price tickets also give 
the same information. 

Window No. 1. Spring dis- 
play of women’s shoes from the 
downstairs salesroom. Gold 
velour drapes with narrow black 
fringe were used throughout this 
display, including the shade for 
the floor lamp, tables, etc. 

It will be noticed that where a 
unit of shoes of the same price 
is shown that a card having the 


iy cone of the ten windows 
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Uniform Show Cards Used Designating Sales Floors 


price in large figures is often 
used. 

This window has a frontage.of 
20 feet on Woodward Avenue. 

Window No. 2. Easter dis- 
play of women’s medium priced 
shoes offered on the third floor. 
Color scheme lavendar and 
white. Companion window to 
No. 1. 


The Windows Analyzed 


Window No.3. Exclusive dis- 
play of growing girls’, misses’ 
and children’s shoes from the 
second floor. Silver velour mats 
and drapes with delf blue 
fringe edging were used in this 
display. The flowers were blue 
bells to match the color scheme. 
This window has a frontage’ of 
12 feet on Woodward Avenue. 

Window No. 4. Companion 
window to No. 3. Exclusive dis- 
play of men’s vici footwear from 
the street floor. Hunter’s green 
velour was used in this display. 
j@ Window No. 5. Entrance 
window showing ‘anglé“of' glass 
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at right. Exclusive showing of men’s brown calf shoes from 
street floor. Silver and blue velour drapes were used to carry 
out the desired color scheme. 

Window No.6. This window faces on Adams Avenue and 
is used to display boys’ and little gents’ footwear from the 
street floor mezzanine. The color scheme was rose and gold. 

Window No. 7. This window is 10 feet long and faces on 
Adams Avenue. In this window is shown women’s high grade 
custom shoés. The basket of Spring flowers gives the window 
a classy appearance. Color scheme was rose and gold. 

Each of these windows and the other three are completely 
changed every week, some of the displays being left only 
three days when another change is made. 


Exclusive Showing of Certain Lines 


Mr. Whitelam finds that the exclusive showing of certain 
lines creates more business and is remembered longer than a 
miscellaneous display. In this he refers to such windows as 
Nos. 3 and 4 where only one leather or color is featured. 

The decorations are of the best obtainable but are simple 
in the extreme as the display manager believes that the deco- 
rations should be subordinate to the display of merchandise. 

The permanent backgrounds are American walnut finished 
in antique brown. 


R. H. Fyfe & Co. Window Cards 


The card reproduced is from a recent display. The cards 
are heavy matt board with beveled edges and embossed bor- 
ders. The lettering is in black and gold. 





Women’s Shoes Featured 


This style of card has been adopted by the Fyfe Company 
for general use. Occasionally cards varying from these will 
be used for special occasion displays. The cards used at 
Easter were mottled delicately with green and lavender and 
had lavender borders. 


C. C. Blunt Engaged in Paris 


A cable from Paris informs us that Cecil Charles Blunt, one 
of the Vice-Presidents of F. Blumenthal Company, is engaged 
to be married to Donna Anna Laetita Pecci, the daughter of 
Count and Countess Camillo Pecci of Rome. 
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Men’s Shoes Featured 





Like Congress Shoes 
Japanese Find Them Easy to Take Off on Entering 


The old congress gaiter, which was generally worn a quarter 
of a century ago, is coming back. The explanation rests in 
the fact that American shoes are now being extensively worn 
in Japan. The more rapid adoption of the western styles of 
lace and button shoes is made difficult by the native custom 
that requires that shoes be removed before a person enters a 
home orinn. In some cases it is even required that the shoes 
be removed or at least covered with cloth protectors before 
entering shops, theaters and similar public buildings. This 
custom had led to the quite general adoption of the old- 
fashioned but convenient “congress” boot by those who wear 
occidental footwear during business hours. 





Shoes More Desired Than a Husband 


Marion, Ind:—A pair of new shoes caused the disruption of 
the tranquility of the home of Clyde J. Burditt, of Marion, 
Ind.; according to a complaint for divorce which he filed in 
the circuit court there last week. Burditt alleged that his 
wife, Julia Burditt, nagged constantly for a new pair of 
shoes until he finally purchased a pair for her. She had the 
new “kicks” only a few days when she wanted another new 
pair. Her constant desire for new shoes made life so mis- 
erable for him that he lost all love for her and now wishes a 
divorce, the complaint alleges. 





Organize to Promote Truthful 
Advertising 
Retail Shoe Merchants of Fort Worth Meet 


The Retail Shoe Merchants of Fort Worth, Texas, have 
organized with ten members for the initial enrollment. The 
new organization will hold a weekly luncheon at the Metro- 


politan Hotel’every Thursday. The purpose of the associa- 
tion is to promote truth in shoe advertising. 





ee my pcan ee 
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Wisconsin Retail Shoe Merchants 


Hold Sessions May 8 and 9---Officers Elected for Ensuing Year---Big Mid- 
Year Meeting Planned for August 20-21 at Oshkosh 


Shoe Dealers’ Association, which was held in the 

Association of Commerce rooms, Milwaukee, on 
Thursday, May 8 and 9, officers were elected for the ensuing 
year as follows: President, William C. Schlaefer of Wausau; 
first vice-president, Joseph Schumacker, Milwaukee; second 
vice-president, Joseph Langenberg, Appleton; secretary- 
treasurer, Ray L. Ripple, Vliet Avenue, Milwaukee; directors, 
M. Fitzsimmon, Fond du Lac; Bert Smith, Grand Rapids; 
John A. Mohr, Jr., Green Bay; William Schumacher, Madi- 
son. 

An important feature of business was the planning for the 
big mid-year meeting to be held in August. This was finally 
arranged for August 20 and 21. The convention city is 
Oshkosh. 

The meetings of May 8 and 9 were in charge of M. Fitz- 
simmons of Fond du Lac, president of the association. 


\ T the get-together meeting of the: Wisconsin Retail 


Interesting Talks 


A. F. Sloane, field secretary of the National Shoe Retailers’ 
Association was absent on account of illness. A telegram 
was sent to Mr. Sloane expressing the regret of the associa- 
tion that he was unable to be present and extending sincere 
hopes for his early recovery. E. C. Logan, Western editor 
of the ““Boot and Shoe Recorder,” substituted for Mr. Sloane 
giving a talk on “Organization.” 

C. S. Greeley, sales manager of F. Mayer Boot & Shoe Co., 
delivered an excellent talk on ‘Present Price Conditions in 
the Shoe and Leather Industry.” 

Mr. Voiland, a clothing merchant of Topeka, Kansas who 
has spent some time abroad, addressed the convention on 
“Trade Conditions as he Observed Them in Various Parts of 
Europe.” He dwelt particularly on the roads over there an 
urged the necessity of the United States Government insti- 
tuting means of taking up unemployed labor in this country 
by road building, by reforestrization and reclaiming of waste 
lands. He told the members of the association that the 
American soldiers were the best clad and best shod Army in 
Europe and that American shoes and wearing apparel were 
at a premium over similar articles made by European coun- 
tries. He urged the necessity of electing business men to the 
legislatures of the various states and to Congress in order to 
get constructive, business like laws placed on the statute 
books. 

Secretary Cleveland Boosts Conventions 


Mr. Cleveland, secretary of the Milwaukee Association of 
Commerce, addressed the association on the “Value of 
Conventions.” Mr. Cleveland told of the benefits he per- 
sonally derived from attendance at the N. S. R. A. Con- 
vention at St. Louis and urged every organization merchant 
to go to Boston next January to show merchants of other 
states: how to attend a convention and then in 1921, Mil- 
waukee would show them how to conduct a national con- 
vention. 

E. O. Ray, Western manager, of the Shoe Retailer told the 
members of the association some of the observations on shoe 
and leather conditions as he found them in the various 
factories and tanneries he visited. In his opinion there is 
uothing to indicate the decline in prices. 

The following resolutions were passed: 


Resolutions 


Whereas, A. F. Sloane, field secretary of the National Shoe 
Retailers’ Association, through his untiring efforts, was 
largely responsible for the organization of the Wisconsin 
Retail Shoe Dealers’ Association, and whereas— 

Through sickness he is unable to attend this meeting, 
therefore be it 

Resolved, that this association, in convention assembled, 
extend to Mr. Sloane our most sincere sympathy and our hope 
for his early recovery. 

That a copy of this resolution be sent him and a copy also 
be sent each of the shoe trade journals. 

Resolved, that a vote of thanks be extended by the Wis- 
consin Retail Shoe Dealers’ Association to the Nunn, Bush 
and Weldon Company for noon-day luncheon and other 
courtesies extended to the members of this association. 

Resolved, that a vote of thanks be extended by the Wis- 
consin Retail Shoe Dealers’ Association to the Milwaukee 
Retail Shoe Dealers’ Association for the splendid banquet and 
entertainment extended to the members of this association. 

A resolution was also passed condemning the luxury tax 
on shoes as being unfair and unjust and demanding the repeal 
of this part of the revenue law. 


Noon Day Luncheon at Nunn, Bush & Weldon Co. 
Plant 


Upon adjournment of the convention Thursday noon, 
automobiles were in waiting in which the members of the 
association were driven to the plant of the Nunn, Bush & 
Weldon Company. J, 

Upon arrival at the plant the merchants were escorted to 
the dining room of the plant where a splendid luncheon was 
served. It should be stated, however, that the luncheon to 
which merchants were seated was exactly the same as that 
served to six hundred employes of the company, part of 
whom were being served at the same time the merchants were 
eating. 

The Adjourned Meeting of May 9 

The meeting as originally planned was to occupy one day, 
but at time for adjournment Thursday afternoon there was 
so much of both interest and importance yet unfinished that 
it was decided to hold an adjourned session Friday morning. 

At this meeting a number of subjects were taken up and 
discussed in more or less informal round table fashion as 
follows: Styles; Discounts; Cleaning up odds and ends: 
Luxury Tax; Condition of leather market; Spats and several 
other topics. 

To Arrange for Group Meetings 


It was decided to arrange a series of group meetings in 
various parts of the state during July in order to acquaint the 
merchants with the plans of the associations and the benefits 
to be derived from affiliation with the organization. It is 
now the intention to visit every town of any considerable 
size; to talk to merchants individually and in meetings. 

It is the intention of the newly elected officers to make the 
Oshkosh meeting one of the best state conventions ever held 
in the country. Both local merchants and outside talent will 
appear on the program. Topics of intensive interest to every 

(Continued on page 60) 
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Keep the Public I nformed 


Don’t be afraid to give details in your advertisements. 


Tell the public of 


the style changes and best sellers. An advertisement is never too long if it 
is interesting. A demand can be created by giving style tips and other 
information to the public. 








Cut No, 966, 
30c 


Prices 
$4.00 to $14.00 


‘Something 
Real Classy’ 


HAT’S the comment 

| everyone makes who 

has seen the footwear 

for young ladies and misses 
just received this week. 


Just what is wanted for the 
afternoon promenade or out- 
door party. Style in every 
line and beauty in every part. 


The little lady from two to 
ten has been cared for also. 


FOOTWEAR IN ALL THE 
MODISH SHADES, AND OF 
COURSE, HOSIERY TO 
MATCH. 


Insert your store name here 











For the Coming 
Hot Days 


XFORDS inleather, 
canvas and all the cool 


Summer fabrics, in 
both the light weight as well 
as the sturdy styles for out- 
doors sports, are ready for your 
inspection. 

You will find exactly what 
you have been looking for in 
footwear in this store, and 
in every width and size. 
The men’s style shown here has 
received instant popularity. Plenty 
of wear, not too heavy, and the 
price is but 


$5.75 


Insert your store name here 


Cut No. 968, 30c 








& 


WOOO G MMO Ody OHO rnd 


DOA HSI WOM Ina rons Hen OO HY Or 














Cut No. 967, 30c 


It’s Next Thing 
to Going 


Barefoot 
HAT child wants 


to wear hot, 

heavy shoes in 
the Summer? Here’s a 
romper which fills the bill 
exactly. Light, pretty 
and comfortable. Best 
of all, the little feet can 
grow as Nature intended. 


The prices are almost as 
small as the footwear. 


Hosiery, too, for every mem- 
ber of the family and in a 
wide range of prices. 


Insert your store name here 


€ 
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The Value of White Space 


in an advertisement is recognized. However, many carry the idea so far as 


to leave out the selling argument. 


**Silence is golden,” at times, but never 


in an advertisement which says nothing. You advertise because you have 
something to say—Be sure and say it. 











Cut No. 970, 30c 


A Gift 
that Will Please 


Any maid would be proud 
to wear a pair of these. The 
illustration above cannot 
show the beautiful shades 
and the effect which foot- 
wear like this gives to the 
costume. 


Just the thing for a gradu- 
ation gift. Come in a good 
range of prices and every 
size and width. 


Don’t forget that we carry 
a handsome ‘line of buckles 
—-such as any jeweler would 
be proud to show —also 
hosiery to match footwear 
and costumes. 


BLANK’S SHOE STORE 
The Store of Little Prices 





Cut No. 969, 30c 











We Are Proud of 
These _ Illustrations 


Because they were 
drawn by an artist who 
knows footwear. They 
are made with the view 
of the rough-and-ready 
printing of most news- 
papers and will stand 
out in a manner which 
calls attention to the 
advertising. 

Order by number—and send 
cash. The price at which 
they are sold is too low to 
admit of book accounts. 


Better send check and 
let us select cuts for you 
weekly. Saves delay 
and gives you the chance 
to use them first. 





Cut No. 971, 30c 


That “Young 
Hopeful”’ 


Will give a shriek of de- 
light when he or she first 
glimpses these little boot- 
lets. Can’t blame ’em 
for wanting to chew their 
toes with these on—they 
certainly look good—and 
are good. 


Prices which will make you 
smile, too 


Insert your store name here 















ON’T BE AFRAID TO 
WRITE US IF YOU 
WISH HELP IN MAK- 

ING YOUR ADS PULL BET- 
TER. PERHAPS WE CAN 
HELP YOU. 
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WISCONSIN RETAIL SHOE MERCHANTS 
(Concluded from page 57) 

merchant will be discussed. The program will be to a great 
extent carried out along the round table plan so that every 
merchant in the cenvention will have an opportunity to ask 
questions and to express his own ideas. 

These are times when every merchant needs the help and 
¢<o-operation of every other merchant and it is the intention 











R.A. Fut, & Cu. 
Present this slight token in 
grateful recognition of your 
share in the activities.of the ~ 
oe Guropean War 
of 1917 and 1918 


Presented this 26th day of 
April, 1979. 





‘WF lison 

















R. H. Fyfe & Co., Show Their Appreciation of the Valor 
and Services of the Workers in the European War 
1917-1918 





of the Wisconsin Association to render this help in every way 
possible. The Oshkosh Convention will be a melting pot of 
ideas. Both members and non-members will be invited. 


The Banquet 


On Thursday evening the Milwaukee Retail Shoe Dealers’ 
Association tendered a banquet to the Wisconsin Retail Shoe 
Dealers Association in the large dining room of the Milwaukee 
Athletic Club. The toastmaster was W. H. Reese. 

The subject of credits was treated by J. H. Fetterly, 
secretary of the Retail Merchants Division, Association of 
Commerce, Milwaukee; ‘“‘Americanism’’ by J. H. Moss of 
Milwaukee; “Profit Sharing’’ by E. C. Logan, Western Editor 
“Boot and Shoe Recorder’’, Chicago; ‘Observations of Shoe 
Conditions in Europe,’’ E. B. Terhune, “Boot and Shoe 
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Recorder,”’ Boston; ‘‘Luxury Tax,” Jas. R. Peat, Internal 
Revenue Bureau, Milwaukee. 


**Americanism Defined”’ 


Mr. Fetterly explained the meaning of credits. The value 
of credits when rightfully used. The abuse of credits and the 
evils resulting therefrom. 

Mr. Moss in a very vivid way told his audience the true 
significance of the term ‘‘Americanism,” the need of educating 
the foreign born population to know what real liberty as 
taught by our constitution meant to them; the importance of 
teaching English and only English in the public schools, 
especially in grades below the high school. He believed that 
emigration should be restricted until the foreign born popu- 
lation now within our borders became assimilated; if they 
refuse to adopt American ideas and ideals to transport them 
or string them up. Americanism and ‘Bolshevism cannot 
both live on the same soil. 


Labor Problem Solution 


Mr. Logan told his hearers that the greatest question before 
the world today was the solution of the labor problem. This 
solution must come from fair and equitable treatment of the 
employes, not only in the matter of hours of service required, 
but in a fair and equitable distribution of the profits of the 
business. This applies not only to big business employing 
thousands of men, but is equally true of smaller industrial 
concerns and to retail stores. He showed from analyses of 
different stores which had adopted profit sharing plans among 
employes, that these employes were earning more money 
than under the flat salary plan and at the same time the net 
profits of the store were larger because of the increased 
volume of business and consequent reduction of overhead 
expense. He then outlined several plans that were in suc- 
cessful operation in various stores throughout the country. 


E. B. Terhune Predicts Higher Prices 


The merchants were very much interested in the talk of 
E. B. Terhune who told them of the dilapidated war torn 
condition of the various parts of the battlefields which he had 
visited. They were apparently very much surprised to know 
that American shoes had such a splendid reputation in France 
and England and that the prices over there were so much 
higher than they are here, since the average merchant con- 
siders our prices as now prevailing in shoes to be excessively 
high. 

Mr. Terhune predicted that shoe prices would be higher 
rather than lower because of the scarcity of manufactured 
shoes as well as of shoe materials in Europe. 





The Firm of Moorhead Bros. Has 
Spacious Fitting Floors 


Moorhead Bros., Indiana, Pa., have one of the largest and 
most completely stocked outfitting houses in the state. This 
firm has been in business for ten years and is located in the 
Elk Building. Their show windows are of generous propor- 
tions permitting them to take full advantage of attractive trims. 

The first floor is twenty-six feet wide, one hundred seventy- 
five feet deep and 127 feet long. This floor carries at all 
times an extensive assortment of haberdashery, hats, shoes 
and clothing for men and boys. 

The basement store is one hundred thirty feet long. In 
this department is carried work clothes, trunks,-bags and suit- 
cases. In the rear of this department is a large stock room 
and adjoining it a receiving room for new merchandise. 








Points of Excellence in the Fenton ‘‘Cush-Flex”’ Process Boots 
STYLES—combining good taste plus originality and distinction— 
catering to the most discriminating Merchants. 

FITTING QUALITIES—the best—snug fitting arches and ankles— 
standard measurements throughout. 

WORKMANSHIP—high standard—in harmony with the better 
character of the line. 


STYLE SHOWN 


THE CLEOPATRA 


Black Patent Vamp, No. 18 Taupe Nubuck 9 inch Top, 19-8 celluloid 
covered full Louis heel, close trimmed Fenton ‘‘Cush-Flex" process 
sole. (Made also with No. 74, No. 26 or No. 88 F. B. & C Kid Top.) 


THE JOHN FENTON SHOE MFG. CO. 
COLUMBUS, OHIO 
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There are no ornaments “just as good’’ as 


KESCOT SHOE ORNAMENTS 


The designs illustrated on this page are just a few Our line is absolutely and without question the 
of our newest Rhinestone and imitation bead ef- most complete line in the world — and — Kescot 
fects in all popular Gold, Bronze, Jet and Steel design workmanship and quality is beyond 
finishes. duplication. 


KescotjManufacturing Company, Inc. 
88 PAGE STREET PROVIDENCE, R. I. 
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There will be a_ presentation: of 
utmost importance to the retail shoe 
trade. 

The Chicago National Shoe Exposi- 
tion. 











An exposition of shoes, findings, 
accessories, fixtures and kindred lines. 


Inaugurated and conducted by the 
Chicago Shoe Travelers’ Association. 


For the benefit of shoe merchants. 





This is not a style show. | 


It is not a convention. 





It is strictly an independent, non- 
profit event to which a shoe merchant 
can come without any apprehensions 
of— 


Being button-holed. 





Or being bored. 
Or being obligated in any way. 


You will see here shoes of all kinds 
and styles. 


In Chicago 
On July 7th, 8th, 9th, 10th, {ith 


At the Morrison Hotel 


tremes of the United States. 


The Chicago National 
Shoe Exposition 






Men’s, women’s and children’s. 









Made by factories located in the 
East, Central West and West; in any 
of your favorite markets. 







Shoes that are In Stock and shoes 


for future delivery. 












You will find a complete exhibit of 
spats and overgaiters. 






Of shoe store supplies, specialties, 
equipment. 





* * * * 









This will be an Exposition unique in 
shoe trade annals. 






’ Already it has won the sanction of 
hundreds of leading merchants. 






Who say it will prove to be worth 
the expense of visiting from the ex- 









Make your plans now to attend on 
July 7th to 11th, inclusive. 
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Bingo Last 
Cocoa 
Brown 

Calf 
Rubber 
Heel 


B61-2tol0 
Stock No. 196 ne C-D 6 to 10 





| 
| 
| 
. 


$6.35 





NOT Down To A Price 


More than ever before The “Just 
Wright” shoe is asserting its supremacy. 


: Price 

| The graceful lines of the lasts, the careful work- 

| manship and the superb finish within and with- 
out accentuate their wonderful worth. 

And these are the points that please the men 

who as a rule are willing to pay for that which 


pleases them most. 
Send for Illustrated Catalogue. 


Rockland, Mass. 


BOSTON NEW YORK PHILADELPHIA DETROIT SAN FRANCISCO 
183 Essex Street Marbridge Building 1215 Market Street Washington Arcade Pacific Building 














| 
| 
| 
Made Up To A Standard ! 
| 
| 
| 
| 
| 
| 


| 
; 
| E. T. Wright & Co., Ine. 
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STYLE 463 — Silk cord embroidery to 
harmonize with body of slipper. Dainty 
silk bow. Soft sole and spring heel. Ail 
shades. 


















































Beauty and Grace are Reflected in 


Cosy Toes Feltwear 


CosyToes excel in attractiveness as well as utility. They are con- 
structed on lasts that embody the most graceful lines, permitting 
a snug fit to the foot. The exclusive styles we are showing this 
year are more beautiful than ever—sure to command serious attention. 


CosyToes are invariably preferred by dealers who secure business 
‘by offering quality merchandise. , 

Withhold placing your felt order until you see this quality line. We are introducing some very 
distinétive ideas in Feltwear that are sure to meet with your hearty approval. One of our salesmen 
is now on his way to see you. If you have not yet received a card from him stating time of 
arrival, notify us. . 


TTT ATT TT TES 





SHAH A 








Ask for Ready-te-Ship Catalog 


Standard Felt Company 
Faétory and General Offices WEST ALHAMBRA, CAL. 
New York, 117 East Twenty-third St. Chicago, 404 South Fifth Ave. San Francisco, 417 Market St. 


(FFs 
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ALCO-GRAVURE, INC. N.Y. 





The 


‘*FULTOP”’ 


We Are Featuring These Two Models: 
THE “FULTOP” 


The faultless fit of the ‘‘Fultop’’—a smart new 
“STANDARD”? model—is the one sensation 
among modern spat designs. Made without a 
buckle it slips on over the heel and is tailored 
to the contour of the arch and ankle with the 
nicety of a custom made cloth top shoe. 


THE “ TRIMLINE” 
The “Trimline”—a new “STANDARD” Spat—is 
the most “talked of’ and most “‘asked for” model 
in the market today. For utility wear over shoes 
either high or low, it is cut in flowing graceful 
lines which emphasize the trimness of the foot. 


Made in cloth, silk, satin and linen in white and all 
the fashionable shades: Fawn, Light Fawn, Dark 
Fawn, Drab, Brown, Leather, Tan, Champagne, 
Chamois, Smoked Gray and Pearl. 





























PATS, today, are universally worn by well 
~) dressed women—a pair to match each costume. 
“STANDARD” Spats, of course, are chosen 
both by dealer and by wearer because they are better 
made, better looking, better fitting and better known 
than any other make. 
In 1918—a difficult year for everyone to supply 
their trade—the makers of “STANDARD” Spats 
filled all of their customers’ orders 100%. That is 
one advantage in dealing with the world’s largest 
and foremost spat manufacturers. Another lies in 
our extensive advertising—bigger, stronger and 
better this year than ever before. 


BUY DIRECT FROM THE MANUFACTURER 
—in quantities either small or large. Write NOW 
for “STANDARD” prices and samples for Fall 
delivery. 


S. RAUH & COMPANY, 310 Sixth Avenue, New York City 
The Largest and Foremost Manufacturers of Spats in the World 


























SHOE a“ 
SS Dark Mahogany CORDOVAN 


and Russia Calf Lace Oxfords 


IN STOCK 


UNBRANDED 


Mahogany Tan Cordovan Lace Oxford, Full 
Quarter Lined. CARLTON’ Last. A, B, C, 


and D. . 
$7.00 





ee . Mahogany Tan Cordovan Lace 
Calf Lace Oxford, . Oxford, Skeleton Leather Lined. 
ARDMORE Last. A, B, C, and D. 


Fuli Quarter Lined. 


ARDMORE Last. . 
A, B, C, and D. 
$6.50 


$6.50 


M. A. PACKARD COMPANY NEW YORK CITY 


BOSTON, MASS. 
Brockton, Mass. 127 Duane St. 


60 South St. 
st XO Coey. Pai. Made Ae Wear SX 



































| SEMINOLE CALF No. 35 
(Chrome Russia) | 


A distinctive, popular shade, combining fashion with service 


REG. U.S. PAT. OFF 


FRED RUEPING LEATHER COMPANY 


FOND DU LAC, WISCONSIN 


—BRANCHE S— 
Cincinnati Milwaukee 
San Francisco 


ore : Ga 
N icago 
renee Northampton, Eng. 


ESTABLISHED 1854 
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PLATEAU 


No. 335 
12x18 top, 10 inches high, each. . . .$12.00 














No. 312 
Foot Form Shoe Stand, 8, 12, 
No. 342 18 or 24 inch, each..... $3.50 
Card Frame, tilting 
top, 7x11, each. .$6.00 


No. 311 
Glass Top Shoe Stand, 8, 12, 18 or 24 inch, each $4.50 


Classic Wood Fixtures 
Make Fine Shoe Displays 


To sell high class shoes you need high class fixtures. These beautiful 
designs are bound to attract trade to your windows—and induce customers to 
enter your store. The smartest shoe shops in the country are using them with 
distinct success. New, original creations—finished in walnut, mahogany, ivory, 
gold, etc.—any finish to match your background or shoe display. 


| 





We are specialists in creating original trims for shoe window displays. 
Submit your problems to us and let us give you suggestions on the best manner 
of decorating your windows to arouse interest and sell merchandise. 


Catalog B Shows Many Trims 


“Show Window Backgrounds and Accessories” is the name of our illustrated 
catalog that contains hundreds of ideas for shoe merchants. Shows up-to-date 
trims of modern shoe stores. All styles, sizes and finishes. A useful book full 


No. 337 of artistic designs. Write for book today. 


12x12 top, 30 inches high, 
h $12.50 








The Decorators Supply Co. 


2547 Archer Avenue, - - Chicago 
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THE NORMAN SHOE 


VUVTEADONUEENOEAT EEUU EAU 











SEE THE NORMAN 
LINE OF MEN’S 
FINE WELTS IN 
A VARIETY OF 
LEATHERS AND 
POPULAR LASTS 


—MADE BY— 


NO. 2502 


Glazed kangaroo blucher, NoyveEs-NorM AN SHOE Co. 


Bunny last. A to F, 6-12. 
ST. JOSEPH, MO. 

















A NOVELTY 
in STRAW IN CHICAGO 


IT’S THE 


Morrison Hotel 





RIGHT in the heart of 
the loop—close to the 
wholesale and retail centers. 


7 More than 1,000 rooms, 
Your customers seeking some- ih ai with beth, chuaiation tes 
thing different will welcome this ti ate water, and the —— 
sanitary bath and boudoir slip- : £ A well-lighted, dustless sample 
per, Strawina vamp and sole n » rooms. 


with ratine lining, silk pompom H ME) §— 1+ is the Home of the 
and binding. n ie 

_— DN TERRACE GARDEN 
Shown in Pink, Blue, Copen, SOIR Cicero's Wonder Restaurant 
Rose and Lavender. mA 


Ladies’ Sizes 3 to 
i Morrison Hotel 
K. M. Stone Importing Co. Madison and Clark Streets 


Manufacturers of Footwear, Oriental and Domestic CHICAGO 
12E.22ndSt. - - NEW YORK,N. Y. Personal Management Harry C. Moir 


ail 
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Wonseam 


PATENTED AND REGISTERED 


SHOES 


Worit Rip 


Put this shoe in your 
window, tell the facts about it in 


your advertising 


and it will build your entire shoe 
trade faster than any other item 
you can promote. 


Every father and mother in your 
town (and in every other town) is 
distracted by “the way Bob wears 
out his shoes.” And Bob is just 
as tired as they are hearing them 
constantly say, “Just look at your 
shoes.” 


If you will help father and mother 
solve that problem of Bob’s shoes, 
you will make three good friends 
and three good customers, who will 
bring you others. The only fellow 
who will be sore is the cobbler; and 
you should remember that the good 


will of your store goes down at the 
same rate that the cobbler’s business 
goes up. 


Wonseam Shoes 


are made to insure the good will of you 
retailers by the satisfaction they will give 
your customers. 

They are made to create lasting customers 
by built-in worth and value. 

They are made to tie Bob to your store 
forever by their comfort, their wear and 
their good mannish appearance. 

They are made of the best of materials, 
and made right, as a boy’s shoe deserves 
to be. Most important of all is the patented 
one-piece upper, which eliminates all but a 
single seam and consequently eliminates 
most of a shoe’s weakness. 

Wonseam Shoes just WON’T rip. 


W. H. GRIFFIN COMPANY 


oe 


IS 
Manchester, 


ana Tongue 


New Hampshire 
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BOOT AND 


MEN'S VENTILATED BETE No. 28 
(ADJUSTED TO SIZE BY TURNING HANDLE) 


We are quite sure you will agree 
with us when we say that every 
thoughtful buyer today is looking 
for goods that will give the maxi- 
mum of wear for money expended. 
When you call your customer’s 
attention to Miller Shoe Trees 
you show at once your interest in 
the wear of the shoes after they 
are sold. 


Miller Shoe Trees keep shoes in 
shape, increase their life of use- 
fulness, and preserve their good 
looks. 

You know how it is—why not 
tell your customers? It is bene- 
ficial to the customer, and profit- 
able to you. 


Catalog and complete information 
for the asking 


SHOE TREE DIVISION 


O. A. MILLER TREEING 


MACHINE COMPANY 


BROCKTON, MASS. 
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A TRUFIT 


IS THE BEST 


SPAT 


The fit is guaranteed and 
the line is made of supe- 
rior quality materials. 


Felt and Cloth 
all 
Standard Colors 


PROMPT DELIVERY 


Samples and Prices on request 


Laing, Harrar & Chamberlin 


43 N. PHILADELPHIA 











re DIRECTORY 


OF 


Wholesale Shoe Dealers, 
Wholesale Findings, 
Department 
Stores 


Part I—Shoe Wholesalers 
A list of shoe Jobbers with names and addresses of 
firms handling general lines, specialty lines, job lots, 
commission manufacturing agents, etc. 


Part II— Wholesale Findings 
' A list of wholesale dealers in Shoe Findings, Shoe Store 
Supplies and Leather. 


Part III— Department Stores 
A list of Department Stores selling shoes, including 


the Large General Stores. 
Gives names and addresses of firms and names of Shoe 


Buyers in nearly all cases. 
Three parts bound in flexible red leather to fit vest 
pocket. About 200 pages. Price $2.00 postpaid. 


American Shoemaking Publishing Co. 


683 Atlantic Avenue, Boston, Mass. 














= 
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SCOUTS” 


The World’s Most 


Famous Shoe for Boys 


The shoe that myriads of 
boys are clamoring for, and 
which far seeing parents are 
anxious to provide for their 
youngsters. A shoe having the 
demand already waiting right 
in your community. The shoe 
that appeals to red blooded 
young Americans, and which 
appeals no less to their parents, 
having regard to comfort, econ- 
omy and hard wear. 


The Boy Scout Trade Is 
Well Worth While and 
Is Within Your Grasp. 


Made in Tan Russia, Gun 
Metal and Black Boarded 
Calf Leathers, as well as 
in our original ‘‘Boy 
Scouts’’ Outing and 
Marching Shoe, cut from 
Elkskin in Smoked, Tan or 
Black. They wear like iron 
and give universal satis- 
faction. A profit making 
addition to your stock, if 
there ever was one. 


And Other Good 
Shoes 


fa ; Our line of Men’s’ and 
Carried in stock in Black, } ll "Welts, in Bluch- 


: ers or Bals. from Gun 
Tan and Smoked. All sizes at te ele, 


C, D and E widths. McKay are incomparable in 
Welt Goodyear Stitched, i. = ee. 
Chrome Elk upper, Korry- potas: bw eg 0 Fg 


Krome Sole and Heel. 
ESTABLISHED 
1889 








1 This business grew— 
° and kept on growing. 





2 This business grew— 
¢ and then stopped growing. 


B 


es 








3 This business never 
* 


had a chance. 





Is your business at 
the turning-point “B” 


Is it going ahead; or backwards; or is it 
simply standing still? 


In every retail shoe business there comes a decisive time, a crisis that decides whether that 
business is going to be a huge success, or a miserable failure, or just a mediocre business. 
4 

















On the three diagrams shown on the opposite page, the point “‘B” is this crisis. 


In the first case, the business jumped upward from here. In the second case it 
stood still, and in the third it actually decreased. 

If your business is in the first class, we have a message for you. You are, no doubt, 
already putting into actual practice the very principles that have made so many 
Red Cross Shoe Agencies highly successful. Why not couple the ‘Most salable 
shoe in America” with your present success and let the combination make even 
bigger sales and larger profits? Other prosperous shoe businesses have been made 
more prosperous by this alliance. 

If your business is in the second or third class, we believe we can help you put it 
up into class one. 

Sit down and ask yourself: “Am I not carrying so many different lines that my 
turnover is slow, my stocks constantly broken, my efforts scattered instead of 
concentrated? 

“Have the shoes I carry enough individuality in the minds of my customers to 
make the selling of them easier than those of my competitor? 

“Does my trade think of my store as just another place where shoes can be bought? 
Or do people recognize my store as the place to buy shoes of known value?” 
Today may be the turning point in your business. Will it go up—or down? 

We believe we can help you. Let us show you how by concentrating on a few 
well-known lines, one line in each grade of men’s, women’s or children’s shoes, you 
can turn the corner at “‘B” and go ahead, upwards to a bigger business, a more 
profitable business. 

Many present Red Cross Shoe Agencies were at. one time at this same turning 
point. By applying this principle of concentration, they have made the turn 


safely, and are today on a prosperous footing, with a constantly increasing shoe 
business not only in their women’s departments, but in men’s and children’s shoes, 


too. 


We will be glad to go into complete details of this principle of concentration with 
any merchant who is not satisfied with the development of his business. Write us. 


The Krohn-Fechheimer Company 
723 Dandridge Street, Cincinnati, Ohio 
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iitentores 
Shoe Polishes 


QOUALITY VARIETY 


Sold in the Market Places of the World 





The buyer plays safe when he 


° ’ . 
orders Whittemore’s polish. BOSTONIAN CREAM—The ideal cleaner for 
All our white dress- kid and calf. You'll need a good stock of the brown 


Over half a century of shoe ings are prepared for brown glazed kid and mahogany calf—also 
Pe | d | most — _ to on — for a ny : — Gores 
r ave iti ii ussia 
trade service could never have delicate of ‘eathers eal, "vici or dongola ‘kid or’ patent, leather-—also 
. . . . H i ° e. 
been achieved if polishes sup- original whiteness nent eeincsiicvitben in 
. initely. Ith 
plied had been other than A-1. come to the atten- 
‘ tion of the trade 
We have always afforded buyers that some dressings 
e : sold for use in clean- 
the advantages of variety, to age. the eo 
M M oremat . givi 
quality, price and terms. You'll to ita yellow hue 
Ss that is not only ob- 


do well to “specialize” on Whit- jectionable bu t is 
. impossible to get 
temore s. 














rid of 











Whittemore Bros. Corp., Boston, Mass. 


Ask your jobber salesman or write for complete catalogue 





rd} 


Few WORDS 


Suffice where quality excels. 


PREMIER spats are the finest qual- 
ity obtainable in moderate priced 
lines. In this small advertisement 
we wish simply to urge you to place 
now your orders for Fall deliveries. 


ie 
el 


f 
J 


eeckweETae 


Perfection 


Circlettes 


In all new colors. Kersey and felt. 


Premier Gaiter Co., Nc. 
129 Grand Ave. Brooklyn, N. Y. 


Premier Gaiters are guaranteed the best 
fitting and best made at the price. 


With the Sharp Shoulder and Broad Wear- 
ing Surface 

They don’t scratch floors They do protect 

They don’t wear slippery They do stop uneven wear 

They don’t drop out The dco prevent runover heel 


PUT 'EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., 2%. 





Tee www awd d TT Tae ea aeel 
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Here is Order 


from. this 
page at 
these 


merchandise 
that can be 
sold ata 


SMOKED HORSE 
Goodyear Welt, Heavy Elk 
Sole, All Solid Leather, 
Spring Heel. The Best That 
Money Can Buy 
520 Child’s, sizes 5-8...$1.60 
521 Child’s, sizes 814-11 1.75 
522 Misses’, sizes 1114-2 1.95 


TAN ELK 
Oak Soles—Goodyear Sewed 
35 pe tag sizes 5-8... ...... $1.00 = Y 
36 C ui ’s, sizes 8-11..... 1.10 ‘ TAN LOTUS CALF 
37 Misses’, sizes 11/4-2..... 1.25 ~ a Elk “« “> wend Stitched 
145 Same in Smoked Horse. . ee 751% Sizes 5-8.. $1.00 
: . 7a 7614 Sizes 8%- il. ..- 2ek@ 
77% Sizes 11%4-2.. sos 
7814 Sizes 24-7. .. 1.60 
55 Same in Black Elk—Oak 
Soles. 


. TAN SANDALS 
Grain Leather—Oak Soles 
65 Child’s, sizes 5-8.........$0.85 
66 Child’s, sizes 874- 1l 
67 Misses’, sizes 11} e-2...... 3.3 
68 Growing Girls’, sizes 2144-7 1. 40 





TRED-LITE STEPPERS} 
Per statins ELK 
TRED-LITE STEPPERS arefoct Sandals - 
Soles Guaranteed for 75 Days. S38 38. Pair. Elk beer 
BROWN ELK 539 81 <9 
Blucher Oxford—Elk Soles 540 113-2. Pair. 


4 516 Sizes 5-8. Pair.......$1.30 


H 517 Sizes 814-11. Pair....... 1.50 
H 518 Sizes igs. Pair. ...... 1.75 Send for our MAY FLYER. Shows complete line of barefoot 


4 534 Same in black sandals, play oxfords and summer footwear. Everything in Stock. 
; Thousands of shoe merchants use this FLYER as a buying guide. 


enry Kleine & Co. 
208 .W. Lake Street 
CHICAGO 
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you may wonder at the rapid growth of the Milwaukee 

Market! It is a wonderful growth but the force back 
of this growth has been ‘Quality First”? leather and 
‘Quality First’? footwear! The kind of Quality you can 
See and Appreciate and Enjoy. 


We devote our energies to manufacturing. This is a 
producing market. The raw hide is tanned to Finished 
leather in our *“‘Quality First’’ tanneries and this leather 
is made into Finished footwear in our ‘‘Quality First’’ shoe 
factories. Our Success is based on a Sterling Integrity 

and a Sincere Belief in the ‘Quality First”’ 


Golden Rule. 


a MILWAUKEE 


HARSH & CHAPLINE SHOE CO. 
F. MAYER BOOT AND SHOE CoO. 
NUNN, BUSH & WELDON SHOE CO. 
OGDEN SHOE Co. 
PFISTER & VOGEL LEATHER CO. 
ALBERT H. WEINBRENNER CO. 
WEYENBERG SHOE MFG. CO. 
ALBERT TROSTEL & SONS CO. 
BRADLEY & METCALF CO. 
EDMONDS SHOE CO. 


Albert H.jWeinbrenner Co. 
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UKE IES 


1919 ° 


For 72 Years 


P& V LEATHERS 


have been 


‘Making Goop 


They are being made the same good way today and give 
the same durable and satisfactory wear. Increase your 
selling efficiency by having P & V leather in the shoes you 
sell and telling this to your customers. It is a sure thing 
for you. 

LOTUS CALF—In the two popular shades of brown for 
Fall and Winter, 1919. 


Pfister & Vogel Leather Co. 


Milwaukee, Wis. 
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a 
Zanned to Stand 
the Hardest Wear 


ARMUSE GRAIN is given a 
double tannage to make it the 
strongest, most durable, and softest 
feeling leather possible for Farm and 


Work Shoes. 


It is chrome-tanned to give it the strength, 

durability and permanent softness characteristic 

of chrome leathers. It is then given an extra 

tannage, in a vegetable tanning liquor, to make 
it resistant to the ammonia and acids of the barnyard. 


You can have Farmuse Grain in the shoes you buy by simply suggesting 

to the manufacturer that he use it. You can then feel confident that 
you are selling your customers 
the very best leather obtainable 
for the purpose. 


Samples of this leather, tags and 
certificates sent upon request. 


PFISTER & VOGEL LEATHER CO. 


MILWAUKEE, WIS. 
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Weyenberg 
SHOES 


for 
Service 


These words have come to 
mean much to the wearer of 
shoes. Thousands of progres- 
sive merchants all over this 
country have found that to 
concentrate on the Weyenberg 
line has proved a paying busi 
ness move—their customers 
demand shoes with the Weyen- 
berg trade mark. 

The raw materials in our 
shoes are the best obtainable, 
for we realize that no shoe can 
be better than the materials 
put into it. Each shoe is 
designed with the idea of last- 
ing service, comfort, fit and 
good appearance in mind — 
and we ve succeeded on that 
basis. 


Men’s and Boys 
Service and 
Dress Shoes 


The fact that we have grown 
from a small beginning to 
where it is necessary to operate 
three large factories is con- 
clusive evidence that we are 
producing the kind of shoes 
your customers want. We 
have an “in stock” depart- 
ment from which you can get 
immediate service—when you 
promise a customer delivery 
on a certain day, we are here 
to help you do it. 

Write for our proposition 
and learn what it means to be 
known as the Weyenberg store 
in your locality. 

We can give you Welts, Mc- 
Kays, Nailed or Standard 
Screw in all the latest lasts as 
well as the old favorites we 


had before the war. 


We make all the shoes we 
sell and we make more than 
any other manufacturer in 
the Northwest. 


Weyenberg 
Shoe Mfg. 


Company 
Milwaukee, Wis. 


MILWAUKEE 
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Dunham Bros. Co., Brattle- 
boro, Vt., our New England 
distributors, can supply you 
with Weyenberg Shoes for 
Service in single pairs or in 
car load lots at the same prices 
we can quote direct. 


Se ern ee wince Ga sae 5am tie el 


a 


ae 
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Buyers’ Easy | oom Directory 


ee 


Our Brooklyn factory is now in opera- 
tion again producing Pumps and 
Oxfords for immediate delivery. 

Some very exclusive styles 
NOW IN STOCK 


Duane Suoe G. 














WELCH, MOSS & FEEHAN CO. 

















143 Duane St., NEW YORK 
Pe See 2228 888 2 2 2S 82S 2S 2S SSeS Seee8 4 
i 
f 
4 
€ 
ii 
a 
| 
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‘Welt Footwear WY ft. 
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HAVERHILL, MASS. 





the Re YO 


Ld 


CORDO TAN DYE 


A ent dye -— changes a faded tan or light colored leather, 
or kid to a deep, rich cordovan brown, the popular shade 


today. 


CORDO Pane 5 is the result of exhaustive ~—y a 
research, and is absolutely guaranteed to do all we —— 
Send for trial 30c package with 10c added for parcel post — NOW 


\% Pints “ - Pints $1.50 
a6 4 Gallon 5.00 


ARISTO PRODUCTS 
602 Myrtle Ave. 


ae ae ~ - - - NEW YORK 
We have taken over the business of the New York Shoe Dyeing Co. 
ARISTO BLACK DYE will dye any leather a seven jet 





& 











ESTABLISHED 1884 


Everything in 
Wood Heels 


Our experience and time at your service 
BEST WORKMANSHIP 
PROMPT DELIVERIES 
A. R. WADE & CO. 
HAVERHILL, MASS. 


L.A E. 7 wR 
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Its superiority is so 

generally recognized 

that our market is be- 
ing constantly _ widened. 
Customers are among the 
most discriminating judges of 
leather values. Useful wher- 
ever kid can be used. 


Expert attention to 
export trade. 
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_ Bancroft Walker — pany — 


Famous for CLEAN shoes 
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French Heel, Good- 


Same in by 4 Eve Cloth 


PourctlGampbell sate tens 


= 122-124 Duane Street, 
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IN STOCK 


White Nubuck 
Tongue Pump, 
White Enamelled . 


Bn Welt, Close 

dge, Guaranteed 

Fitter, AA to D, 
2% to8 


$4.75 





New York City. 
annus 











We Can Deliver at Once 
On This Shoe 


‘aw Little Gents’ Top Grade Cocoa 
Gi, Blucher, Goodyear Welt. D and 
; E, 9 to 13%. 


$3.00 


Write for Detailed 
Catalogue 


Watch this Space 
Every Week 


The L. B. Schindler Shoe Co., Inc. 
99 DUANE STREET NEW YORK, N. Y. 
















































IN STOCK 











you'll see on this page and the next 
one. Here are the numbers on which most 


of today’s business is being done. 


With the big demand for these, you’ll find 
our Stock Department ready to make you 
prompt delivery. Our stock is good today, 
and from thousands of pairs more coming 
through the factory, the racks will be re- 


plenished daily. 


— 


A 


BEST Summer -time Re 
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\ 1 THESE SHOES CAN ALSO BE SHIPPED 
UNBRANDED (in Plain White Cartons) IF 
WW 





YOU WISH TO SO ORDER THEM 


















STYLE 
oll 
Cherry Calf 
Taupe Nubuck Top 
$6.50 


STYLE 
029 


Cherry Calf $6.50 










THE | 
Pointer | 
| 


Our Newest Last 
Just out This Week 

















Carlton 








THE 


THESE STYLES IN STOCK ON 














— 

/ 

WIDTHS AA-A-B-C-D \ 

< : EP 


No. 529, the Pointer, will probably be the 
biggest selling last for Fall. You'll score a 
hit by showing it now. Made of Cherry 
Calf, with perforated vamp. 

Carried AA-~A-B-C-D wide. 

Price, $6.50 

No. 511, our Carlton, has Cherry Calf 
Vamp, with Taupe Nubuck Top. As pretty 
shoe as you ever saw on man’s foot. 


Carried in stock, AA-A—~B-—C-D wide. 
Price, $6.50 


) ) (Two More on Next Page) 














BROCKTON, 


CHARLES A. EATON COMPANY 


MASSACHUSETTS 























- ee on 








rawtord Shoe 


IN STOCK 




















with the demand for just such 
styles exceeding merchants’ expecta- THE 

tions, stocks are running short. And we are C 
. | arlton 
ready to fill your needs ! 
. : Our Biggest Seller 
Style 515, at the right, has been, by far, 
our greatest seller this Spring. Thousands 
of pairs extra on this number are coming to 
our Stock Department for the next two weeks’ 
business, and we'll give you quick delivery on 


widths AA~-A-B-C-D. A leader for any store. 


Price, #650 5} 


) THESE SHOES CAN ALSO BE SHIPPED 
UNBRANDED (in Plain White Cartons) IF 
YOU WISH TO SO ORDER THEM 


——— -_—— ———e——— 





STYLE 
o15 
Cherry Calf $6.50 


























THESE STYLES IN STOCK ON 
WIDTHS AA-A-B-C-D 


THE | Cy v 
Jazz 1 


A Fine Fitter 











y Style 455, the Jazz, is a Cherry Calf shoe, 
on a more modified English last. Every store 
can use it. Has been a popular number. 
This, too, is carried AA-A-~B-C-D wide. 
And the price is only , ; $6.00 


STYLE 
455 Get ready quickly for the big June business 
ee ee A that’s bound to come from the boys getting 


back into civilian clothes again! 


_ IN 























CHARLES A. EATON COMPANY 


BROCKTON, MASSACHUSETTS 
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will grow rapidly with this 
line of New Process Stitched- 
Down Shoes in stock. The line is 
thoroughly complete and includes 
handsome shoes for dress as well as 


Va trade on children’s shoes 


for rough play days. 





HONORBILT 


No. 201—Gun Metal Button New 
Process Stitched-Down, Imitation 
Tip, Loxole, D to E, Big Girls’ 214 to 
6, Misses’ 11 14 to 2, Child’s 814 toI1- 
Infants’ 5 to 8. No. 206—Lace, same 
as No. 201. 


Mi‘. in buttons and laces, in regular heights, oxfords and strap sandals, in black, 
tan, chocolate and patent leather, and in big girls’, misses’, child’s and infants’ 
sizes. Send for Booklet showing entire line and offering advertising suggestions 


that will be of service in selling the shoes. 


F. Mayer Boot & Shoe Co., Milwaukee, Wis. 
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Model No. 0185. Men’s 
Blucher. Storm Calf 
Upper Leather, Water- 
proof Welt and Rub- 
ber Doubler. On the 
“Attaboy” Last. 


CJ_MA 


BROCKTON, — MASS: 
—. LS 
———_ _ gp 
FS ~-/ ~ 
PY ——— a. 


Children’s Shoes of 
Quality 


[ MEDALIA 





In-Stock 
Welt Scuffers 


5-8 8-11. 


Patent or 
Gun Metal 











Prices on request 


Kalt-Zimmers Mfg. Co. 
MILWAUKEE, WIS. 
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Duplicate Orders Are Proof 
Conclusive That 


MEDALIA HOSE 


GIVE SATISFACTION 


Trade Marks in F oreign 


Countries 








Do you Realize the Importance of Protecting your Forvign 
Trade in Cuba, Mexico, the South American Countries and also 


in Europe, Asia and Africa? 
Certain Foreign Countries award exclusive trade-mark 2} 


in a trade name or mark to the first applicant, 
prior use by another. This allows the piracy of valuable trade- 


Sol marks in such countries. 

E ole The Boot and Shoe Recorder maintains a Patent and Trade- 
Distributors mark equipped ~ handle ny Sag 

tries, nited S' be all Inquiries 

Trade-mark 


130 FIFTH AVE., NEW YORK 


} 
| 
| 
| 
| 
| 
| 


id Shoe 
South St., Boston, Mass. 
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Style B 437 
White Linen, Goodyear Welt, 14-8 Cuban 
Heel, 5 Eyelet Lace Oxford Tie, No. 208 Last, 
White Ivory Sole and Heel, AA, 44% to 8; A, 
4to8; B,3to8; C,2%to8; D, 2% to8. 


$3.85 








Note protection 
against wear and wet. 
FOUR LAYERS of 
lea. between feet and 

ound. Never Rip 
ms toshed water. 









STAUNCH AS A BOOT 
FLEXIBLE AS A MOCCASIN 
Here—Mr. Dealer is the boot your true sportsman wants—so light 


and pliable that you can tramp all day in it without getting footsore, 
yet built to give years of gruelling service. 


Russells “Ike 
Walton” 


Made from chocolate chrome, the finest of 
waterproofed cowhides, with flexible, long- 
wearing Maple Pac Soles . 
dvertised consistently in leading: outing pa- 
were -for the dealore' benefit, 
Write for Dealers’ Prices and Catalog S 
W. C. Russell Moccasin Co. 


Berlin, Wisconsin 






BOOT AND SHOE RECORDER 


White linen Lace 
Oxford Ties that 
look well, wear well 
and afford big profits. 
They’re ready to ship 
at once. How many 
shall we send you? 


Terms: Net 30 Days 


CB Forg & Co, 


ROCHESTER,N.Y. 
New York Office, 127 Duane St. E.H. Talbot 
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In Stock Now—White Linen Oxfords 


for Immediate Shipment 





$4.35 


Style B 436 
White Linen, Goodyear Welt, 18-8 Covered 
Wood Louis Heel, 5 Eyelet Lace Oxford Tie, 
No. 199 Last, AA, 44% to 8; A, 4 to 8; B, 3 to 
8; C, 2% to8; D, 2% to7. 


———————————————————e 











Be Sure It’s Sure On 


Sure On Buckle Holder 


(The New Way) 





Because: 
It can be attached quickly 
It will hold a buckle firmly 
It acts as a cushion between the foot and the 
ump 
ft is an attractive way of displaying a buckle 
‘(without sewing) 
The dealer may double and treble his sales in 
buckles 
Price: $ 3.50 per doz. prs. 
36.00 ** gross * 


The Wes-Con Sales Company 


Sole Agents and Manufacturers : 
709 East Washington St. - Los Angeles, Cal. 


WARNING! Infringements on this patent are liable to prosecution 
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enable clever women 
to reflect the beauty 
of Spring in footwear 

ere is a freshness 
and ha rrmony of color 
in Reed ~—— 
which appeals to 
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every shrewd r vilee 


E-P-Reed & Co. 
ROCHESTER N.Y. 


NEW YORK OFFICE 299 BROADWAY 
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Lynn Styles 


Features of the Lynn market this 
week, aside from the extraordinary con- 
ditions of the leather market, are in- 
creased interest in button boots, a de- 
mand for “spat pumps” and an in- 
creased showing of shoes with baby 
Louis heels. 

New styles are coming, and new firms 
are starting. The two go together. 
Style stimulates business. Style is 
inspiration to conceive and to realize 
new ideals. Lynn designers claim to 
have the most and the best inspirations 
on styles. They co-operate with manu- 
facturers and merchants in designing 
and developing new styles. 

New Yorkers are just now among the 
best friends of Lynners in developing 
new styles. They have an amazing 
power to absorb new styles in footwear. 
They are always keen for something 
new, and always ready to give it a try 
if it looks good. 

The shackles of regulation are thrown 
off. The buyers are independent, 
especially the New Yorkers. Each 
wants the styles he thinks he can sell 
best. Hence a great variety of new 
styles in Lynn, and a constant refine- 
ment of Lynn footwear. The rest of 
the country is following the New York 
pace. So orders show. 


Style Inspiration in Action 

This inspiration of styles, which is 
coming into action, now that- the 
shackles of regulation are off, is leading 
not only to finer designing, but also to 
finer shoemaking. Cutting is more 
accurate, stitching is better done. In 
some shops, a premium is paid for fine 
stitching. A buyer, who carefully 
inspects samples, can see for himself the 
advantages of fine stitching. 

Lasting, too, is better done than ever. 
The fine quality of the new style leathers 
is inspiration to it. Edges are thinner 
and closer. The finer the edges of the 
forepart and the shank, the finer the 
style. 










N ews in Shoe Markets 
and Merchandisi 


ments in America’s Shoe 
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In edges, there is a story by itself 
Lynn manufacturers are today using a 
3-64 inch welt on their fine shoes. 
That is less than 1-16 inch. It seems 
fine, but it is necessary to the making of 
the close thin edge, and to stitching 
around the corner of the pointed toe 
shoes now in style. 

A score and more like refinements in 
Lynn footwear might be mentioned. 
They are inspired by style. Buyers of 
shoes can get in Lynn these days shoes 
which are not only finer in style, but 
which are also more finely made. 
Surely, this inspiration of style is one 
of the best forces for the building-up 
of the American shoe industry. 


Buttons in An Envelope 


One sign of the coming Fall season is 
an order for button boots, booked by 
P. J. Harney Shoe Company. The order 
calls for button boots 84 inches high. 
Ten buttons will be left off each pair of 
shoes in the factory, and will be packed 
in an envelope, and packed with the 
boots in the carton. The shoe salesman 
will attach the buttons himself, after 
fitting the shoes. This will save the 
marks left on the leather when the 
buttons are cut off, to be re-set. 

The boots will have baby Louis heels 
of leather, with slim shanks, thin edges, 
and long toes. The vamps will be of 
patent, dull black and brown leather, 
and will have tops of contrasting colors. 
The buttons will match the tops. 


The Three Melansons 


A new Melanson firm is to start in 
Lynn, the I. J. Melanson Company 
having just been incorporated, to make 
welt shoes for misses, children, infants 
and growing girls. This will give Lynn 
three Melanson firms. The other two 
are Joseph I. Melanson & Bro. and the 
Melanson Shoe Company. Joseph I. 
Melanson is manager of the former, and 
George W. Melanson of the latter. 

Isaiah J. Melanson is president of the 
new company, and will manage the 
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shoemaking. R. B. McCarthy, treas- 
urer of the company, was formerly with 
the Sherry Shoe Company of Lynn, and 
was later with the Baker-McCarthy 
Company of Georgetown. 


Welt Specialties 


New York buyers are picking two 
specialties among Welch welt shoes. 
One is a “spat pump” for Summer and 
Fall wear, and the other is button boots. 
The spat pumps are of the tongue pat- 
tern, popular for the Summer trade. . 
The tongue is set up so that a spat will 
fit over it very smoothly, when spats 
are put on in the Fall of the year. The 
pumps have a fairly heavy welted bot- 
tom, a weight- that will naturally be 
wanted when the cool weather of the 
Fall comes along. 

The button boots that the New York 
buyers are picking for Fall have patent,’ 
dull and brown vamps, and tops of 
gray and brown leathers. The buttons 
are fancy. 


Sewell Clark’s Will 


The late Sewell ‘Clark, head of Wil- 
liams, Clark & Co., Lynn shoe manu- 
facturers, who died recently in Cali- 
fornia, was filed in probate court 
recently. It leaves the shoe manu- 
facturing business to his widow, Ella 
Frances Clark, and directors that she 
continue it without interruption. 


A Happy Home-Coming 
The heart of P. J. Harney, well known 
Lynn shoe manufacturer, was glad- 
dened the other day to get a radio from 
his son Arthur, saying that he was 
coming home from France, and another 
radio an hour later from his son Charles 
saying that he, too, was coming from 
France. Both young men will join 
their father in the new firm of Harney, 
Tracy & Crehan, makers of high grade 
welt shoes for women. One came on the 
America and the other on the Gen. 
Grant. 
Arthur was superintendent of the 
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The House of Service 
Novelty Footwear 
IN STOCK 
In Narrew Widths 


VINSONHALER SHOE CO., 
1811 Washingten Ave., St. Leuis 








1508 WASHINGTON AVE 
St. Louis.Mea 


Novelties in Stock 
For At Once Shipment 


ONCORD os oo 











6 ee New York. * 


The Line of 100 Styles 3 
ef Comfort Shees 
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Aimerica’s foremost 
FELT SLIPPER 














Tober-Saifer Shoe Co. 


NOVELTY BOOTS 
AND OXFORDS 


IN STOCK. Ready te Ship 
Write for Catalog 


1312 Washington Av., St. Louis, Mo. 


SYSTEMS IN SHOE 
STORES 

















factory of P. J. Harney Shoe Company. 


He was in the thick of the fighting for 
five months, and comes back with a 
Croix de Guerre, and wounds. He is in 
the hopsital now. Charles, another shoe 
expert, as first in the navy, later in the 
shoe unit, and later in the ammunition 
supply train service at Verdun. 


Robbed of Pay Roll 


Fred Barnet, of J. S. Barnet & Sons, 
calf leather manufacturers, Lynn, was 
held up by two gun men, as he was 
entering the factory last Wednesday, 
and a leather bag containing $4,000, the 
factory pay roll, was stolen from him. 
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Buyers of Bonds 


Thomas A. Kelly, Lynn kid leather 
manufacturer, bought $100,000 worth 
of Liberty Bonds and was the largest 
individual buyer in Lynn. 

Albert M. Creighton, Lynn _ shoe 
manufacturer, bought $50,000 worth of 
Liberty Bonds. 


Chosen Bank Dire ctor 


James H. Grover, of J. J. Grover’s 
Sons, Lynn shoe manufacturers, was 
chosen director of the Security Trust 
Company of Lynn, last week, suc- 
ceeding the late Charles S. Grover. 


Philadelphia 


Leather Market Active 


Increased activity has been shown in 
all leather lines, and there have been 
some sharp advances in sole leather in 
the past week. Increases of two cents 
have been quoted on prime selections of 
oak bends, as well as light union cow 
backs and hemlock sides. These ad- 
vances are typical rather than ex- 
ceptional, and give an indication of the 
state of the entire market. 

But while there has been an increased 
demand and activity, receipts of leathers 
in this market have been small, and 
buyers are reported to be accepting 
lights and middle weights in lieu of 
heavies. 

Glazed kid manufacturers report that 
they are booked ahead for capacity until 
August or September. 


Demand for Children’s Shoes 
Increases 


Despite increased prices, which are 
somewhat out of proportion to the 
advances on adults shoes, owing to the 
greater amount of labor expended on a 
smaller article, the retail trade has 
noted a decided increase in the demand 
for children’s shoes here. 

Inquiries among manufacturers indi- 
cate that the increased demand is not 
merely a local condition. They all 
report that in virtually every market 
they cover buyers are strongly in the 
market for these lines. 

White shoes, in both kid and canvas 
lines appear to be in particularly heavy 
demand for Summer deliveries. 

Philadelphia retail merchants, who 
have been sensing the demand of the 
public by offerings of high and low 
grades, report that the preference is for 
the former, despite the increased prices. 
This, of course, is a particularly healthy 
sign from two viewpoints. In the first 
place it indicates ability to pay the 


prices which the trade is forced to ask, 
and in the second it indicates a growing 
appreciation on the part of the public 
for the economy of good grades versus 
poor grades regardless of price. 


Poor Grades Tried and Found 
Wanting 


Apropos of this change of attitude on 
the part of the public, one Chestnut 
Street merchant remarks: 

“While publicity has had a lot to do 
with it, the change has been principally 
due to the fact that the public at first 
tried the poorer grades on the score of 
lower price, and found them wanting. 
There has just been time enough now 
for the lesson to sink in. The old shoes 
are wearing out. Judging from the 
rapidity with which our customers are 
coming back they’re wearing out fast. 
We’ve had an increasing number of 
complaints from those who insisted on 
buying the cheaper grades, and coinci- 
dent with this our sales records show 
increased sales of the better grades not- 
withstanding recent advances we have 
been forced to make.” 

The truth of the matter is that the 
Philadelphia shoe stores could have 
avoided more of these complaints than 
they have if they had used their news- 
paper advertising space for more direct 
messages to the public on the real facts 
in the shoe situation. On the whole 
they did not do this. Too many of them 
assumed that price was the only thing 
which could attract the public, and the 
low-as-possible-price note was promi- 
nent in their copy. 


Did Not Explain Facts in Ads 


The public is interested in prices, 
vitally interested, but not by any means 
to the exclusion of values. In a period 
of advancing prices it is not sufficient to 
merely tell the public that prices are 
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advancing. They should be told what 
the factors affecting that advance are. 
Then the consumers can form some sort 
of idea of value per dollar. This is the 
case particularly in these days when it 
is so easy to make inferior grades of 
shoes which look to the untrained eye 
as good as the finer ones. 


Three New Shoe Factories 

Three new factories have opened in 
this city recently. They are, the Dun- 
hoff Shoe Company of 1534 South 
Sixth Street, the Fitwell Shoe Company 
of 122 North Sixth Street, and the 
G. & S. Shoe Company of 120 South 
American Street. 


Hosiery Demand Increasing 

Retail merchants who conduct hosiery 
departments report an increased volume 
of sales in silk hosiery, and increase 
which has been accomplished without 
losses of volume in other hosiery lines. 
In fact, in hosiery as well as shoes the 
tendency of the demand is inclining 
more strongly toward the higher grades 
all the time, though the medium grades 
are coming in for a strong share of the 


demand. It is the lower grades which 
are suffering. 


Town Boosting Booklet Issued 


The Lebanon Chamber of Commerce 
has issued a very finely illustrated book- 
let in sepia tints with a map showing the 
location of Lebanon in the state the 
railway routes and William Penn High- 
way. Pictures are also shown of the 
various public buildings, railroad sta- 
tions, banks, business districts, Cham- 
ber of Commerce, clubs, churches, col- 
leges, farm scenes, fire companies, his- 
torical sketches, homes, industries, 
theatres, etc. Accompanying the illus- 
trations is given statistical and reading 
matter which is very complete in its 
scope. A copy of this booklet may 
be obtained by wfiting to the General 
Secretary of the Lebanon Chamber of 
Commerce, Lebanon, Pa. 


Jesse Riedesel Resigns 


Jesse O. Riedesel, who has been in the 
Sales Department of Burk Bros., glazed 
kid manufacturers, for the past eighteen 
months has resigned. 


Rochester 


Wholesale Merchants’ Council to 
Boom Trade 


Wholesale merchants of Rochester 
recently formed a Wholesale Merchants’ 
Council of the Rochester Chamber of 
Commerce to co-operate with the retail 
merchants in fostering trade conditions 
in Rochester and vicinity. At a meet- 
ing of the new council, it was decided 
to send out 6,000 letters to inform 
retail merchants of the move and offer 
_co-operation in their efforts to improve 
conditions. 

W. H. Porter, manager of the L. P. 
Ross branch of the United States Rub- 
ber Company, is chairman of the 
executive committee which organized 
the council. Plans for trade excursions 
to nearby towns are being discussed, 
and.that feature of the organization will 
be a development of the near future. 


Foreign Trade Bureau Formed 


At a recent meeting of the Foreign 
Trade Committee of the Chamber of 
Commerce, plans were laid for the 
organization of a Foreign Trade Bureau 
to serve manufacturers and merchants 
of Rochester and vicinity. While defi- 
nate action has not yet been taken it is 
probable that the bureau will be what 
is known as the co-operative type, con- 
nected with the Federal Department of 





Commerce from which it will receive 
direct information concerning trade 
conditions. 

Rochester now has over one hundred 
manufacturers and merchants who are 
doing a large foreign business and it is 
believed that with the assistance of a 
well organized foreign trade bureau, 
many other manufacturers in Rochester 
and vicinity would be able to develop 
this branch of trade. 


Burrows Operating Two Factories 


The Burrows Shoe Company has ac- 
quired additional factory capacity and 
is now operating two factories—one at 
the old location, 15 Caledonia Avenue, 
and a second factory at 205 St. Paul 
Street where the executive offices will 
also be maintained. This firm which 
has been in business only one year is 
making a high-grade line of welts ex- 
clusively, and the demand for its product 
is so great that even with the additional 
factory it is unable to take care of the 
orders received. The company is, 
therefore, considering further extensions 
and additions. 


Many Applications for Rochester 
Style Show 


Applications for space for the Style 
Show to be held at the Powers Hotel, 
Rochester, July 7 to 12 are being re- 
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Women's s } Shoes 








By Move Healy Betiront Sons) 
Mn OSMAN 
WOMEN'S FINE SHOES IN STOCK 


173 SUMMER STREET 
. BOSTON, MASS. 








BOUDOIR SLIPPERS x2. 


Black and All Colors 
Black $1.25 --- Colors, $1.35 
5% off 10 days 
Goods shipped day 
order is received. 
The Baker Shoe Co. 


280 River St. — 
Haverhill, Mass. - 











In-Stock 
oO Style 
a 
Women’s 
ou Novelty 
St. Leuis Shoes 











FOOTWEAR THAT APPEALS 
TO THE FEMININE FANCY 


Woments Sechrest gk! 
IDEAL VOGUE SHOE CO. 


HAVERHILL, MASS. 








Boston Office, 207 Essex St., Room 218 
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a wNU, BABY SHOE CO., East Lyne Mines. 





SOFT SOLES 
A Wenderful Line for the Whole- 
- saler Il leather lines 
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Also aline of Pindice 





Tredlite Steppers 


for Boys and Girls 
GUARANTEED 
FOR 75 DAYS 
Write for Particulars 
HenryKleine& Ce. 
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SYRACUSE, N. Y. 
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IS AT YOUR SERVICE 


THE STETSON SHOE CoO,iN 
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ceived daily, and chairman Clarke 
Rowley says; ‘‘We look for this to be 
the biggest show we have ever held. 
The trade has come to realize that these 
semi-annual style shows are of great 
value to the buyers. And with the 
convention of the New York State 
Association of Retail Shoe Dealers in 
session in Rochester during the first 
three days of the Style Show, we should 
have more visitors than we have ever 
had the pleasure of entertaining before.” 


“Vampire With Swell Brown Eyes 
Wants Job”’ 


Recently the L. P. Ross Shoe Com- 
pany inserted an advertisement in a 
Rochester paper for vampers and 
closers-up. Among the answers received 
was one from a young lady who signed 
herself Miss Maybelle Jones and gave 
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her address as General Delivery, Roch- 
ester. The letter in part follows: 

“Gentlemen: I have seen your ad 
for vampires and closeups and I would 
like the job. I have been studying to 
vamp for several years and have been 
practicing eye work for a long while. 
My gentlemen friends tell me that I 
have the other movie vamps backed off 
the map. I have made a particular 
study of Theda Bara. I don’t know 
much about close-ups, but suppose I 
could learn. I have a good form, swell 
brown eyes and a fine complexion. 

“If you would like, I will call and 
show you what I can do. I have been 
looking for a vampire job, but never saw 
no ads in the papers before. 

Mabelle Jones. 
““P.S.—Do you furnish clothes for your 
vampires? I have just come to Roches- 
ter and so haven’t got many clethes.”’ 


Texas 


The White Season Opens 
Strongly 


The white season has begun in full 
force in the Austin shoe market. The 
black stripped pump in both patent and 
kid, full Louis heel, is still proving 
popular, with colonials going well, too. 
Low heeled oxfords and high heeled 
pumps seem to be the favorites in white, 
says Max Almas of T. H. Williams 
Company, and it seems that this is the 
experience of most of the shoe men. 

The Easter trade at the Burt Shoe 
Company exceeded all expectations, 
and it would have been even greater, if 
goods could have been secured. Low 
heels, and the striped pump with the 
baby Louis heel are proving strong 
sellers. Brown kid and Russian calf 
oxfords are still holding their own, but 
the most liberal call is for white canvas 
oxfords. 

Montrose Burt, who has been serving 
as a lieutenant in the United States 
Aviation, has returned home and has 
re-entered business with his father in 
the Burt Shoe Company. 


Victory Loan Display Windows 


Dillingham Shoe Company finds 
little change in the business condition 
in the last several weeks. A contract 
has been let by the company for a new 
front for the store which will make 
possible still better displays than those 
for which the Dillingham Shoe Com- 
pany is already famed. Active work 
on the front will begin within a month. 

Their display the past week, owing to 
the fact that the chief event of the 
week has been the Victory Loan drive, 


has been somewhat different from the 
usual display. Many cards sent from 
the Army of Occupation are used, and 
several German dress. helmets, two 
German army belts, an Iron Cross or 
two, coins of many European countries, 
and flags of the allied nations, all sent 
by Sergeant Q. C. Taylor of the Nine- 
tieth Division, now in the University of 
Edinburgh. 


Low Shoes in Demand 


W. W. Wilcox, of Smith & Wil- 
cox, Men’s Furnishings, has been in 
San Antonio recently attending the 
Clothiers’ Convention. Mr. Living- 
stone, who is manager of Mr. Wilcox’s 
shoe department, says that University 
men are showing a great liking for 
Neolin soles, and are buying them in 
great numbers. He has had a tremen- 
dous sale of low shoes, chiefly in brown 
and mahogany shades. 


Sport Shoes Moving Strongly 


“C&S,” the athletic store, not only 
of Austin, but, it might be said, of 
Texas, which formerly went under the 
complete name, Caswell & Smith, 
handles all kinds of sport shoes, as well 
as moccasins and other novel shoes. 
They say that they cannot fill the de- 
mand for sport shoes. Taxes have 
kept them from buying them as freely 
as they should have otherwise done, 
but there is an urgent call for all sorts 
of sport shoes. 

The shoe department of E. M. Scar- 
brough & Sons finds that women of the 
most fashionable class want shoes on 
the most sensible lasts. Except for 
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shoes for dress occasions, the younger 
modern women ask for conservative 
English lasts rather than the extreme in 
sharp toes and narrow lasts. There is 
a small demand for high heels, and 
practically no demand for satin pumps 
now. White canvas is the best seller 
of all. 

More Tennis Shoes Than Ever 


More tennis shoes are being sold than 
ever before, says Scarbrough’s sales- 
man, and this agrees with the state- 
ments of Mrs. Paysinger of C. & S. 

Scarbrough is planning to have a 
window display exclusively of white 
shoes. 

Many men have been asking at 
Scarbrough’s for shoes with knocked 
off cap, after the fashion of the officers’ 
dress shoe and boot. The opinion of 
the shoe men is that this demand has 
been created solely because of the at- 
tractiveness of the military style, and 
not because of any added comfort. 


Buying on Liberal Scale 


The fine rains gave exceedingly 
splendid prospects for the Fall. At 
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present, people seem to have plenty of 
money, and are buying liberally, even, 
it seems, trying to see how much they 
can spend. 


News from Monterey, Mexico 


It is planned by Carlos B. Zetina, 
owner of the Excelsior shoe manu- 
facturing plant in the City of Mexico, 
to install additional machinery with 
the view of greatly increasing the out- 
put of shoes. This factory now has a 
weekly output of 8,000 pairs of shoes. 
It gives employment to 1,000 work- 
men. Besides maintaining a_ night 
school for its employes, it conducts a 
regular day school for the children of 
the little industrial community. A 
workmen’s fund is maintained by the 
company and the workmen to provide 
for support of the men during sickness 
or old age. 

In connection with the shoe factory 
a large tannery, a paper mill and a box 
factory are maintained, everything 
needed to get the finished product 


ready for market being produced on the © 


premises. 


Grand Rapids 


Business is Good 


MiThe Grand Rapids trade, manufac- 
turing, jobbing and retail alike agree 
upon one point—Business is good. The 
three factories here are working to 
capacity, still shipping Spring orders 
but with the Fall lines under production, 
and with satisfactory returns coming 
in from the salesmen. 
shortage in labor but aside from this, 
labor conditions are good. The up- 
ward tendency in wages has been met in 
anticipation of demands and this has 
promoted harmony. The price ten- 
dencies for the Fall goods is to higher 
levels, especially for the kid and calf 
goods and no trouble is anticipated in 
‘ making the new quotations stick, as it 
is easily shown that the advances are 
justified. For the Spring trade, the 
retail disposition was toward small 
orders and often as a safeguard against 
easing off in the prices. This is still in 
evidence in the early Fall orders, but 
the idea seems to be gaining that price 
recessions need not be expected for 
some time to come, and it is believed 
that the later buying will be on a more 
liberal basis. 


White in Demand 


For the early Summer trade the 
demand is strong for white shoes, but 
an increased interest in Colonials is 
reported for the later Summer trade. 





There is some . 


The demand for the Summer and sport 
goods is strong from the resort districts 
in Northern Michigan and an early 
opening of the resort season is looked 
for. 

In retail trade business continues 
good. The Easter trade was heavy and 
this is keeping up. The demand in 
women’s wear is for the black and brown 
oxfords with white shoes opening strong. 
And the prospects are excellent for a 
large Spring and Summer movement. 
In men’s wear the demand is for the 
English lasts, while the military types 
appear to be neglected. 

Repair Business Active 

Shoe repairing is one of the live indus- 
tries of Grand Rapids. There are four 
shops in the down-town high rent 
district, and all of them seem to be 
prospering. In addition are about a 
dozen more, some in basements or up 
stairs and others in the outlying business 
districts. Owing to the higher cost of 
leathers and other materials, repairing 
prices have been advanced about 25 per 
cent in the last 30 days. In the old 
cobbler shop days, when shoe prices 
were lower, not much was done in the 
shoe repairing line, and such work as 
was done was on the medium or cheap 
grades. The down-town shops say 
that their business runs very largely to 
the high grade trade, that jobs are often 
done costing $4 to $5, and that the same 
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shoes come back two and three times 
as repairs may be needed. Several of 
the shops combine hat cleaning and 
blocking and glove cleaning: with the 
shoe repairs and of course all of them 
do polishing, and do it while you wait 
whether shoes, hats or gloves helps the 
business. 


Ferdinand Reichel Returns from 
Coast 

Ferdinand Reichel, of the Hirth- 

Krause Company has returned from a 
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three months’ vacation trip to the 
Pacific Coast. He did some trade 
scouting both coming and going and as 
a result the company will have addi- 
tional salesmen in the Western terri- 
tory. 

The Grand Rapids Shoe and Rubber 
Company will occupy its new quarters 
in the Blodgett building, two doors 
north from the present location about 
May 1. The company will have a 


wider street frontage and will occupy 
six floors instead of four. 








Denver 


Business is reported good at the 
different shoe stores in this city. Spring 
weather has been in evidence for some 
little time back and that fact has 
served to get the sale of low shoes and 
other Spring and Summer footwear well 
Shoemen, of this city, are 
looking forward to big business ahead. 
They base their prediction on the fact 
that Colorado is more prosperous at 
this time than ever before in its history. 
Since December 31, 1918, resources of 
the banks of the state have increased 
$2,588,792.04, according to abstracts in 
the office of Grant McFerson, state 
bank commissioner. The figure covers 
the aggregate gain in assets of 215 states 
and savings banks, eight private banks 
and eighteen trust companies. Sav- 
ings banks took the lead in resources. 
The total resources of the banks 
amounted to $102,804,974.38, of which 


savings banks held $53,292,955.29, 
trust companies $48,210,594.39, and 
private banks $1,301,424.70. The 


average reserve was 27.53 ver cent. 
The Victory Loan campaign has served 
to slow business up to some extent, 
but the effects of the campaign will 
not last long and then business will 
jump forward faster than ever before— 
people will feel that they have com- 
pleted a worth while job and can go 
about their own pursuits as they see fit. 
The local shoe merchants are boosting 
business these days with many news- 
paper and other form; of advertising 
with good results. 


Shoe Men Go to Colorado Springs 

Recently H. E. Fontius, of the 
Fontius Shoe Company, J. R. Fleming, 
head of the shoe department at the 
Denver Dry Goods Company. H. H. 
Hearne, manager of the Daniels & 
Fisher Stores Co., shoe department; 
Robert H. Johnson, of the Johnson 
Shoe Company, and Berlin Boyd, 
executive secretary of the Mountain 
States Shoe Dealers Association, went 
to Colorado Springs. A meeting was 


held at the Elks’ Club in that city at 
which plans for th: second annual 
convention of the Mountain States 
Shoe Retailers association to be held in 
Denver in September were discussed. 

The Muth Shoe Company, this city, 
has been featuring white kid pumps and 
oxfords during the past week. The 
Muth shoe people are also finding it 
profitable to sell silk hose along with 
their stock of shoes. 

The Smith Shoe Company, 1224 
Pearl Street, Boulder, Colo., has just 
had its building remodeled. Among — 
the improvements was a complete new: 
store front, which gives the shoe store 
a very attractive appearance. Just 
prior to making the improvements the 
Smith people conducted a very success- 
ful remodeling sale of shoes. 


Shoe Concerns Help Liberty Loans 


In each of the Denver newspapers 


‘during the Victory Loan campaign a 


page ad was used each day boosting the 
sale of Liberty Bonds. Leading busi- 
ness firms of the city contributed to a 
fund that paid for the advertisements. 
Denver shoz houses that aided in this 
way were the Broadhurst-Young Shoe 
Company, the May Shoe & Clothing 
Co., and Tober’s Shoe Company. 

During the recent loan campaign, 
Budd’s Shoe Store here, conducted a 
Victory Week Shoe Sale. In the ad- 
vertising featuring the sale the Budd 
people also advised people to buy 
Victory Bonds. 

Henning’s Shoe Store, 820 Fifteenth 
Street, this city, announces a new store 
policy—featuring in addition to its 
regular lines, a special showing of men’s 
and women’s footwear at $5. 


‘“What Daddy Missed Most in the 
Trenches” 


The Joe Weiner Shoe Company, 1018 


Fifteenth Street thls city, recently ran 
a picture of a small child looking at a 
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Williams, Kneeland Co.'s shoe for men. 
It was made known that the person send- 
ing in the best slogan to go with the 
picture swould receive a reward. The 
contest attracted much notice and many 
slogans were received. The one finally 
adopted was, was ““What Daddy Missed 
Most in the Trenches.’’ That slogan 
is now being used in billboard and other 
forms of advertising by the Weiner 
people in featuring the Williams- 
Kneeland Co. line of shoes. 


Will Enlarge Shoe Department 


As a means of increasing floor space, 
due to increased business demands, the 
Michaelson Bros. Company, Fifteenth 
and Larimer Streets this city, will take 
over the second floor of the building now 
occupied by the firm. The additional 
display space will be remodeled entirely 
and will be connected with the present 
store. A good share of the additional 
floor space will be used by the shoe 
department of the company. The new 
shoe department will be made as up-to- 
date as possible and when finished will 
be one of the finest places to buy shoes 
in the city. According to Mr. Michael- 
son of the company, the firm’s business 
has doubled within the last three years. 
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The firm has been in business in Denver 
for twenty-four years. 

The Golden Eagle Dry Goods Com- 
pany, this city, has been conducting a 
sample sale of women’s high and low 
new Spring shoes of late. The shoes 
offered for sale, according to the Golden 
Eagle people, was the entire Spring 
sample line of women’s Spring shoes 
from the Irving Drew Shoe Company. 

Two weeks ago the 157th regiment 
stopped in Denver en route from France 
to Fort Russell, Wyoming, where it was 
demobilized. The regiment was made 
up of Colorado men, and so the boys’ 
welcome here was even more hearty. 
The May Shoe & Clothing Co., gave 
the regiment 1,000 packages of cigarette 
and as many match boxes with ‘“‘Wel- 
ocme Home, 157th” on each one of 
them. 


Doing Good Advertising 


The Walk-Over Boot Shop, 815 
Sixteenth Street, this city, has been 


doing much good advertising in the. 


local newspapers of late featuring the 
Walk-Over shoes. The ads are well 
arranged and have presented their 
sales message to the people in a worth- 
while manner. 


West Virginia 


Prices on Upward Trend 


‘Retailers who are going to need . 


shoes to satisfy the demands of their 
trade during the next few months would 
do well to buy them now; because shoes 
are going up.” said Henry E. Payne, 
vice-president of the Payne Shoe Com- 
pany, of Charleston. “Prices having 
reached the low level, are again on the 
verge of an upward trend. This is 
particularly true of calf skins and kids 
skins of the higher qualities. There is 
an abundance of the heavier leathers on 
the market, and while no immediate 
advance in the prices of these grades is 
looked for, they are holding their own, 
and will be no lower than they now are. 

‘Because of the fact that the world 
has been submerged in war for more 
than four years, there are less hides in 
the United States today than at any 
previous time in its history. This 
situation is readily understood when it is 
explained that practically all of the 
better grades of calf and kid skins used 
in the manufacture of shoes in this 


sole leather than any other kind that is 
used in the shoe trade. But even sole 
leather will hold firm and any change 
that may come within the next few 
months will be in the nature of an ad- 
vance, rather than a drop. 

“A manufacturer with whom I have 
placed an order for goods has informed 
me that it would be necessary for him 
to add fifteen cents to the cost of all 
tan shoes; fifteen cents on all patents; 
twenty-five cents on all black kids, and 
ten cents on all black shoes. Several 
manufacturers during recent months 
have sold shoes at old figures while 
admitting that they were worth more, 
merely because they needed orders. 

“The shoe factories have not been 
loaded with orders in recent months, so 
it is not a difficult matter for the whole- 
saler to procure goods. The policy of 
the jobber has been to buy conserva- 
tively, because the retailers, lacking 
confidence in the commercial future of 
the country, have been buying only 
what goods they actually needed to 
meet the current demands of their trade. 
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vailing high prices, the season following 
Easter is in every respect the best that 
the local merchants have experienced. 
Merchants report that their sales are 
large in every style and pattern in the 
stocks, a large demand being made for 
plain oxfords and pumps with and with- 
out the beaded and covered buckles. 
The Victory Liberty Loan has not 
held back the ‘shoe trade. The 
operation of the luxury tax does not 
seem to have affected the sales of 
buckles. Beaded effects are popular, 
and cut steel appears to be the leader. 

The M. H. & M. have been featuring 
a special lot of men’s work shoes at 
$2.95 in tan or black and sizes 6-11, 
solid double sole to heel. 

Weil’s Boot Shop has had a remark- 
able sale of pumps in plain and attrac- 
tive colonial effects at $4.95. 

Locke Shoe Company is featuring 
men’s and women’s oxfords entirely. 

Newark Shoe Stores Company are 
showing oxfords and pumps for women 
of gray suede and covered Louis heels, 
the pumps are of dull kid with covered 
military heels and wing tip.. For men 
the mahogany tan custom bench-made 
oxford, new “streamline English’’ last 
and Blucher cut, medium toe are 
exhibited. 


Salesmen Visiting Retail Merchants 


Among the shoe _ salesmen visit- 
ing the West Virginia retail shoe 
trade recently were: C. C. Brannon, 
R. P. Smith & Sons Co., Chicago and 
J. E. Tilt Shoe Company, Chicago; 
S. B. Vaisey, Burrows Shoe Company, 
Rochester, N. Y.; F. X. Schmitt, 
Dennison Manufacturing Company, 
Framingham, Mass.; George C. Grace, 
Endicott, Johnson & Company, Endi- 
cott, N. Y. 


President of Shoe Company Visits 
Huntington 


J. A. Bush, president of the Nunn & 
Bush Shoe Company of Milwaukee, has 
left Huntington, W. Va., after a con- 
ference with representatives of his 
house. In the conference were J. B. 
Chambers of Virginia, G. E. Denman 
of West Virginia and J. A. Chambers. 
Mr. Bush is highly optimistic over 
business prospects. 

“Jobbing business has improved con- 
siderably during the last thirty days, 
because the retailers at last have come 
to realize that prices will not reach a 
lower level. With but few exceptions, 
the prices quoted by the Payne Com- 
pany now are the same as those that 
prevailed last October. 

“The shoe business this Spring is 
much better, on the average, than it 
was during the Spring of 1918.” 
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Shurtleff & Welton Occupy New 
Store 


Fourteen years ago in a small room in 
Fairmont, W. Va., the firm of Shurtleff 
and Welton established a shoe store. 
Now the final touches are being added 
to their new store, one of the finest in 
the state and occupying 4,536 square 
feet of space in the Fleming building. 
Shoes are now on sale in both the old 
and new stores. 

By close application to their business 
and their policy of “Shoes That Satisfy,” 
the firm of Shurtleff & Welton has 
grown at such a rate that four times 
since the partnership was first formed, 
it has been necessary for them to enlarge 
or move their store. 

In 1905 Shurtleff & Welton’s store 
occupied but 360 square feet of floor 
space. In 1907, the business had 
grown so that it was necessary to secure 
additional space and. 720 square feet 
was secured. The growth continued 
and in 1911 they secured 1,710 feet of 
space and in 1917, 2,020 feet of space 
and still this was too small te properly 
serve their increasing patronage. 

The room to which the firm is moving 
is next door to their old location. 

The action of Shurtleff & Welton 
indicates the faith of the firm in the 
future of Fairmont. They believe that 
this section is entitled to as good a 
shoe estabiishment as is to be found in 
West Virginia and designed their new 
store with that idea in mind. 

Their new room has been beautifully 
decorated and fitted up with the finest 
and most modern furniture. Spacious- 
ness and good taste are the impressions 
one receives in stepping through the 
door. 

The firm of Shurtleff & Welton has 

always been a believer in publicity and 
to this, with their policy of backing up 
their advertising with quality footwear, 
service and style, they attribute their 
success. 
' Business will not be discontinued 
during the moving as an ample force has 
been secured so as to furnish salesmen 
for both establishments. After a few 
days for arranging stocks a formal 
opening will be held. 


Petty Evasion of Truth in 
Advertising 


Detroit.—‘‘Our oak tan half soles are 
still 50 cents a pair,”’ protested a Michi- 
gan Avenue cobbler when he read about 
the passing of the cheap soles Wed- 
nesday. ‘“‘Our sign is of canvas, and 
we could take it down if we had to 
raise the price,’ he added. ‘‘Give us. a 
pair,” said the customer. ‘We are out 
of them just now,” was the reply. 
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The retail shoe business, not only in 
the South but throughout the country, 
is better than it ever was before. This 
is reflected in reports reaching local shoe 
manufacturers from their salesmen on 
the road. 

Buying has reached record propor- 
tions, and there is equal improvement 
in collections. Lynchburg shoes are 
marketed throughout the South and 
westward to the Pacific coast, one local 
manufacturing concern having a larger 
business in California than in Virginia. 


Shipments Increase 25 to 40 
Per Cent 


Shipments so far this year are from 
25 to 40 per cent in excess of the 
volume for the same period last year, 
manufacturers report. All concerns are 
working full time, but even then they 
are far behind in filling orders. The 
Geo. D. Witt Shoe Company has with- 
drawn its salesmen from the road be- 
cause of inability to fill orders. Its 
output up to next October is sold. The 
Smith-Briscoe Company, whose sales 
now are 40 per cent ahead of what they 
were this time last year, is unable to 
keep up with the orders but is exerting 
every effort to stay within reaching 
distance of them. 


Craddock-Terry Company Increases 
Capacity 

In order to meet the growing de- 

mands of their business, the Craddock- 

Terry Company recently announced 

plans for increasing its capacity. A con- 

tract has been signed for the erection in 
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Lynchburg Va. 


St. Louis, where it already has several 
factories, of a new factory building with 
dimensions of 75x135 feet, at a cost of 
$200,000. Plans also have been com- 
pleted for the addition of another story 
to its Southland factory in Lynchburg, 
at a cost of $25,000 which will be used 
exclusively as a lunch, recreation and 
rest room for its employes, releasing 
space in other parts of the factory for 
additional machines. 

Further additional extensions to the 
company’s Lynchburg plants, of which 
it has three, are under consideration, 
and definite action is expected to be 
taken during the year. The company 
intends to increase its facilities about 
fifty per cent within the next few years. 


Prices High—Merchants Prosperous 


There is no probability of cheaper 
shoes for many years, manufacturers 
say, basing their opinion on the present 
condition and future prospects of the 
leather market. Leather of all grades is 
steadily increasing. 

But high prices have failed to create 
any hesitancy in the minds of retailers. 
All classes of shoes from the lowest 
grades to the best are manufactured 
here, women’s, men’s and children’s. 
While there is buying in all grades, 
there is a relatively larger volume of 
the better grade of shoes going out than 
ever before, wearers apparently pre- 
fering quality to cheapness. 

The promptness with which bills are 
being settled is taken to indicate there 
is plenty of money in the country and 
that retail merchants are prosperous. 


Indianapolis 


Genuine Heesier ‘‘Welcome Home’’ 


Shoe merehants of Indianapolis closed 
their stores on Wednesday, May 7, and 
joined with the rest of the city and state 
in extending a real old Hoosier welcome 
to Indiana’s sons and daughters who 
fulfilled their noble duty in aiding in the 
winning of the great world war. 

The celebration, by which Indianap- 
olis became the entire state for one day, 
was the most pretentious and most 
inspiring event ever undertaken in the 
history of Indiana. All business was 
suspended while those too old or too 
young to fight paid homage to the 
members of the 150th field artillery, 
just back from the trenches, and all 
ether Hoosiers who answered the call 
to arms. 


The exterior of the buildings and 
streets over which the returned soldiers 
marched were prettily decorated and 
shoe merchants and other business men 
had their show windows decorated 
especially for the event. American 
flags, streamers of bunting and other 
materials were used in profusion from 
the sidewalks to the roofs of the build- 
ings. All in all, it was an event long to 
be remembered in the history of the 
city. 

Business Holding Up Well 

Business with the local shoe mer- 
chants has held up. exceptionally well 
since Easter, with the exception of four 
or five days of the last week, when, 
owing to a continuous rain, more over- 
shoes and rubbers were sold than any 
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A BEAUTY in 
BLACK or BROWN KID 


A GOOD FIT is the FIRST REQUISITE in a carefully 
studied method of DRESSING the FEET ATTRACTIVELY. 


"WE MUST HAVE THE WIDTHS," says the RETAILER, 
"AND THEY MUST FOLLOW TO THE LETTER THE TRUE 
STANDARD OF MEASUREMENT." 


PLANT BROS. & 00.'S WOMEN'S SHOES, while they 
are of MEDIUM GRADE, are FEATURED te meet this 
EXACTING BEMAND of WIDTHS and FIT, equal to 
the HIGHEST GRADE OF MERCHANDISE. 


ASK YOUR CUSTOMERS---They will tell you--- 
OR---BETTER STILL---BECOME OUR CUSTOMER 
AT ONCE, and CONVINCE YOURSELF. 


ee 
MANCHESTER, NEW HAMPSHIRE 
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other kind. The general feeling through- 
out the trade however, is that the cur- 
rent season will be the biggest that local 
shoe retailers have ever known. 


Owing to the cool and rainy weather 
for the last week or more, local mer- 
chants made no special effort to push 
white footwear, but they are anticipat- 
ing a big demand in this line as soon as 
the sun gets to shining a little more. 
The general impression in this territory 
is that white shoes are going to be 
extremely active’ throughout the 
summer. 


Goldstein Brothers Enlarge Store 


The shoe department at the Gold- 
stein Brothers department store, Dela- 
ware and Washington Streets, Indiana- 
polis, is to be enlarged in the near future. 
The company has just acquired ninety- 
nine-year leases on four buildings in 
that vicinity and expects to erect a 
modern department store building of 
seven or eight storeis on the site as 
soon as one of the leases expire. 


Three of the properties just acquired, 
two of which are occupied by the Gold- 
stein firm, are to be temporarily re- 
modeled to accommodate the growth 
of the store until the erection of the new 
structure. The shoe department, which 
is situated next to the hosiery counter 
at the extreme rear of the store, is one of 
the departments that will be benefited 
by the remodeling and enlargement 
process. 


Frank X. Reinsel Purchases Building 


Frank X. Reinsel, proprietor of an 
up-to-date retail shoe store at Wash- 
ington, Ind., last week purchased a 
large business building there which he 
will remodel and make _ thoroughly 
modern. The amount involved in the 
transaction was approximately $20,000. 
Mr. Reinsel has been in the shoe busi- 
ness in Washington ever since he was 
graduated from high school and is 
regarded as one of the successful mer- 
chants in that section of the state. 


A Big Sale Held 


In order to give more shelf room to the 
big line of shoes purchased for Summer 
and Fall, the Baker Shoe Company, 114 
West Washington Street, South Bend, 
Ind., held a big sale last week at which 
all broken sizes and odd lots were 
disposed of. For the convenience of the 
steady stream of shoppers which poured 
into the store all week, large tables were 
arranged in the, aisles on which the 
shoes were placed according to style, 
price and size. An extra sales force was 
employed to take care of the crowds. 


A New Show Room 


The W. L. Douglas Shoe Company 
has a striking new retail show room at 
Fort Wayne, Ind., of which the com- 
pany is very proud. The two depart- 
ments for men and women are divided 
by a massive brass railing on which are 
hung a series of attractive draperies. 
The entire room is finished in natural 
quarter-sawed oak, with full panel 
effects. The stockroom in the rear is 
divided from the salesroom with the 
same panel and drapery effect. The 
window displays are finished in white 
enamel. The company has been in 
Fort Wayne for the last twenty-one 
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years and W. M. Klinkel is manager of 
the store. 


Marion Shoe Company Taking Back 
Service Men 

Of the fifteen or eighteen men of the 
Marion Shoe Company, at Marion, 
Ind., who joined the army, navy or 
marine corps during the war, five have 
returned to their former positions and 
the rest of them are still in the army. 
The company recently announced that 
the positions of those who are still in 
the service of their county will be held 
open for them. The factory, which 
was closed for a month, is again in 
operation. 


Buffalo, N.Y. 


Buffalo Finishes the Job 


The various divisions of the leather 
industry ‘‘saw it through” in the Victory 
Liberty loan in Buffalo.’ The section 
designated in the local campaign as 
“Boots and Shoes, Wholesale and 
Retail,’”’ went considerably over its 
quota of $250,000. The same excellent 
showing was made by the “Hides, 
Leather and Tanners’ division’? whose 
quota was $271,700. The various loan 
workers in the shoe and associate trades 
attended the closing banquet of the 
1,000 Victory loan workers at the 
Iroquois hotel Saturday night. They 
were ‘highly praised for their conscien- 
tious work, and their contributions, 
which helped to give Buffalo an enviable 
record in the campaign. The shoe and 
leather men were informed that their 
appeals for subscriptions had not been 
in vain; that Buffalo’s Liberty Loan 
subscriptions reached $57,193,250,—an 
excess of nearly $11,000,000 over the 
quota. Cheers, songs and other signs 
of joy and enthusiasm followed the 
announcement and announced to the 
crowds passing in the streets that 
Buffalo, true to form, had not failed. 


New Twenty-two Story Hotel 


The announcement that a new 
twenty-two story hotel is planned for 
Buffalo means that four local shoe 
stores, the Regal, Sterling, Newark and 
Douglas shoe stores may eventually 
have to seek new quarters. The big 
building, as designed by C. A. Finnegan 
of this city, will occupy the entire block 
bounded by Main, Eagle, Pearl and 
Niagara streets, and is to be 232 feet 
in height. The shoe stores mentioned 
are all in Main street, between Niagara 
and Eagle, and on the site of the pro- 
posed hostelries. 

If the word is given to raze the build- 


ings in which these shoe firms are 
located, it will mean that these concerns 
will have to seek new homes. 


J. D. Jackson Predicts Big Sale of 
Low Shoes 


J. D. Jackson, shoe buyer for the H. 
A. Meldrum Company’s department 
store, is looking forward to a heavy 
trade in low shoes, with pumps and 
oxfords. selling ‘“‘fifty-fifty’, as he 
expressed it. As to his purchases he 
reports that he bought on this basis 
oxfords, 75 per cent; pumps, 25 per 
cent. He expects to sell oxfords late in 
the fall, 
Mr. Jackson sees no slump in the de- 
mand for footwear. As to the continued 
demand for children’s shoes he receives 
considerable inspiration from the adage 
“As long as babies are born, they'll be 
born barefooted.”’ He is of the opinion 
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NOTICE 


T is with a sense of pride in our achievement and of gratitude 
to the many successful Shoe Merchants who have found it 
profitable to favor us with their consistent patronage that 

we announce that we now occupy the entire four-story building 
at 


138 WEST BROADWAY. 
These commodious quarters and up-to-date equipment, together 
with our Stock-rooms at 140-142 West Broadway, give us one 
of the largest 
IN STOCK DEPARTMENTS 


devoted to misses’ and children’s shoes in the entire shoe in- 
dustry. We can now invite the business of those shoe mer- 
chants who have not as yet seen the great advantage of handling 


8 POSNER: 
° SHUES s 


FOR CHILDREN AND YOUNG LADIES 


and assure them of unparalleled service in the shipment ef 
misses’ and children’s shoes. of incomparable quality and profit- 
making possibilities. 


DR. A. POSNER, SHOES, Inc. 


OFFICE, SALESROOMS AND STOCK DEPARTMENT: 
138-140-142 West Broadway, New York City 
Factory: 141-151 Roebling Street, Brooklyn, N. Y. 
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that in the near future prices of shoes 
will point slightly downward. 


A Word from J. L. Hudson’s 


Manager 


“On account of the bad weather, 
there are very few people shopping 
around, and those who come to our 
department buy,” said Mr. Eckels, 
shoe buyer for J. L. Hudson & Co.’s 
men’s wear store. 

Mr. Eckels said he was surprised at 
the call for black oxfords although dark 
tans are leading. He expects a good 
sale in white and sport shoes. 


“The young fellow leads the country 
and what he buys his father buys,”’ said 
Mr. Eckels. ‘The boy has killed the 
demand for the broad toe.” Mr. 
Eckels cites an instance of a customer, 
a middle-aged man, who wanted to buy 
a pair of broad-toed shoes. His son, a 
young fellow, who accompanied his dad, 
good-naturedly joshed the latter about 
“the old-fashioned, broad toe,” and 
persuaded him to try a narrower model. 
The father quicklv capitulated. 


Stanley Kuryloski, Manager at 
Newark Shoe Store, Lackawanna 
Avenue 


Stanley Kuryloski, son of W. P. 
Kuryloski, manager of the Newark Shoe 
Stores in Buffalo was recently appointed 
manager of the Newark Shoe Store in 
Lackawanna avenue, Scranton, Pa. 
Stanley served on the U.S. Destroyer, 
“Stewart”? which operated between 
France and England. 

‘*My son returned recently from the 
service and he was strong both in mind 
and body,” said Mr. Kuryloski, ,Sr. 
‘“‘Whenever any one says ‘Navy,’ to 
me, I tell him that’s the place to go.” 

The Newark store representatives in 
this city are engaged in distributing 
advertising matter and giving demon- 
strations of Newark footwear at the 
various industrial plants here. One 
plan is to give out useful note books to 
the men. Each recipient gives his 
name and address to the Newark man. 
In this way an up-to-date mailing list is 
obtained. 

“Through this method we become 
acquainted with the men,” said Mr. 
Kuryloski. ‘‘We did more business 
this Easter than during any other 
Easter period in the past three years.”’ 

The new double show windows, one 
for men’s shoes and the other for the 
women’s, at the Newark store in Main 
Street, near Niagara, are proving 
valuable trade winners. There was 
formerly only one display window at 
this store, the entrance was at the side, 
and it was impossible to divide the 
men’s and women’s footwear, as at 


present. From a trade viewpoint, the 
new method is far superior to the old 
layout. 


Problem Losing 


Seriousness 


Unemployment 


Buffalo’s problem of the unemployed 
is steadily losing its aspect of serious- 
ness, and keeping pace with this 
improved condition is the active tone of 
the shoe trade. Most of the local shoe 
retail merchants :say that their April 
business was ahead of that of a year 
ago and that the outlook for June is 
very promising. 

““My March trade was not up to the 
mark,” said one Buffalo shoe merchant. 
“Some others in the trade made the 
same report. There was an unusual 
reason back of the temporary slump. 
You will recall that a certain element 
eager to upset the present order of 
things, raised a vigorous hue and cry 
about the ‘thirty thousand unemployed’ 
in Buffalo. Their attempt to organize 
parades of men alleged to be jobless and 
their propaganda along this line hurt 
the shoe and other lines for several days. 
What added fuel to the fire and in- 
creased the slump was the publicity 
given the parades by the local daily 
newspapers. One newspaper which 
draws a heavy revenue from shoe 
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advertising printed pictures of the so- 
called ‘jobless parade.’ This publicity 
was especially harmful to our trade. 

“The many thousand East side resi- 
dents of Buffalo, from which we draw a 
fine business, were especially depressed 
by the ‘no-work reports’. They simply 
had ‘cold feet’ for several days until the 
‘tempest in a teapot’ subsided. 

“The help situation here is not one 
quarter as serious as the agitators would 
like to paint the situation. Hearing 
that he could find thousands of unem- 
ployed men in Buffalo a man came here 
to try to hire a large gang to work in the 
beet sugar factories of Michigan. He 
combed the employment agencies thor- 
oughly and advertised in the newspapers 
for these men but was able to round up 
only a handful of helpers— many of 
them undesirables. Employment agents 
from Akron, Ohio, and other periods 
calling for men have had the same 
experience in Buffalo. 

“The crowded theatres here disproved 
the unemployed theory. The shoe 
merchants know that Buffalo has a 
rigorous way of manhandling and at 
least partly squelching the agitators 
who would like to throw trade into a 
panic. If the police grip is tightened 
on the flag haters, the slight depression 
in the shoe trade in March will not be 
duplicated again this year.” 


Chicago 


Business Good 


Business in Chicago is continuing at a 
fair pace. The shoe stores downtown 
as well as in the outlying sections of the 
North, West and South sides report an 
exceptionally good trade, both in men’s 
and women’s lines. All the merchants 
are confident that business will show 
an increase every week until the end of 
the season. Getting the proper mer- 
chandise, and getting it on time, is a 
more important factor than selling it. 


All Women’s Styles are Selling 


Pumps and oxfords are the chief items 
of trade in the ladies footwear depart- 
ments. These are moving with a 
rapidity that is taxing the efforts of 
available sales-clerks to keep up with 
demand. The call is for anything in a 
low shoe, and from present indications 
the stores will not be left with a single 
dead number. In pumps, colonials in 
black kid, black suede and patent, with 
a vast array of buckles, are the pre- 
dominating styles. Black kid and 
brown oxfords are selling well. The 
sale of fancy silk hosiery is becoming 


greater every week. Satisfaction with 
trade in the women’s lines is felt among 
all the stores. 


Increase in Men’s Trade 


Shoes continue to outsell oxfords in 
the men’s stores, where business is 
reported particularly good. Cordovan 
and dark brown leathers comprise the 
popular tendency. 


Largest Business in History 


Marshall Field & Co. reported that 
the gross sales throughout the store last 
week had been the largest in this store’s 
history. 


Wholesale Trade Active 


Many out-of-town merchants visited 
the Chicago market during the past 
week. The wholesalers say that mer- 
chants are buying considerable women’s, 
children’s and men’s footwear, mostly 
for immediate shipment. John H. 
Wichman, vice-president of the Smith- 
Wallace Shoe Company says: “The 
children’s shoe business is larger than 
ever before in our existence. Merchants 
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from all over the Central West are 
arriving in the Chicago market daily 
seeking good quality shoes for juveniles, 
and are demanding these from in stock. 
We predict that this season the entire 
shoe trade will enjoy a bigger business 
than in many years previous. Every- 
body is feeling a prosperity wave fol- 
lowing the signing of peace, the present 
outlook being extremely encouraging. 
In our own establishments, every de- 
partment has shown a marked increase, 
particularly in our Kinder-Garten line, 
where sales over last year are exceed- 
ingly over 100 per cent.” 

A. Gilblom, manager of the shoe 
department of Henry Kleine & Co. re- 
ports an unusual demand for womens 
felt slippers and barefoot sandals, for 
immediate delivery. 

L. F. Kuntsman of the A. J. Bates, 
Chicago Company, in a brief review of 
trade conditions says: ‘‘Business, both 
retail and wholesale, has gained im- 
petus this week under the influence of 
broadening seasonable demand in the 
one case and increasing firmness of the 
market in the other. Buying for Fall 
is on a more liberal scale as merchants’ 
stocks are down to a low level and there 
is growing likelihood that shoes may be 
less easy to obtain later in the year 
while the trend of prices is upward.” 


Good Advice to Salespeople 


O’Connor & Goldberg, through a 
snappy house-organ which they issue 
regularly, called the ‘““O—G Progressive,” 
are always presenting to the salespeople 
of their institution very practical sug- 
gestions on merchandising, store-psy- 
chology and customer contact. These 
efforts on the part of the officers to 
make better sales clerks out of their 
salespeople has been productive of 
exceptionally fine results. The em- 
ployes read their paper religiously, and 
are quick to adopt the many valuable 
hints that are offered. For instance, 
here is a gem from a recent issue of the 
“‘Progressive,’’ which is bound to make 
enthusiastic salesmen: 


Three Classes of Shoe Buyers 


“The majority of people who buy 
shoes in America can be divided into 
three classifications: (1) people who 
buy shoes for style and who care only 
for appearance; (2) people who buy 
shoes for service, giving little heed to 
style, but with true economic purpose in 
mind; (3) people who buy shoes for 


comfort and who are indifferent to style 
or even to quality as long as their 
comfort is assured. 

“These three classes really represent 
American shoe buyers, each class intent 
on buying style, service or comfort. 





These differentiated types account for 
the numerous specialists in the three 
various lines, some catering to style- 
loving people, others to those who seek 
service and the remainder to those who 
desire comfort. 

“O-G shoes contain the necessary 
qualifications to satisfy all three classes. 
O-G shoes combine style and service 
and comfort. As there is a happy 
medium to other things so there is to 
shoes, and O-G shoes represent that 
happy medium. 

““No matter how eccentric, no matter 
how discriminative your customer may 
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happen to be, you can and you will find 
shoes in the O-G stock that will prove 
satisfactory to your patron. 

““O-G shoes are a success for this very 
reason,—that they are manufactured 
for Mr. and Mrs. Average American— 
they are designed and built to combine 
the three things that Mr. and Mrs. 
Average American desires—style, ser- 
vice and comfort. No matter what class 
your customer is in, number one, num- 
ber two or number three, it is a certainty 
that you can maké a sale. O-G shoes 
have style, O-G shoes give service, 
O-G shoes give comfort.” 


St Louis 


Remarkable White Season 


Both retail and wholesale shoe men 
are driving ahead on what promises to 
be as prosperous a season as has ever 
been recorded in the trade in this city 
and its trade territory generally. The 
factories are operating at their full 
labor capacity and could utilize many 
more employes if they were obtain- 
able, the current business, the fill-in 
orders and the advance bookings 
making up a total which in many cases 
exceeds the extreme expectations of 
an optimistic trade. The ground-work 
for the optimism seems to lie in the 
remarkable agricultural expectations of 
the country as a whole and the St. 
Louis trade territory in particular, 
while industrially the west is in excel- 
lent condition in practically all lines, 
thus making the buying public generally 
prosperous. 


White Goods Moving Rapidly 


The trend in the demand for foot- 
wear shows no marked change from 
the conditions which have been re- 
ported previously, the only change 
notable being that which was expected 
to be coincident with the arrival of the 
warm weather of early summer, or late 
spring, whichever it may be called, in 
this area at this period of the year. 
White goods are moving more and more 
rapidly from week to week and there 
is no occasion to modify the earlier 
anticipation of the most remarkable 
white footwear season ever known. 
This statement applies to the retail as 
well as to the wholesale trade, which 
latter is doing its best, in its fill-in 
business, to meet the calls from the 
retail trade. 


**Over the Top”’ First 


The Victory Loan campaign which 
concluded last Saturday and which 
for the third time sent St. Louis and 


the St. Louis Federal Reserve district 
“over the top” first in the country for 
the third successive time occupied a 
good deal of the attention of the men 
in the trade, both retail and wholesale, 
for the selling and executive staffs of 
both branches of the trade were volun- 
teers in the organization of the selling 
force. The city was sent “over the 
top” the same day that its home regi- 
ment, the 138th, detrained here and 
paraded while enroute from Germany 
and the Argonne to Funston to de- 
mobilize and be formally discharged. 
This is the regiment of which much 
has been recounted in connection with 
the Argonne fighting which broke Ger- 
man resistance. 


Wholesale Trades Co-operating 


The wholesale trade is preparing for 
the convention of the National Retail 
Dry Goods Association which will be 
held in St. Louis May 27 and 28 and 
will draw the representatives of the 
retail dry goods and department stores 
from all parts of the country. The 
wholesale shoe trade is participating 
in the preparations because of its 
recognition of the fact that the large 
dry goods and department store of 
today is a buyer of footwear and in 
consequence the St. Louis houses are 
planning to present much of interest 
to visiting members of the association 
in support of the claims made for St. 
Louis as a shoe producing and dis- 
tributing center in style goods as well 
as in service footwear. 


Regarding New Factories 


The excavation for the foundation 
of the new factory of the McElroy- 
Sloan Shoe Company at Washington 
Avenue and 21st Street is under way; 
the plans for the building to be erected 
have been completed and the contract 
let. The new building -will be im- 
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mediately north of the present Billiken 
factory of the company, across Lucas 
Avenue and it is understood that the 
two buildings will be connected, prob- 
ably by an underground passage. 
The new plant, which is very much 
needed by the company to meet the 
demand for its product, will double 
the present capacity for the brand of 
footwear which will be manufactured 
therein. 

The new building for the Central 
Shoe Company, which is to move to 
St. Louis from Kansas City, is up to 
the roof line and is practically all en- 
closed with its brick and stone ex- 
terior walls, thus assuring its being in 
readiness for the company, July 1, at 
which time the Central, under the 
management of Thomas P. Moody, its 
president, plans to open in St. Louis 
for business. The selling staff of the 
Central Company is being steadily in- 
creased and by the time the St. Louis 
building is ready for the removal it is 
expected to have the number of men 
on the road more than doubled over 
the force which has been operating out 
of Kansas City. 
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Luxury Tax Well Handled 


The operation of the luxury tax is 
not giving St. Louis retail merchants 
much trouble aside from the detail 
necessarily involved in the recording 
and accounting. Sales checks are being 
so filled out as to show the tax on such 
items as bear it and these tax items 
are transferred to a daily summary 
and thence to a special account in the 
bookkeeping department covering the 
Government’s requirements. By this 
method a complete chain of record is 
provided which can be examined and 
traced down at any time. The buckle 
tax, under the jewelry section, and the 
hosiery tax are being taken care of 
without trouble and the returns will 
be made monthly as required by the 
revenue department. The shoe stores 
and departments, however, will join 
in the movement to obtain an early 
repeal by congress of the tax, and 
assert that the experience already had 
is such as to demonstrate the im- 
practicability of the law as a real 
revenue producer commensurate with 
the trouble it causes. 


Milwaukee 


**Round Table’? Does World of Good 


Fortunate indeed was the shoe mer- 
chant who took advantage of the 
opportunity to learn more about his 
business and shoe merchandising in 
general by attending the annual meet- 
ing of the Wisconsin Association in 
Milwaukee on Thursday and Friday, 
May 8 and 9. An extended review of 
the convention is given in another part 
of this issue, but it may be said here 
that the round table talks did a world 
of good in unfolding and solving the 
numerous perplexing problems which 
beset all shoe merchants. The inter- 
change of information on_ business 
methods, luxury and jewelry tax col- 
lections, the trend of styles and prices, 
and other large and important matters 
was especially fruitful and every one 
present declared that he would not have 
missed the convention for anything. 


The State of Business 


Although some complaint is heard 
here and there among shoe merchants 
over the condition of business, in the 
main the expressions are that the retail 
market has been largely a weather 
proposition and with bad weather al- 
most constantly at hand for a fortnight 
or: more, it could hardly be expected 
that businéss' should be better. ' During 
the last few days the skies have cleared 


and while it is not yet as warm as the 
normal for this time of year, real Spring 
weather seems in immediate prospect 
and then no doubt seasonable goods 
will move with a much more facility 
than under conditions prevailing in 
recent weeks. 


Another Splendid Record 


Milwaukee did itself proud in the 
Victory Liberty Loan campaign by 
over-subscribing its quota more than 
55 per cent, which is better than the 
average of the over-subscription in the 
four previous campaigns. The allot- 
ment of the Milwaukee district, which 
embraces city and county, was $25,151- 
350, and when the campaign endéd 
Saturday night, a total subscription of 
$39,775,500 had been chalked up, with 
the chances in favor of reaching $40,000- 
000 as soon as straggling reports are 
compiled. The growing strength of the 
shoe and leather trade in Milwaukee 
was made forcibly apparent by a 
remarkable subscription from _ this 
source, every industry having largely 
exceeded its allotment. 


**Boosting’’ Eleventh Avenue 


Retail merchants with places of 


_ business along Eleventh Avenue, from 
National Avenue to Mitchell Street and 


southward, Hae started a systematic 
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campaign to ‘‘boom”’ business in order 
to make this one of the most attractive 
thoroughfares from a trade standpoint 
in Milwaukee. At the annual meeting 
of the Eleventh Avenue Business Men’s 
Association, Julius J. Matis, shoe dealer, 
415 Eleventh Avenue, was re-elected 
president on a platform of ‘Boost 
Eleventh Avenue”: There is great 
rivalry on the South Side among retail 
merchants located along different busi- 
ness streets for the trade balance, and a 
healthy and wholesome competition is 
now going on. 


Wausau Store Incorporates 


The Chas. B. Mayer Shoe Company 
has been incorprated at Wausau, Wis., 
to succeed to the business of Charles B. 
Mayer, Sr., whose sons have become 
partners and assume the active manage- 
ment.: The Mayer store is one of the 
best known retail establishments in 
Central Wisconsin, and was founded in 
1890 at its present location at 311 Third 
Street. Previously Mr. Mayer had been 
associated with local stores for eleven or 
twelve years. The officers of the new 
corporation are: President, Charles B. 
Mayer, Sr.,; vice-president, Theodore 
G. Mayer; secretary-treasurer, Charles 
B. Mayer, Jr. 


Trading Stamp Coming Back? 


An energetic attempt is being made 
by certain interests to repeal or at least 
take the teeth out of the so-called anti- 
trading stamp act passed by the Wis- 
consin legislature at the 1917 session. 
The law was enacted at the urgent 
request of the organized retail mer- 
chants’ associations of the state, which 
showed that trading stamps are a 
fictitious element in trade, add to the 
cost of doing business, and in general 
are an abomination and a nuisance. 
The trading stamp interests made a 
hard fight in the courts to have the law 
declared unconstitutional, and failing in 
this, have come before the present 
legislature with the backing of a large 
number of householders representing , 
church societies. Following is a sample ; 
of the argument offered by one society * 
in a set of resolutions reading in part. 

“Tt is the sense of this organization 
that the present law is not in the inter- 
est of the consuming public, but was 
énacted at the instance of a class of 
retailers who are opposed to the giving 
of discounts and thereby wish to be 
protected from legitimate competition 
of others who are willing to do so. 

“We emphatically resent the claims 
made by the selfish interests responsible 
for the enactment of the present law, 


’ that the housewives of the-city of Mil- 
waukee are duped and ‘lured to improviFt=« 
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Find the Diamond on 
the Eyelet 


and you find the last word in style and 
value in lace shoes. 
Lace shoes will be the unquestioned style for 
many seasons ahead. No matter how length 
and pattern may alter, women insist that shoes 
must lace. Only in this way can they acquire 
that snug, perfect fit that is essential. Fast 
Color Eyelets are equally so. Without their 
strength, their ever fast color that never gets 
brassy, the construction that prevents pulling 
out, that retains a smooth edge for laces to slide 
against, the tremendous vogue of lace 
shoes would never have been possible. 

Present-day skirt styles make it more 

than ever important that you should not 

only stock with lace shoes, but be sure 
the Fast Color Eyelet is the kind used. 

The Diamond on the eyelet is what 

women look for. 

Be sure to insist with every lace shoe 
order that Diamond Brand Fast Color 
Eyelets are used. 

If the little Diamond appears on the top 
of each eyelet, then, and only then, are 
you getting what you are asking for. 
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dent buying’ by the use of trading 
stamps. 

“This and other pretenses are made 
only to cover up the ulterior and selfish 
purposes of the advocates of anti- 
trading stamp legislation and the 
adoption of such legislation is an un- 
warranted interference with our private 
affairs, preventing us from doing our 
personal and household marketing to 
our own best interests and is a reflection 
upon the intelligence of Wisconsin 
housewives.” 

It is generally believed that the 
legislature will refuse to change the 
law as the retail interests have adduced 
proof that there is even more reason 
now than two years ago for the anti- 
trading stamp law, in view of war-time 
and post-war business conditions. 


Pope New Association Head 


P. E. Pope, employment and welfare 
manager of the Pfister & Vogel Leather 





Co., has been elected the first president 
of the Milwaukee Employment Mana- 
gers’ Association, organized with a 
charter membership of twenty to co- 
operate with city, state and federal 
employment bureaus in all respects, 
especially the placing of returning 
soldiers and sailors. Other objects are 
mutual help in selecting, placing and 
training employes, and discussion of 
employment problems. Monthly meet- 
ings will be held. 


Change at Marshfield 


Frank Aigner has purchased the 
retail shoe store of T. J. Tuchscher at 
Marshfield, Wis., and will continue the 
business at the present location. The 
store was opened fourteen years ago 
by Mr. Tuchscher, who now will locate 
at Waukesha, Wis., and operate a 
general repair and custom boot and 
shoe shop. 


Cincinnati 


E. K. Woodrow an Honored 
Guest 


E. K. Woodrow, manager of sales 
and advertising of the Krohn-Fechhei- 
mer Company, was among the honored 
guests in the private party of Governor 
Roberts of Tennessee last week in 
New York on the occasion of the 
launching of the new battleship, the 
Tennessee. Col. Eli Redelsheimer, bet- 
ter known as the successful shoe 
merchant of Nashville, is a member of 
Governor Robert’s staff. Mr. Wood- 
row and Mr. Redelsheimer were to- 
gether in the party. Miss Roberts, 
the daughter of the Governor, was the 
sponsor, and she performed so well 
that Mr. Woodrow came away with his 
coat splattered with champaign. 


Frank W. Green to Wed 


Frank W. Green, manager of H. E. 
Locke & Company, ffindings and 
leathers, will become a benedict on 
May 24. Mr. Green’s many friends 
in the market are planning to tender 
him with a farewell bachelor dinner on 
Saturday evening, May 17, in the 
Liberty Room of the Gibson Hotel. 
The committee composed of Chas. L. 
Rupp and J. E. McDonald has ar- 
ranged for a nice chicken dinner with 
real beer on draught, cigars, etc., 
jazz band and some other live-wire 
entertainers. 


A Prosperous Season 


The local shoe industry is in the 
midst of one of the most prosperous 


seasons ever experienced. Manufac- 
turers are operating on virtually a pre- 
war basis now, completing their orders 
for Spring and Summer footwear with 
work on Fall and Winter lines well 
under way. The present prosperous 
condition of this market as a shoe 
center is without precedence, and 
judging from the orders already booked 
for Fall and Winter, there is reasonable 
assurance that this condition will con- 
tinue to prevail. The market is free 
from the inconvenience of labor troubles 
and there is no evidence of unrest among 
any of the shoemakers. 

Credit in this connection must be 
given to the welfare work carried on 
in some form or other by nearly every 
factory in the city. Recognition, too, 
must be given to the Boot and Shoe 
Manufacturers’ Association of Cincin- 
nati in their co-operative efforts to 
establish a reasonable rate of wage for 
the workers. While the productive 
side of the local industry is operating 
free from curtailments, the creative 
and administrative departments of the 
factories which make up the industry 
are likewise showing progress in that 
they are improving their styles and 
patterns thereby enhancing the value 
of Cincinnati-made footwear. 

Therefore with steady operation and 
improved values, the representatives 
of the local manufacturers are break- 
ing all of their previous. selling records 
in their bookings for Fall. And as a 
result of these conditions many of the 
local factories will undergo improve- 
ments. Furthermore it is reported 
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that one local concern expects to build 
another factory within the next year. 
So the Cincinnati market is growing. 


E. B. Terhune Guest of Honor 


The members of the Retail Shoe 
Selling group called a special meeting 
at luncheon hour last Tuesday, May 
6, in honor of E. B. Terhune, treasurer 
and general manager of the “Boot and 
Shoe Recorder.”” Mr. Terhune, having 
recently returned from Europe where 
he with a party of shoe manufacturers 
made a thorough study of foreign 
conditions in the leather and shoe 
industries, was called upon to addres s 
the members of the group. After 
relating a few experiences of human 
interest connected with the trip, Mr. 
Terhune began: his discussion on shoes 
by predicting higher prices for shoes 
in this country next year. He based 
his prediction upon conditions as he 
saw them in England, France, and 
Italy, and upon the great. possibility 
for enormous trading in footwear to be 
brought about between the United 
States and countries of Europe, in 
view of the fact that the English em- 
bargo on shoes is expected to be lifted 
by July. 

Big Export Field 

Mr. Terhune pointed out that foot- 
wear of better quality than that which 
can be secured in England or France 
today is beginning to be demanded by 
the people of those countries, and in 
consideration of the existing high 
prices there today, the logical con- 
clusion is that there is a big field open 
to American shoe manufacturers. He 
further stated that the shoe manu- 
facturers of Europe are not in a posi- 
tion, not far enough developed in the 
craftsmanship of shoemaking, to pro- 
duce footwear equal in style, pattern 
and finish to that produced in this 
country. Therefore with the increas- 
ing demand for high grade shoes, those 
made here will find a ready market. 
Mr. Terhune related cases where 
foreign buyers have been in this 
country purchasing shoes and paying 
cash for them. 

At the conclusion of the talk a rising 
vote of thanks was accorded Mr. 
Terhune. 


W. S. McKenzie Entertains 


On Wednesday, May 7, W. S. Mc- 
Kenzie, president of the Helming Mc- 
Kenzie Shoe Company gave a luncheon 
at the Business Men’s Club in honor of 
Mr. Terhune. Many of the local 
manufacturers were present. and what 
Mr. Terhune had to say concerning 
foreign conditions was heard with 
intense interest. 
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June 16-21 


IGHTEEN thousand shoe dealers and department . 
stores throughout America are co-operating in a con- . 4 
certed effort to give relief to foot sufferers. These dealers © 
have interested themselves in this important movement ‘ 
from the public standpoint of promoting health and effici- 


ency through giving foot comfort. 

Nine people out of ten are handicapped in the pur- 
suit of business, pleasure and happiness through 
possessing imperfect and uncomfortable feet. To 
overcome this handicap is one of the primary aims 
of Dr. Scholl’s Foot Comfort Week. 


Leading shoe dealers in every city, town and hamlet 
will have special window displays devoted exclu- 
sively to foot comfort. These displays will be an 
education to every man, woman and child having 


any form of foot trouble. 


Dr Scholls 


Foot Comfort Appliances 


will be one of the strongest features of Foot Comfort W--k. 


Each appliance is designed to relieve and correct a specific con- 
dition and by this service immediate relief can be enjoyed from 
tired, aching feet, weak or broken-down arches, fiat foot, cal- 
louses on the sole, bunions, painful heels, weak ankles, cramp- 
like pain known as Morton's Toe. hammer toes, and other 
foot troubles. These corrective foot appliances are simple in 
construction yet are orthopedically correct in every detail. 
They are light and resilient, can be comfortably worn in any 
shoe and give to the tired, aching foot the light, springy step 
which has been lost through over-work, neglect or abuse. 


Foot Expert At Your Service 


Wherever Dr. Scholl’s Foot Comfort Appliances 
and Remedies are so!d, you will find a foot expert 
— a Graduate Practipedist—a man specially trained 
in the science of giving foot comfort. He can tell 
you which Dr. Scholl Appliance is required for 
your particular trouble and scientifically fit it so 
you will secure quick and lasting relief. You will 
find it very desirable and highly satisfactory to 
patronize these Foot Comfort Stores. 
Send For Valuable Booklet 
“The Feet and Their Care,” by Dr. Wm. M. Scholl, 
recognized foot authority, mailed free upon request. 
The Scholl Mfg. Co. 
Dept. H. L., 213 W. Schiller St. Chicago 
London 


New York Toronto 


THE SATURDAY EVENING POST 
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Weak Arches 
are caused by overwork 


tired and relaxed. permitting the arch t 
lower which causes tired, aching feet, 


or strain on the 











Does just as its name indicates —""! 
the Feet.” .00 per pair. 


Crooked Toes 


herewith illustrated shows the de- 











culty by bringing the toe back to its 
natural position. removes the 
cause. Price 50c 


Run-Over-Heels 


are the result of improper walking and 
standing. The weight of the body is 
of balance and hee! 
are the result. Dr. Scholl’s Walk Strate 
Pads, placed inside the shoe, scien- 


















grace to carriage, absorb 
shock, save repair bills and make walk- 
re. Price 












Bunions 


are produced by various causes—some- 
times narrow pointed shoes sometimes 
short, pointed stockings, while again 
hey maz be hereditary. They are pain- 
ful, distiguring. aggravating. Dr. Scholl's 
Bunion Reducer fits snugly over the en- 



















r re 
duces the enlargement. Made of soft, 
antiseptic rubber. Price S0c cach. 
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Dr. Scholl’s Foot Comfort Week, June 16-21, will eclipse all previous efforts. 
Today the trade realizes and fully appreciates the true business-building value of 
this Big Annual Foot Comfort Drive and as a result more than 20,000 dealers will 
co-operate to make Foot Comfort Week this year one long to be remembered. 


A greater volume of National Magazine and Metropolitan Newspaper Space 
will be used to advertise Foot Comfort Week this year than ever before. Domi- 
nating space in such leading magazines as the 








Saturday Evening Post Cosmopolitan 
Ladies’ Home Journal Literary Digest 
Woman’s Home Companion 


will carry the Foot Comfort Message to millions of readers located in every nook and corner of the 
country. In addition to these magazines, Full Page Newspaper Space will be used in 


























New York Boston Chicago 


and other cities. You can readily appreciate what this means to every dealer who co-operates n 
this concentrated, far-reaching campaign. 


$1,000 In Prizes for Best Window Trims 


There will be two separate and distinct groups of prizes of equal value as follows: 
1. Towns of 10,000 population and less. 2. Towns of over 10,000 population. 
The same amount of prizes will be awarded to each class, divided as follows: 

LIST OF PRIZES 


| Fourth Prize 
Se ee F Fifth Prize—5 Best, $10.00 each... J 
Third Prize 25.00 Sixth Prize—5 Prizes, $5.00 each.. 25.00 


A total of $530.00 for both groups. 


A Special Prize of a regular $4.00 Waterman Self-Filling Fountain Pen with name of contestant engraved thereon 
will be awarded to each contestant whose window is not awarded one of the above prizes. 


Send in your request today for window trim material and newspaper electros. You not only 
have an excellent opportunity of winning one of these prizes but to participate in. Foot Comfort 
Week means more business, increased profits and prestige to your store. 

Time is now short and deliveries are slow, so it is very desirable to act quickly. 


THE SCHOLL MFG. CO., 


Largest Makers of Foot Applian¢es in the World 
213 W. Schiller St., Chicago 339 Broadway, New York 
TORONTO LONDON 
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NOVILLA KID 


THE FOREMOST CONTRIBUTION TO FASHIONABLE 
FOOTWEAR 


is favored for its soft, mellow feel, kid-like break and lustrous appearance. 
Makers of all classes of footwear are finding in NOVILLA KID the ideal 


combination of quality and economy. 
It is made from selected light weight sides, but to the eye the finished leather 


is a duplicate of high grade kidskin. 

NOVILLA KID DOES NOT SCUFF 

Your manufacturer can supply you with NOVILLA KID footwear in black 
and colors at popular prices. 


| ORIGINATED AND MADE ONLY BY 
Castle Kid Company -. - Camden, N. J. 
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A Committee on Educational 
Propaganda 

That the independent retail mer- 
chant, in the eyes of the public, should 
be protected in the unprecedented 
situation of having to charge such high 
prices for good wearable footwear is 
exemplified by the action taken this 
week by the larger down-town mer- 
chants, members of the retail shoe 
selling group, against an article printed 
in the Cincinnati Enquirer. The article 
went on to say that common expressions 
such as ‘“‘prices are not criticised,” 
“that everybody wants high grade 
footwear’ may do to be made to un- 
thinking persons, but that it is a well 
established fact that one of the most 
successful shoe manufacturers in the 
United States, making 21,000 pairs of 
men’s and women’s shoes per day, 
reports his average prices for the year 


1918 to be between $2.25 and $2.75 
per pair wholesale. It said further 
that another manufacturer controlling 
39 stores is putting out a men’s colored 
calf, with an oak sole and rubber heel 
at $4.00 retail; and another selling 
direct to the public is putting out a 
calf and kid street shoe with oak sole 
at $7.50 retail. Such prices, the 
local retailers hold, are unreasonable 
in view of the present quotations on all 
leathers. A committee, therefore, was 
formed consisting of D. E. Hayman, 
Chas. Voller, Harry McLaughlin, Joseph 
Pietzuch, John Kipp, Harry Rogers, 
and Mr. Helmers of the Helmers Bett- 
man Shoe Company, for the purpose 
of calling on the editor of the news- 
paper which printed the article, and to 
make an effort to have such pernicious 
propaganda eliminated from the eye 
of the consuming public. 


Worcester, Mass. 


Worcester Retail Merchants 
Meet 

The Worcester Shoe Retailers’ Asso- 
ciation held their last meeting until 
Fall at the Warren Hotel, Thursday, 
May 9. W. W. Willson, Chairman of 
the 1920 National Convention Com- 
mittee, was present and spoke in his 
masterly way, outlining the plan for 
the coming convention in Boston next 
January. J. J. Buckley of the Regal 
Shoe Co. was a guest of the evening. 
The Treasurer made a report and 
announced a balance in the treasury 
on the right side as a result of the 
style show. 


Consider Establishing of Repair 
Plant 

The Committee appointed at the 
previous meeting to make inquiry into 
the shoe repairing problem made a re- 
port stating that they had visited 
number of large repair shops in Boston 
and recommended that the association 
consider the establishing and main- 
taining of a repair plant owned and 
controlled by the association. 

The matter was discussed very 
seriously. The committee had as a 
guest E. L. Ham of the United Shoe 
Machinery Co., Boston, who explained 
and outlined in a very plain way the 
proposition, and the committee was 


increased to five now consisting of 
A. A. Anderson of I. H. Morse Co.; 
Frank O’Donohue of Jno. C. Mac- 
Innis Co., L. P. Marline of Denholm 
McKay Co.; C. A. Derr of Derr & 
Sandquist and M. Weinberg of. Cotter 
Shoe Co. The committee will study 
the question and lay before the associa- 
tion a plan at a special meeting to be 
called by the President. 

That shoe repairing is a problem 
that no retail merchant will dispute 
and the Worcester Retail Shoe Mer- 
chants Association believes thoroughly 
in constructive work, therefore, many 
members feel this can be solved pro- 
fitably by the association running 
their own repair shop in other words, 
“‘a young factory.” 

Close to $1500 per week is taken in 
repair work by the association mem- 
bers. This will call for a plant with 
twenty or more workmen with a com- 
petent superintendent, a bookkeeper 
and two errand boys. The hardest 
part of the problem is securing the 
right man for superintendent, but the 
committee feel sure that this can be 
accomplished. 

A committee was appointed to 
arrange an outing. The committee 
appointed consisted of the following— 
Frank Kenyon, Wm. Bandquist, B. 
Kelly, Sam Sousia and Reuben Day. 


Springfield,Mass. 


The prediction made early this season 


that cut steel, jet, and other styles of 


buckles for pump ornaments would have 


a large sale has proved true in this city— 
in fact the sale has been so large that 
merchants who ordered a_ limited 
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amount have sold completely out and 
are impatiently awaiting other ship- 
ments from the buckle factories who 
seem to be far behind in their orders. 
$1, $1.50 and $2 are popular prices with 
some demand for the hand beaded 
styles at $2.50 to $5. Contrary to the 
belief of some pessimistic merchants, 
high grade and expensive shoes are 
selling better this Spring than the me- 
dium and lower priced goods; the out- 
look for Fall is hopeful along the same 
lines. 
James Riley in Town 


James Riley who has been acting as 
manager of the Brown Shoe Store of 
Holyoke has been transferred to the 
Brown Bootery of Springfield. Mr. 
Riley should feel at home as he served 
in several stores here before taking the 
management of the Holyoke store. 


Stores Close Early to Welcome 
Heroes 


By unanimous consent all retail 
stores closed Monday, April 28 at 5 
o'clock to welcome the last group of 
104th men who received their final dis- 
charge on that day. Ninety automo- 
bile owners of this city volunteered 
their services to bring our heroes from 
Camp Devens and in spite of the rain a 
great crowd lined Main Street to wel- 
come them. 


A Resourceful Salesman 


A resourceful young shoe salesman 
who had been cautioned by manager 
of a local store to measure all feet before 
fitting was told by a rather portly wo- 
man to get her a pair of No. 3 boots. 
He reached for the measuring stick and 
attempted to put it under her foot; she 
pulled her foot away and exclaimed 
indignantly, I told you my foot was 
No. 3! “Certainly, but you see we have 
3’s for No. 3 feet, 5’s for No. 3 feet and 
7’s for No. 3 feet, I just wanted to see 
which kind you used.” 


A P.M. System Installed 


One of the oldest and most conserva- 
tive shoe retail merchants in this section 
decided about two months ago to put 
into operation the P. M. system. This 
he did with the understanding that it 
would be immediately discontinued if 
any abuses, such as misfitting were dis- 
covered. The results thus far are very 
satisfactory and quite a number of lines 
that have moved slowly for some time 
are now in the money drawer. They 
now expect to continue it as a perma- 
nent policy. 


Springfield Briefs 


Chas. Miller and Arthur LaBonte 
who make their home in Springfield 
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A Milwaukee Merchant 


en route to New York to buy goods said 
to one of our managers:— 


“I shall not worry so long as you check 
my orders. I shall worry when you don’t.” 


“I don’t want to belong to the League 
of Slow Payers.” 


What League are you in, Mr. Retailer? 


The Credit Clearing House 


“ . #5299 
: ENGEL SHOE CoO. Builder of Better Credits 
>NS birt ce-aette  vapegreSemat Executive Offices: 440 Fourth Ave., New York City 
Branches in all important cities 
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BOOTS 
258—Gun Met. Polish, High Cut, Oak 
Sole $1.95 $2.25 $2.70 
207—Gun |! , ish, ” 

Sole 1.65 2.35 
1.65 2.35 
201—Gun Met. Button, Oak Sole 1.65 2.35 

259—Tan Lotus Polish, High Cut, Oak 
Sole 2.25 3.15 
2.75 
2.75 


Sole 2.05 
249—Tan Lotus Blucher, Oak Sole 2.05 
212—Tan Lotus Button, Oak Sole...... 2.05 2.75 
278—Cherry Lotus Polish, High Cut, 
= Sole 2.25 3.15 
2.75 
2.75 
2.75 


2.05 
2.20 


‘The House of Taylor’ 


HOTEL MARTINIQUE 


Broadway, 32d and 33d Streets 
NEW YORK 


332 





One Block From Penna. Station 
Baggage Transferred Free 


Equally Convenient for Amusements, 
Shopping or Business 


Direct Entrance to B’way Subway 
and Hudson Tubes 


600 ROOMS 400 BATHS 


276—€ - Lotus Blucher, Oak Sole. 2.05 
213—Cherry Lotus Button, Oak Sole.... 2.05 
at ~ Elk Blucher, Unl., Treated 7 


264—Black Elk Blucher, Unl., Treated 95 
7 


301—Gun Met. Soldier Boy, Oak Sole. 
a -~ Nickname Soldier Boy, Oak 


& 883 2 883 3 
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SUMMER GOODS 


1237—Gun Metal Blucher, Unl. Oxford, 
Oak or Elk Sole ’ 1.40 1.50 


ak § 1.50 1.60 
1238—Tan Tones Blucher, Unl. Oxford, 
Oak Sole 1.50 1.70 
1232—Tan Lotus Blucher, Lined Oxford, 
Oak Sole 1.50 1.75 
1228—Tan Elk Blucher, ‘Uni. * Oxford, 
Oak or Elk Sole 1.40 1.50 
1252—Cocoa Lotus Blucher, Unl. Oxford, 
Stitched Sole 1.50 1.75 
1252—Tan Elk Blucher, Unl. 
Stitched Sole 1.30 1.40 








Rates: From $2 Per Day 





A SPECIALTY 


155 PLEASANT ROOMS 
With Private Bath 


$3 Per Day 


The Martinique Restaurants 
Are Well Known for Good 
Food and Reasonable Prices 


1.65 





ENGEL SHOE COMPANY 


Manufacturers of Stitchdown Shoes 
210 BROADWAY, EVERETT, MASS. 


Factories at Everett and Stoneham 
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have returned from covering their west- 
ern New York trade, both report excel- 
lent business on immediate and Fall 
orders. 

One style that met with popular ap- 
proval is the long vamp, plain narrow 


toe, mahogany and black calf oxford for 
both men and women. The womans’ 
style is built with 16-8 high military 
heel retailing for $8.50. Stores carrying 
these styles have sold out and no more 
are available. 


Des Moines 


Sol Panor of the Panor Stores, Des 
Moines, Iowa, who operates stores in 
Iowa and Nebraska, in the near future 
will open up a high-grade shoe store at 
1006 Main Street, Kansas City. They 
have taken a 99 years lease on a four- 
story brick building and will have the 
entire first floor for men’s shoes, second 
floor ladies shoes, third floor misses and 
children’s shoes, fourth floor office 
and stock rooms. On the_ second 
floor they have a special fitting apart- 
ment for ladies’ party slippers, etc. 
The chiropidist will be in the store for 
the convenience of customers. There 
will be elevator service and a 30-foot 
space for ladies waiting room which 
will be elegantly furnished, telephone, 
etc. The store will be capitalized for 
$100,000 under the Panor chain of 
stores. 

A Removal Sale 


Emil Schnabel, for the past 20 
years at 407 Sixth Avenue, Des Moines, 
is conducting a removal sale. He has 
leased new quarters at 414 Sixth 
Avenue where entire new fixtures and 
new front will be put in, to make it an 
up-to-date and high grade shoe store. 


A New Store Front 


The Slade Shoe Shop of Des Moines, 
Iowa, recently put in a new front, 
enlarged their store, and is now one of 
the most attractive store fronts in Des 
Moines. In the near future Sam 
Siegel of the Outlet Department Store 
will erect a building on West Ninth 
Street, and will conduct a_ high 
department store. 


Convention at Des 
Moines 


Next State 


At a recent meeting of the directors 
of the Retail Shoe Dealers of Iowa, 


E. W. Hertzler of Burlington, Iowa, 
Frank M. Nebe of Atlantic, W. M. 
Ingold of Cedar Rapids, Mr. Hardy 
of Winterset, and R. W. Sturgeon of 
Des Moines, Iowa, decided that the 
next convention would again take 
place in Des Moines. 


Iowa Briefs 


E. W. Hertzler of Burlington, Iowa, 
of the firm of Hertzler & Voesch Co., 
who, also conduct the Economy store 
of Burlington, Iowa, are featuring low 
shoe week, and report excellent busi- 
ness. 

We sincerely regret to report’ the 
death of Mrs. C. Atherton, who is a 
daughter of W. L. White, one of the 
pioneer shoe men of Des Moines. 

E. L. Kelso recently bought out the 
shoe store which was for many years 
conducted by John Keil. Mr. Keil 
retires from active business. 

Mr. C. S.. Heitshu, who was for a 
number of years with the Wallace Shoe 
Store of Marshalltown, Iowa, is now 
with Roy Stevens of Ottumwa, Iowa. 

F. V. Vander Veer recently returned 
from the Army, 88th Division, is now 
manager and buyer for the Frankel 
Dry Goods Co., Shoe Department of 
Oskaloosa, Iowa. 

Georze Breck of the Walkover Shoe 
Store, Des Moines, Iowa, reports con- 
tinued good business. 

H. B. Tolson, Manager and buyer 
of the Shoe Department, of Wilkins 
Bros. Co., is featuring ladies Colonial 
pumps, and reports excellent business. 

The Ellwell Field Shoe Co. of Des 
Moines, Iowa, also report continued 
good business. R. B. Steer of R. P. 
Smith Shoe Co. of Chicago Illinois, 
has been a Des Moines visitor. He 
was accompanied by Mrs. Steer. 


New Orleans 


Retail Merchants to Have Banquet 
May 21 
The New Orleans Shoe Retailers 
Association are going to have a ban- 
quet probably at Spanish Fort, one 
of New Orleans summer resorts on 
May 21. 


Ralph Levy is chairman of the com- 
mittee in charge arranging the feast and 
knowing him as we do, the members 
need not worry over the eats. Assisting 
Mr. Levy are Rene Roberts of God- 
chaux Clothing Company and A. J. 
Willoz of the Tulane Shoe shop. 
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A Good Business Survey 


New Orleans Shoe retail merchants 
report a big business during the first 
part of May. In fact, most of the big 
stores complain. that a shortage of 
shoes has caused them losses. 

“Last year’s business, which most of 
us considered very good, will look just 
like an ordinary year, as compared with 
1919,”’ said Manager George Hogan of 
the Isaacs Marks Company (Ltd.) 
shoe department. “‘Why,” he said, ““my 
store is losing money every day because 
we cannot get the goods to sell. We're 
short on white, and the sale of oxfords, 
pumps and colonials simply surpassed 
all expectations. We are losing $200 a 
day because we cannot fill orders.” 

Mr. Hogan is an optimist, and says 
business was never better. ‘They tell 
me that button shoes will be the style 
next Fall, but take a tip from me, I say 
that lace shoes will get the call,” said 
Mr. Hogan. 

Manager Wild at Crossett Store says 
that business is so good that he really 
hasn’t time to talk to the “Recorder” 
correspondent. “We're selling so fast 
that we haven’t time to think.”” Mana- 
ger Wild says that dark tans are selling 
well and he looks for a bang-up season 
in white. 

Isaacs-Marks Company (Ltd.) are 
having their anniversary sales beginn- 
ing May 12 and Manager Hogan is 
offering odds and ends at $2.98. “We 
look for a good business from this sale,” 
said Mr. Hogan. : 

Albert Wachenheim, Manager of the 
Imperial Store, returned from a pleasure 
trip up to Asheville, N.C., where he 
enjoyed a long needed vacation. ‘‘Busi- 
ness was never better,” said Mr. Wach- 
enheim. ‘‘White canvas shoes are 
beginning to sell. White kids will also 
be in demand while oxfords are going 
great.” 

Mr. Wachenheim is also of the 
opinion that lace shoes will dominate 
this Fall. He says that conservative 
colors will be in demand. 


A Collection of Briefs 


Manager Early Jacobs of the Walk 
Over store is another optimist. ‘We 
simply cannot supply the demand,” he 
told the “Recorder” correspondent. 
“White is going well while black kids, 
pumps and oxfords are in demand.” 
Mr. Jacobs is of the opinion that lace 
shoes will be in demand next Fall. 
Combination colors, he believes, will 
dominate. 

Mr. Jacobs says that the public is 
demanding high priced shoes, that the 
luxury tax does not seem to effect the 


buyers. “In fact,” he said, “we 
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Seeniil Offering: T’an Chrome Plug Oxfords 


Genuine Goodyear Stitched with Welt Oak Soles 
AT ONCE SHIPMENT 
These shoes are priced at exceptionally 
low figures and are a wonderful buy. 
SOLD NET 


5 to 8 81% to II 1144 to 2 
$ .95 $1.05 $1.15 


E. J. RAMSEY COMPANY 
967 to 973 Atlantic Avenue BROOKLYN, NEW YORK 














dhs Make Buyers 
Out of Passersby 


Attractive window displays ° = 
should tell the complete story An Active In-Stock Number 
in the same way that effective Sam our line of . 
newspaper or magazine adver- Boys’ and Little Men s Shoes 
tisements present their selling 
talks. 


Your displays correspond to 
the art work in the advertise- 
ments. Your “copy” should be 
strong—a brief, personal mes- 
sage from you to every prospec- 
tive customer passing your win- 
dow. 


Our catalogs will aid you in 
selecting fixtures that make 
effective displays possible. They 


will help you to make eal No. 15 —Boys’ Tan Bal, Goodyear Welt, 
windows business builders. Leather Sole, West Point Toe, Sizes 1 to 6. 


Stock No. 15 











we WEAR IN EVERY PAIR” 


HuGH LYONS & COMPANY MARSTON & BROOKS CO. 
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LANSING - MICHIGAN 


NEW YORK SALESROOM CHICACO SALESROOM 
SSW. 32nd. STREET 234 S. FRANKLIN ST. 7 ] mM MTN 
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“BAL TABARIN” 


Men's “Turned” Oxfords 
1919 WILL BE will be required for all Dress 


a record-breaking year for re- Occasions. 
unions, receptions and func- Are you prepared to meet 
tions of all kinds —“‘ When this demand ? 


No. 990—MEN’S PATENT OXFORD 


Hazen B. Goodrich & Co. Haverhill, Mass. 


the Boys Come Home.” A, B, C, D—5 to 11—Price, $5.00 
= HUUANENNSQ0000000088 HELEEEULEOEEUELEU TO OMOAEGREOSSROOO OOOOH UU UTOULAYOOAQEROGREESUEUEOOOOOUOOOAOOAOOCEOOAOOEROOLOOUOLAGOUOOELONGOEOERPOOCUOOGOGOOOGEOQOOQOOQOGQGQOOOEOEEOUYCUUOOOONOOOGOGOQNOREEEUOUOOGUGOOOOOOOONONOLE'DEEDEOODOOGGOGOOOOOGAEOONOOONOOOEOOOOOOAUOUANY 





May 17, 1919 


haven’t heard a complaint in regard to 
the war tax.” 

I. R. Jacobs has returned from a 
successful business trip East. 

H. F. Roth’s Shoe Store reported a 
successful ‘‘clean up” sale last week. 
Manager A. P. Schiro sold out odds and 
ends at $1.00 a pair and sold out com- 
pletely. He sold several thousand 
pairs. 

‘Pumps and oxfords are still in 
demand,” said Manager Schiro, “‘with a 
shortage in both styles. White is going 
good. 

G. G. Heintz of the Isaacs, Marks 
Company (Ltd.) shoe department is 
back at his old stand after an absence of 
eight months. Mr. Heintz was con- 
nected with the New Orleans quarter- 
master’s corps, and was recently re- 
leased from the service. 


J. Mesioner another of Isaacs Marks 
Company (Ltd.) shoe salesmen is 
expected back next week. In all the 
Isaacs Marks Company (Ltd.) shoe 
department contributed three salesmen 
to the cause of humanity. 

Louis Sporl reports a big sale in 
white canvas with a big demand still for 
pumps and oxfords. Business was 
never better he said. ; 

L. Godchaux Clothing Company has 
one of the biggest lines of high grade 
little gents’, youths’ and boys’ shoes’ 
shoes and this compares favorably with 
any store in the country. According to 
Manager Rene Roberts, his store is 
enjoying big sales. Oxfords are in big 
demand while he looks for a great big 
season in white. Because of local 
climatic conditions, Manager Roberts 
says that buck skins will not be in 
demand this Summer. 


Haverhill 


RETURNED FROM CUBA 


Local Manufacturer’s View of 
Island Trade 


J. H. Murray of J. H. Murray Com- 
pany, shoe manufacturers of this city, 
recently returned from a several weeks’ 
visit to Cuba. The concern of which 
Mr. Murray is the head produces 
women’s turn shoes exclusively for the 
Spanish-speaking trade, of which Cuba 
constitutes a large part. Mr. Murray 
says, in reference to business conditions 
on the island: “The shoe situation in 
Cuba is peculiar. During the war the 
Cuban Government bought shoes in 
the United States and compelled retail 
merchants to take these at Government 
prices and retail them at figures stamped 
on the sole. This radical plan stopped 
the jobbers from selling goods they had 
in stock and also halted retail buying 
from the manufacturers of the United 
States, owing to the fact that the Cuban 
retailers were loaded up with Govern- 
ment-bought merchandise. There have 
been railroad strikes on the island 
which rendered transportation and 
travel precarious. For these reasons, 
Cuba hasn’t been a good market for 
shoe manufacturers of this country.” 


Cuban Situation Shows 
Improvement 

“At the present time, however,” 
continued Mr. Murray, “the Cuban 
situation shows improvement. In June 
and July when Cuban shoe dealers 
begin coming to the United States, 
according to their custom, I look for a 
large amount of shoe business. By 
that time, the Government-bought 


shoes will have been fairly well dis 
tributed. The island is more pros- 
perous than at any time in 20 years. 
There has been a big sugar crop. All 
classes of people have money and are 
spending it in true Cuban fashion. 
For the present Summer the sale of 
United States made shoes will be larger 
than ever before in Cuba, the biggest 
foreign customer of American footwear. 
There are many rich men in Cuba who 
are United States citizens, and who 
look to the United States to protect 
them. There are United States soldiers 
there now and there was a training 
camp on the island during the late war.” 


NEW MANAGER FOR U. S. M. C. 
Transfer of an Official 


Harry M. Williams, formerly mana- 
ger of the Marlboro district of the 
United Shoe Machinery Company, 
has been appointed manager of the 
Haverhill district, succeeding the late 
Albert E. Smith. Mr. Williams has 
been with the United Shoe Machinery 
Company for about 16 years. Previous 
to becoming manager at the Marlboro 
office, he was assistant manager at 
Lynn. His associates at the Marlboro 
district recently presented him with a 
diamond studded Masonic charm as 
a testimonial of their regard. Matthew 
J. Gray, who has been in charge of the 
machinery department of the Haverhill 
district office in this city, has been 
appointed assistant district manager. 
He has been with the United Shoe 
Machinery Company for several years 
and has held various responsible posi- 
ions in the Haverhill office. Charles 
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E. Locke, who has been. assistant 
district manager here, has resigned 
from that position to engage in the 
shoe business. 


FORTY-EIGHT HOUR WEEK 


Shoe Factories on a Shorter 
Schedule 


At a meeting of the Haverhill Shoe 
Manufacturers’ Association held in this 
city last week, it was voted to adopt a 
48-hour week in factories of the associa- 
tion. Beginning Monday, May 12, the 
working hours are 7.10 to 11.50 A.M., 
and 1 to 5 P.M. The factories will 
close Saturday each week at 11.50 A.M. 
Factories have been working on a 54- 
hour basis. There are nearly 50 con- 
cerns, members of the Haverhill Shoe 
Manufacturers’ Association, affected 
by this new plan. Other concerns, 
which are not members of the Associa- 
tion, will adopt the new schedule, so 
that the entire city will be on a 48-hour 
week basis of shoe production. 


READY TO MAKE WOMEN’S 
WELTS 


Machinery Being Installed 


Liberty-Durgin Inc. will soon be pro- 
ducing at their spacious plant in this 
city a line of women’s welts to be known 
under the trade mark title of ‘Miss 
Haverhill.” This concern, which was 
formerly identified with the production 
of women’s turn footwear, will, in the 
future, devote its product exclusively. 
to women’s welts. The extensive addi- 
tions made to the factory during the 
time that the Liberty-Durgin concern 
was engaged in Government work, gives 
this concern one of the largest and most 
conveniently arranged shoe manufac- 
turing plants in New England. The 
various departments are now organized 
and machinery is being installed. 
Samples will soon be shown to the trade 
by Bernard L. Durgin of the concern. 


NOW PRODUCING MEN’S 
WELTS 


Plant Getting Under Way in This 
Line 

Harry E. Adams, whose large fac- 
tory on Walnut Street was recently 
equipped for the production of men’s 
welts, is now producing these goods 
to, the extent of about 125 dozen daily. 
When the plant is in full operation, 
which will be during the next fort- 
night, the production will total 250 
dozen daily of a medium grade of 
men’s welt shoes.’ Harry, or “Hi 
There,” Adams, as he is familiarly 
known, has an extensive acquaintance 
among the wholesale trade. Frank 
C. Pope is calling on the trade with the 
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SPECIAL OFFER 
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FOR AT ONCE DELIVERY 


Illi: 


36 pairs assorted shapes Dont miss it! 
and finishes, carded in 


pairs and filled ready for 
adjustment. Priced from 
AO to $2.50 a pair. Net 
cash 30 days, 2% 10 days. ADDRESS DEPT. (R) 


Prompt delivery by parcel post, in- D ° i D udley & CO. 


sured, prepaid. No returns, or 66 Washington St. 
catalog. 
HAVERHILL, MASS. 
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Dark Tan Shoes 
and Oxfords 


have the eall---- They’re going swift 


We have kept pace with demand by speeding up and can make out-of-stock 
deliveries now on ‘‘Konqueror”’ 


No. 956 Low Shoe 
« 750 High Shoe 
« 741 High Shoe 


Refer to our catalogue for description and prices. If you have none, 
send for copy. 


The Preston B. Keith Shoe Co. 


BROCKTON (Campello Sta.) MASS. 
New York Office, 299 Broadway, Room 415 
Boston Office, 207 Essex St. 
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new samples of the Adams footwear. 
The Boston office is at 143 Lincoln 
Street. 


RECEIVED A BIG CHECK 
Large Remittance to Local Concern 
What is probably the largest check 


ever received by a Haverhill shoe manu- 
facturing firm from a customer came 


to Witherell & Dobbins Company, 
shoe manufacturers in this city, last 
week. It emphasized the extensive 
business relations which exist between 
McElwain, Morse & Rogers, shoe 
wholesalers of New York City, and the 
local house. The amount of the check 
was upwards of $110,000, representing 
a monthly statement of goods shipped 
to the New York concern. 


Brockton 


THE BROGUE OXFORD FOR 
FALL 


A Novelty in Men’s Footwear 


An addition to the Fall samples of 
numerous Brockton shoe manufacturing 
concerns will be the brogue oxford. 
The all the year popularity of low cuts 
is steadily increasing. The brogue ox- 
ford is particularly adapted, through 
its style and construction, to the fall 
season. It is strictly of the English 
type, on a broad, flat wide shank last, 
a medium round toe, and carrying a 
heavy sole with wide, one inch right and 
left heel. It is made up of heavy calf 
or cordovan, having the full wing tip, 
perforated and pinked, with lace stay 
and back stay similarly decorated. As 
a cool weather proposition the brogue 
is already receiving the co-operation of 
hosiery manufacturers through their 
production of woolen hosiery to be worn 
with this oxford. Samples which are 
now being made up will be shown as an 
immediate delivery proposition for the 
Fall and Winter season, especially in 
connection with the stock departments 
of Brockton factories. The brogue 
oxford will cut an important figure in 
Fall and Winter business at local plants. 


‘Funeral of Shoe Manufacturer 


Funeral services for the late Oliver B. 
Quinby of Stacy-Adams Company were 
held from his residence in this city, 
May 9. There were many beautiful 
floral emblems from fraternal organiza- 
tions with which he was affiliated, also 
from associates and employes in Stacy- 
Adams Company. The bearers were: 
Messrs. Clarence P. Waide, John H. 
Mosher, William H. H. James, William 
A. French, Thomas Schofield and B. 
Harrison Cort, all identified with Stacy- 
Adanis Company. Associates in the 
Masonic organizations, comrades of the 
Grand Army of the Republic, with 
both of which organizations Mr. Quinby 
was affiliated, were represented at the 
funeral, as well as a delegation from the 
Stacy-Adams Company factory. Out 
of respect for Mr. Quinby’s memory, 
the plant was closed during the after- 





noon. Services were conducted by 
Rev. Samuel B. Nobbs, pastor of the 
Church of the Unity, who paid high 
tribute to Mr. Quinby’s integrity and 
sterling character. 


A Brockton Business Builder 


The late Oliver B. Quinby, treasurer 
of Stacy-Adams Company, had been a 
resident of Brockton for nearly 45 
years. Coming to this city as a young 
man and associating himself with 
Messrs. William. H. Stacy and Harry 
Adams, he soon became a factor in the 
building of Brockton’s shoe manu- 
facturing business. His partners, who 
had previously achieved 
traveling salesmen for other shoe con- 
cerns, brought to their own work the 
same energetic methods of salesman- 
ship which they had employed for 
others. Mr. Quinby applied himself 
closely to the accounting and book- 
keeping departments. This combina- 
tion proved so successful that from very 
small beginnings the business of Stacy- 
Adams & Co., as it was then, grew 
steadily from year to year. The firm 
soon became known as a leader in the 
production of men’s fine shoes, a reputa- 
tion which has been sustained through 
its long existence. Although Mr. Quin- 
by occupied so important a position in 
the shoe manufacturing concern of 
which he was a member, it was his 
desire that his name should not appear 
on the sign. This always read, Stacy- 
Adams & Company or, in later years, 
Stacy-Adams Company. Under this 
name the product of the factory has 
achieved a national reputation for ex- 
cellence in men’s fine shoes. 


success as 


Business Left in Competent 
Hands 


The present organization of Stacy- 
Adams Company is such as to guarantee 
a continuation of its successful career. 
President C. P. Waide, with his asso- 
ciates, have been connected with 
Stacy-Adams Company for long periods 
and are closely identified with the poli- 
cies of the concern. Mr. Waide, who 
has a record of nearly 38 years with this 
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house, was elected President following 
the death of Mr. Stacy in January last. 


New Officers Elected 


At a directors’ meeting of Stacy- 
Adams Company held this week, John 
M. Mosher was elected treasurer, suc- 
ceeding the late Oliver B. Quinby. 
Thomas Schofield was chosen assistant 
treasurer. Mr. Mosher has been identi- 
fied with the Stacy-Adams Company 
for 33 years, and during the past 15 
years has been assistant treasurer. Mr. 
Schofield entered the employ of Stacy- 
Adams Company as a bookkeeper about 
ten years ago, 


Shoe Manufacturer’s Bequests 


The will of the late Oliver B. Quinby 
bequeathes, in addition to considerable 
sums to relatives and local charities, 
ten shares of capital stock in Stacy- 
Adams Company to each of the follow- 
ing: C. P. Waide, W. H. H. James, 
John McElaney, John M. Mosher, 
Thomas Schofield, W. A. French and 
Benjamin H. Cort. Several of the old 
factory employees are remembered in 
the will with sums of $200 each, while 
to each of the employees in the office of 
the Company at the time of his death 
who were in the concern’s service two 
years or more, $100 each is given. The 
disposition of Mr. Quinby’s interests 
in Stacy-Adams Company are also pro- 
vided for. 


Shoe Shipments from the City 


Forwardings of shoes from Brockton 
during the past week total 14,469 cases, 
against 14,013 cases for the correspond- 
ing week last year. The total of the 
city’s shipments for 1919 to date are 
285,757 cases. This shows a_ sub- 
stantial gain over the 244,209 cases 
shipped up to the corresponding time 
in 1918. 


New Shoe Stores 


C. & F. Shoe Co., Lincoln, Neb. 

N. Adelman, 359 Front Street, Hart- 
ford, Conn. 

F. E. Byrnes, 105 Margaret Street, 
Plattsburg, N. Y. 

Atlas Shoe Company, 26 Church 
Street, New Haven, Conn. 

Boston, Mass.—Abraham Close (151 
Kingston Street), wholesale shoes. 

Weick & Dye Shoe Store, Warsaw, 
Ind., to open for business about last of 
May. 

McAndrew & Thompson, Mont- 
gomery, Ala.—shoes, etc., will com- 
mence business about August 1. 

Fit-Rite Shoe Store (Morris Marlowe, 
proprietor), 1923 Second Avenue, Birm+ 
ingham, Ala., to open about May 15. 
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BEING combination in both last and pattern, 

“Foot-Fitters’’ hug the foot all over with- 
out binding or pinching—they fit even the hardest-to-fit feet, 
as they provide for even the slightest changes at heel seat, 
toe, ball or arch! AA to EE—5 to 12 (sizes and half-sizes), 


$5.50! 


The “‘Foot-Fitter” sole-leather box does not curl up 
or cause friction to toes or joints, as it is very thinly 
skived at point of contact with vamp and is set far enough 
back to be caught by both rows of vamp stitching. That’s 
one reason why the “Foot-Fitter” toe has all the advan- 
tages of a soft toe with none of its disadvantages! 


(SOLID LEATHER ALL THRU) 


—A. H. BERRY SHOE COMPANY— 
PORTLAND, MAINE 
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Boston Salesrooms: 428-30 Albany Building 
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Your Guarantee of 
_ Shoe Satisfaction. 


OU have been_ looking for the one best shoe ‘to sell at $5.00. Here it is— 
Made from Brown Elk in Goodyear Welt, 44 double Oak Sole natural bottom 
finish, Grain Leather Insole. 


We have specialized and concentrated on this GRAHAM SPECIAL. The Wearing 
and Selling value is built in it. Always IN STOCK because always IN DEMAND. 




















Style No. 1237 
AT 
$3.39 
SERVICE 
QUALITY 


LINE. 


Style No..1217, same with single sole Munson last, soft tip, at $3.75. 


“Shall we send you a catalog ? 


“Pioneer Shoe Manufacturers” 
PARKERSBURG - - WEST VIRGINIA 
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SATISFACTION 


Three outstanding fea- 
tures of the GRAHAM 


GRAHAM-BUMGARNER COMPANY 
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Keds Ma anineAdvertising 


Lilankets the Coun try 


reg advertising for this season will LIST of MAGAZINES- FARM HIS KEDS proposition is beyond all 
be jncreased in keeping with the > ADEDC P ‘ expression in its co-operative possi- 
wonderful progress KEDS have PAPERS. etc., in which Keds bilities. 
made. will be advertised in 1919 

We have left nothing undone to put 1919 


It will be read by 19,402,367 families in KEDS sales far ahead of any previous 


. tatee | oe ee = , 
the United J tates- re" once but all Saturday Evening Fest enamine. 
through the Spring and Summer of 1919. Collier’s Weekly 
Bigger business and wider distribution is numero Sosane 
bound to result. Sunset Magazine , : : . 
Ladies’ Home Journal You cater to the business in a certain 
utterick Trio ‘ . 
With great care we've planned advertise- Woman’s Home Companion community. Every man, woman and 
ments that will give every KEDS dealer +s torial Review child is a prospective customer. Remem- 
; ‘ eCall’s Magazine 
a — a sara gf gee gala Good Housekeeping ber the little folks haven’t been over- 
realizes the backing he 1s getting. Mother’s Magazine PET , 
: . Peapies "ean eaaual looked. KEDS are comfortable, flexible 
We urge you all—each and every KEDS Woman's World and wear-resisting. Growing boys and 
dealer—to make use to the fullest extent Modern Priscilla girls and small children know KEDS and 
of our Window and Store Display Material -hristian Herald like th 
: ‘ Sunday School Times ike them. 
—in order that your store may reach out American Boy 
and meet all the people of your com- Youth’s Companion 
munity who will read of KEDS and want Saint Nicholas Attractive styles have been outlined for 
b ee Successful Farming : 
to buy them. Farm Journal all ages and classes of people in all neces- 
Farm & Home ak ae 4 wide! Aw an 
Notwithstanding the tremendous sales of Farm & Fireside ee eee : we ings I 
KEDS the market has hardly been erm Pong socemnray stock a sufficient variety of styles to meet 
— , : - oO ssive - ne 
the tremendously increasing demand. 


scratched. Southern Ruralist 


United States Rubber Company 


Large and Well Assorted Stocks Carried by the Prin- 
cipal Wholesalers and Rubber Stores Everywhere 


i 
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The Rubber Realm 
Market Review of Rubber 
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Footwear, Supplies and Prices 


Er 


BOOTS AND SHOES 


Trade Practically Normal for the 
Season 


Some orders are being left by the 
visiting shoe buyers, but as a rule the 
rubber companies are not receiving 
many large orders, most of their jobbing 
customers having covered their pros- 
pective needs by ordering earlier in the 
year. The jobbing trade is quiet, as far 
as rubber boots and shoes is concerned, 
and such trade as is now coming to 
them is mainly confined to boots for the 
industries, and light footwear for 
women. The mills are well supplied 
with orders and will probably run to 
moderate ticket from now until the 
usual Summer shut-downs. 


TENNIS LINES 


Business Simply Waiting the Arrival 
of Hot Weather 


As warm weather approaches the 
call for tennis goods increases. The 
mills are still running on orders and 
shipping out constantly as fast as the 
goods are produced. Jobbers report the 
demand increasing from week to week, 
and the retail trade seems to need only 
a steady warm spell of weather to start 
a general and wide-spread call. White 
shoes are plentifully seen on the streets 
in the Southern cities, and the new welt 
style tennis lines, which vie in style and 
beauty with the best products of shoe 
factories, are more popular than any 
tennis lines in former seasons. 


CRUDE RUBBER 


Quotations Slightly Higher But Not 
Much Business Doing 

The ‘crude rubber market is quiet, 
mainly owing to the unwillingness of 
consumers to pay prices asked, in view 
of the large amount of spot stock in the 
market, and the strong determination 
of dealers to hold to present quotations, 
in view of the strong situation in the 
Far East, and the hardening of prices 
for deliveries during the last half of the 
year. While dealers are quoting 47c 
for first latex and 46c for smoked sheets, 
buyers are holding back for 4c below 


these prices, and the market is practi- 
cally at a deadlock. Forward quota- 
tions June-July, and July-December 
are 48c and 47c with market very firm 
at Singapore, while London quotations 
are also held with marked firmness. 
Mention was made last week of the 
announcement of U.S. Railroad Admin- 
istrator Walter D. Hines of reduction 
on rates from Pacific coast ports to all 
eastern territory on many commodities 
imported from the Orient and among 
them crude rubber, such reduced rates 
being $1.00 per hundred in carload 
lots, and $2.25 in less than carload lots. 
This announcement has not yet made 
any change in quotations of spot 
rubber. Para grades are also firm, with 
some grades advanced. Up-river fine 
is held at 5614c, but buyers are pursuing 
the same tactics as with plantations, 
with the difference between buyers’ 
offers and sellers’ prices too great to 
allow much business. 

We quote dealers asking prices for 
spot rubber: 


Upriver fine para. - $0.5614%4 
Islands fine 47 to 474% 
Upmiver GOaP6C...... 5. cess 3414 
Islands coarse............. 21% to .22 
Caucho ball upper 
Caucho ball lower 


First latex — a 
Smoked sheets. . 
Brown crepe. . 3 
Centrals and Mexicans. 35 to .37 
Guayule (20 per cent moisture). .30 
Guayule washed and dried 

African Massai 


Scrap Rubber 


There is no change of importance in 
the scrap rubber market. The absence 
of demand for reclaimed rubber, and 
consequent refusal of reclaimers to buy 
would naturally tend toward lower 
prices, were it not for the fact that the 
comparatively open Winter, and con- 
sequent light sale of rubber footwear is 
resulting in abnormally small collec- 
tions. However, it is known that many 
collectors have quite large stocks on 
hand, some of which have been carried 


for months in hopes of a stiffening of the 
market, hopes which have not ma- 
terialized. Dealers are disinclined to 
purchase, except at the minimum 
arguing that with plantation rubber 
steadily declining in price there is little 
likelihood of better demand for re- 
claimed, and this, of course means 
lessened requirements of scrap boots 
and shoes. Such transactions as have 
been reported have been mainly from 
dealers who have orders to fill, while 
other dealers are holding down purchases 
to a minimum. 

Quotations in the leading markets 
are as follows: 

Scrap boots and shoes: $6.70 to 
$6.95 in Boston; $6.60 to $6.90 in 
New York; $6.50 to $6.80 in Phila- 
delphia, and $6.25 to $6.75 in Chicago. 

Trimmed Arctics: $5.00 to $5.25 in 
Boston, $4.75 to $5.25 in other markets. 

Untrimmed Arctics: $4.00 to $4.25 
in’ Boston; $3.75 to $4.25 in other 
markets. 


Our Exports of Rubber Footwear 


In a Government document com- 
paring the exports of Great Britain and 
United States during the war just 
ended, we learn that in 1913 the United 
States exported over 2,300,000 pairs of 
rubber boots and shoes and Great 
Britain exported 1,500,000 pairs. In 
1917 the United States figures had risen 
to nearly 4,000,000 pairs, but fell below 
3,000,000 pairs in 1918. But if we 
exclude what the United States exported 
to European allies, the quantity sold 
has fallen to one half of what it was in 
1913. Early shipments to Belgium and 
Italy were large, but practically all the 
increase since the war began has been 
to France and Great Britain. There 


’ have been large relative increases also 


in our much less important shipments to 
Newfoundland and Labrador, and some 
increase in shipments to Canada and 
South Africa. The shipments to South 
America and Asia have fallen off very 
materially. Here is something for our 
manufacturers to ponder over, and yet 
to do their pondering promptly and 
then act. 
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IF IT’S A QUESTION OF 
PICTURES 


That’s just the way life goes. One fellow 
likes a convincing story; the other a good 
picture. With us it’s a question of getting 
you to know our shoes as well as the 7000 
merchants who come to us for service regu- 
larly; either way will do. 


Hy 


TULL TE TEE 


COTTON ATTN 


Hint 


If we have banked mostly on the written 
Stock, No." 470—Dark Tan Russia eat ep 'Sizes 544 co Word it’s solely because we feel that greater 
Price $4.99 reliance can be placed on such facts. Really, 
where in some instances a picture may ex- 
aggerate the actual appearance of the mer- 
chandise, in our case we feel nothing can do 
justice to our shoes except personal inspec- 
tion and comparison. 
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And we do more than specialize on good 
looks, as selling features. We guarantee the 
inclusion of everything that goes to make 

Fee ce Ne ee ee ee Ono? "paiee $3.18 Up good wearing shoes at prices the next 
fellow has never beaten. 


MUM 


ATTA 


There is nothing more effective as proof of 
our success than the growth of our output 
from 600 pairs a day in 1913 to 7500 pairs 
a day in 1919. (A record in six years.) 


We are making friends every day. Do you 


want to be one of them? 


Seosk No. 581—Koko om. Lace Oxford on Polo Last. Widths» 
, D, E; Sizes, 5% to 1 Price $4.15 
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E. E. Snell Sells “‘Bing Bang’’ and 
**Bayonet”’ Shoes in Indiana 


E. E. Snell is now on his fourth year 
with the Marion Shoe Company in 
Indiana territory. Mr. Snell writes to 
the “‘Recorder”’ that he is increasing his 
business each season. He states that 
he finds the retail merchants are buying 
much more liberally than earlier in the 
season when the price question was an 


E. E. SNELL 
In Indiana Territory 


uncertain quantity. ‘Our stock has 
made a hit” said Mr. Snell, ‘‘and the 
two new lasts, the “Bing Bang” and 
the ‘Bayonet’ are causing much 
favorable comment and selling fast. 
‘Marion Shoes are making good”’ is the 
comment we hear every day. This 
certainly pleases the whole organiza- 
tion.” 


Julian & Kokenge Co. Salesmen 
Returning Home 

H. N. Lape, sales manager of the 
Julian & Kokenge Company upon his 
return last week from Northwestern 
territory reported completely sold up. 
The salesmen are being called in from 
their territories this week. 
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Shino Salesmen 


Activities of our Trade Ambassadors 
On and Off the Road 


; UOACCACCAAAAAAT ATA T A A A A CHTAAT 


wk 


asasssnaionapasiasasenasstassasteniaes 


_ mae 


iS 


of Price Hill in Ohio for 
P. Sullivan & Co. 


William .P. (Powerful) Hennessy, 
Ohio representative for the P. Sullivan 
& Company, reports one of the best 
seasons he has ever experienced in the 
old Buckeye state. He has been out 
only a little over four weeks and is 
already able to show figures of bookings 
in excess of those of last year at this 


**Mayor’”’ 


WM. (POWERFUL) HENNESSEY 
In Buckeye State 


time when he had been in his territory 
two or three weeks longer. “‘Bill’’ says 
the demand is for high grade footwear 
everywhere he goes. He is often called 
the ‘““Mayor” of Price Hill by his many 
friends in Cincinnati. 


A. L. Praeger On Fall Trip 


A. L. Praeger, who is in charge of the 
Middle and Western territory for the 
American Gaiter Company, New York, 
left recently for his Fall trip carrying a 
complete line which includes very new 
numbers, and will visit the trade in 
Ohio, Michigan, Pennsylvania and New 
York state. 

Mr. Praeger is very enthusiastic about 


the general outlook and feels that the 
greatest gaiter season ever experienced 
is in prospect. 


W. C. Edmunds in Nebraska 


W. C. Edmunds travels in the State 
of Nebraska for Harsh & Chapline 
Shoe Co., of Milwaukee, Wis. His 
many friends in the shoe trade are 


Ww. C. EDMUNDS 
In Nebraska 


always ready to give the glad hand of 


welcome to this “Lion Brand” salesman. 


Oscar J. Von Lahr With The Julius 
Kallman Company 


The Julius Kallman Company of . 
Boston is sending out a notice to their 
trade to the effect that Oscar J. Von 
Lahr, formerly with the Selser & 
Ballentyne Compaay, is now repre- 
senting the House of Kallman in Cin- 
cinnati and surrounding territory. 


Lawrence J. Cross with Pels Shoe 
Company 


A new salesman from Brockton this 
season is Lawrence J. Cross, who has 











The Moccasin 


F the American Indian not only pro- 
tected him from the forces of 
Nature but it was the identification of 
his tribe. 
ALGONQUIN AND IROQUOIS, 
Mohawk and Seneca, Delaware and 
Shawnee, Seminole and Sioux, were each 
known by their Moccasin marks and 
today the 


COMANCHE AND NAVAJO, 
the Cheyenne and Apache are differen- 
tiated by their footwear. 


Modern civilization rubs out dividing 
lines of races. Modern shoemaking 
obliterates the peculiarities of peoples,and, — 
while removing the foolish and fantastic, 
preserves the smart and distinctive. 


United Shoe Machinery | ( 


BRANCHES. 
Auburn, Me. ....... 87 Main Cincinnati . . .708 Broadway 
Brockton, Mass. ..... 693 Center Haverhill, Mass. ..... 


meena 18 South Marker 1; ee 








































The Goodyear Welt Shoe 


Is the goal towards which the Moccasin 
and all primitive footwear have been trav- 
eling down the years. It is a combination 
of art and ease, craftsmanship and com- 
fort, suitability and durability, useful in 
all lands, adaptable to all conditions, 
serviceable in all climates. It is the high 
water mark of the shoemaker’s art; and 
as it removes all distinctions of class and 


tribe, 













The Goodyear Welt Shoe 


is the 








Shoe of Democracy 





Corporation ----Boston 






BRANCHES : 
Johnson City, N. Y. .. 124 Main New York saved 37 Warren 
Milwaukee ......... 258 Fourth Philadelphia... 221 North 13th 





Rochester, N. Y......-230 Mill 
New Orleans..... 216 Chartres Se. Louis........0. 1423 Olive 
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joined the selling staff of the Pels Shoe 
Company, Brockton, Mass. Mr. Cross 
will sell in New England, New York, 
Pennsylvania, Ohio and Michigan. He 
has been an ensign in the U. S. Navy 
for the past 20 months, serving at the 
Charlestown navy yard. 


**Ed’? McCloskey in Western Terri- 
tory 


Edward S. McCloskey, stock holder 
and sales manager for the Merchants 
Shoe Company, 110 Summer Street, 
Boston, popularly known as “Ed,” is 
now in his territory which includes 
Michigan, Illinois and other sections, 
from the Middle West to the Coast. He 
arrived May 13 and plans for a two 
week’s trip. 

This is Mr. McCloskey’s initial trip 
for his own company and was occasioned 
by the numerous requests which he 
received from his friends in that section 
to visit them. Mr. McCloskey for- 





EDWARD S. McCLOSKEY 


merly traveled for Gregory & Read Co. 
in the Middle West and on the Coast; 
prior to that for the old firm of Clark- 
Hutchinson Company. 

“Ed” writes to the “Recorder” as 
follows: 

“I find business bigger and better 
than ever,” in fact, way beyond our 
expectations considering that we only 
started last February. 

“‘Low white shoes are very much in 
demand; mat kid and patent leather 
pumps are also big. Low white shoes 
are going to be the biggest sellers for 
June, July and August and my firm is 
fortunate, through its doubled space 
and factory arrangements, in having a 
big stock on hand at the present time.” 
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Charles L. Marks with E. & M. 
Line 

Charles L. Marks of Emery & Mar- 
shall' Company, who is now covering 
the Eastern city and Southern trade 
with Fall styles of the ““E. & M. Line 
of Quality,’’ writes that all indications 
point to a big business for the Fall 
season. There is.an insistent demand, 
he says, for gaiter pumps, and 70 per 
cent of such orders are for patent 
leather. 


Sympathy of Trade to John J. 
Whalen 

John J. Whalen, representing Condon 
Brothers and Company in Pennsylvania 
and adjacent territory is receiving the 
sympathy of many trade friends in a 
recent bereavement, the loss of his 
mother, who died at her home in 
Brockton last week. “Jake” was a 
devoted son; and with his brothers and 
other members of the family were un- 
tiring in their attention to her during a 
long illness preceding her death. 


Branch W. Martin Visits 
Brockton 


Branch W. Martin, who represents 
Stacy-Adams Company in the cities of 
the Middle Western States, returned 
to Brockton last week to attend the 
funeral of the late Oliver B. Quinby, 
treasurer of that concern. Mr. Martin 
was in a Kentucky city when notice of 
Mr. Quinby’s death reached him. He 
has since resumed his trip, and will call 
on his trade during the next month. 


Harry R. Revare Displays Line at 
Gibson Hotel 


Harry R. Revare, sales manager of 
The Excelsior Shoe Company had his 
line on display at the Gibson Hotel for 
two days recently. Mr. Revare says 
the greater part of his business this 
season has been in the better grades of 
shoes; that the merchant today pushes 
aside the low priced lines. 


A. H. Oliver Reports Unusually 
Good Business 


A. H. Oliver who represents the 
Newcomb-Anderson Shoe Company, of 
Rochester, N. Y., covering the large 
cities east of Omaha, is making a great 
record this year and reports that in all 
the cities he has visited, retail shoe 
merchants have been doing a good 
business and are very optimistic about 
the future. 


Milwaukee Shoe Travelers Enjoy 
Informal Luncheon 


A meeting of the Milwaukee Shoe 
Travelers -was held Saturday noon, 
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May 10, at the Plankinton Hotel. 
Before taking up the regular routine 
business, President George P. Utley 
introduced John C. Karel, Judge of 
Probate and Juvenile Courts of Mil- 
waukee. The judge explained some of 
the phases of his work as judge of these 
two court divisions as they are related 
to the average business man. He 
spoke of crime instinct in the younger 
boys and girls and the results they are sure 
to obtain unless the trend of thought 
of such youngsters are diverted through 
proper education and énvironment. 
He urged his hearers to have at all 
times ready a will providing for the 
distribution of property in the event 
of death. 


Advice to Shoe Travelers 


E. C. Logan, Western Editor of the 
“‘Boot and Shoe Recorder,” related to 
the shoe travelers some of his observa- 
tions on the condition of shoe stock in 
various towns he has visited through- 
out the country. It was the belief of 
the speaker that the average store was 
not getting a sufficiently rapid turn 
over of stocks. In other words, that 
the average shoe stock was too large 
in proportion to the volume of business 
transacted. And that the shoe sales- 
man who really had at heart the in- 
terest of his merchant customers should 
carefully study selling schedules and 
direct the buying of the merchant in 
such a way that he would place sizes 
for future delivery on a schedule in- 
suring a minimum of odds and ends at 
the end of the season. 


Iowa Association After More Mem- 
bers 


The Iowa National Shoe Travelers 
Association is still after more members, 
having recently added eight new 
members, and it is gratifying to realize 
all members are taking an active part 
in securing new members. 

The next meeting of the Iowa Na- 
tional Shoe Travelers Association will 
be held in Des Moines, Iowa, Saturday, 
June 7, at a one o’clock, luncheon at 
the Grant Club. Any member of the 
National Organization who happens to 
be in town that day is cordially invited 
to this meeting. 


A. J. Spring has a New Boss 


A. J. Spring, who represents the 
Brown Shoe Company of St. Louis, 
and who is a very active member of 
the Iowa National Shoe Travelers 
Association, reports that he has a 
“new boss’ in the family, and boasts. 
of a new baby boy. 
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SEA-ISLAND 


OXFORDS AND PUMPS 
IN STOCK 


In sufficient quantity for the prompt 
and complete filling of your order. 
TRY IT 


60 Lines Now in Stock 
See Catalog No. 15 


L. B. EVANS’ SON CO., Wakefield, Mass. SEA-ISLAND PUMP, TURN 








BUTTON AND LACE—IN STOCK 


Trade-marks in Foreign - $108 

Gun Metal $1.80 
Countries Tan Lotus $1.90 
Brown $1.90 

: 8% to ll 

Do you Realize the Importance of Protecting ? Gun Metal $2.10 4 

your Foreign Trade in Cuba, Mexico, the South = Tan Lotus $2.20 Ss 
American Countries and also in Europe, Asia = Brown $2.20 ; 


and Africa? . P 
Certain Foreign Countries d Lusi oe oe 
" ee ee Little Folks 


trade-mark rights in a trade name or mark to 4 
the first applicant, irrespective of prior use That give the most in wear- WW 
by another. This allows the piracy of valu- ing value. Foot Form Lasts 
able trade-marks in such countries. — Smooth Tread — No Nails 
—No Tacks— Oak Bend 


The Boot and Shoe Recorder maintains a Quality Outsoles. 
Patent and Trade-mark Department fully a ay ee 
equipped to promptly handle your applications = Net 30 Days, 2 per cent 10 days 


for Registration of Trade-marks in all For- = Mer 
eign Countries, as well as in the United States. = 
Address all Inquiries to Boot and Shoe Recorder a Ste Wn OI gee 


Patent and Trade-mark Department, 207 South 
St., Boston, Mass. TRUITT BROS., Inc. 


Binghamton ° ° ° New York 





























Special Offering: Mahogany Barefoot Sandals 


Genuine GOODYEAR Stitched with WELT TEXTAN SOLES 


AT ONCE SHIPMENT 


5 to 8 8% to II 1114 to 2 21%, to 6 
$ .95 $1.05 $1.15 $1.50 


E. J. RAMSEY COMPANY 


967 to 973 Atlantic Avenue BROOKLYN, NEW YORK 
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Boston 


Trade Subscriptions to Victory 
Loan 


Final reports from its committee on 
subscriptions to the Fifth Victory 
Liberty loan have not been received by 
the New England Shoe and Leather 
Association and will be given out later. 

Boston, although suffering from the 
general tendency of local concerns to 
credit all, or part of their subscriptions 
to other places, rolled up a very re- 
spectable total, and there were several 
very notable subscriptions, including 
those of Endicott-Johnson Corporation 
and the United Shoe Machinery Corpor- 
ation. 
r+ The New England Shoe and Leather 
Association’s Committee, which as 
usual was directed by President Harry 
I. Thayer and Secretary Thomas F. 
Anderson sent out four different appeals 
to the allied trades and its work has 
brought letters of commendation from 
the officials of the New England Liberty 
Loan Committee. 

Mr. H. B. Dillenback, of Beggs & 
Cobb, Inc., served as Chairman of the 
Boston Section of the Association’s 
Committee as in previous drives. 

Some of the larger subscriptions from 
the trade were as follows:— 

Endicott-Johnson Corporation, Bos- 
ton and Endicott, N. Y., $3,000,000; 
George E. Keith Co., Brockton, $1,000,- 
000; United Shoe Machinery Corpora- 
tion, Boston, $1,000,000; W. H. Mc- 
Elwain Co., Boston, $650,000; R. H. 
Long Co., Framingham, $500,000; W. 
L. Douglas Shoe Co., Brockton, $400,- 
000; Rice & Hutchins, Inc., Boston, 
$400,000; Thomas G. Plant Co., Boston, 
$200,000; Kistler, Lesh & Co., Boston, 
$150,000; L. B. Southwick Co., Peabody 
$125,000; Commonwealth Shoe and 
Leather Co., Boston, $121,000; Beggs 
& Cobb, Inc., Boston, $120,000; A. G. 
Walton & Co., Chelsea, $100,000; L. 
Beebe & Sons, Boston, $100,000; A. C. 
Lawrence Leather Co., Boston and 
Peabody, Mass., $294,000. 


Cambridge Rubber Company Pro- 
duces New Outing Shoe 


New England skill and craftsman- 
ship has again proved equal to demands 
for low priced footwear adapted particu- 
larly to outing wear. 

In the “Club” line of ‘‘Cambridge”’ 
outing shoes just brought out by the 
Cambridge Rubber Company of Cam- 
bridge, Mass., buyers have a new 
avenue of profit and consumer satis- 
faction. 

Four attractive lasts—an _ oxford, 
pump and high shoe for women and an 


oxford for men, with variations in heel 
heights to gratify taste and adapt the 
shoe more closely to the special service 
for which it may be wanted, constitute 
the initial in stock assortment. 


RETURNED FROM BUSINESS 
TRIP 


Manufacturer’s Optimistic 
Report 


J. A. Munroe, vice-president of E. T. 
Wright & Company, makers of the 
“Just Wright” shoe, with factory at 
Rockland, Mass., returned this week 
from an extended trip through the 
principal cities of the Eastern and 
Middle States. He visited Indianapo- 
lis, Chicago, St. Louis, Detroit, Pitts- 
burg and New York City. He also 
made a trip to the concern’s Canadian 
factory in St. Thomas, Ontario. Mr. 
Munroe returns with glowing reports 
concerning business conditions and 
substantial orders secured while visiting 
his trade. Similar reports are coming 
in from the “Just Wright’’ traveling 
salesmen, all of whom are making sub- 
stantial gains over their past seasons’ 
records. 


A “WHITE WINDOW” 
Attractive Trade Exhibit 


In a window of the Brockton-Rand 
Company’s Boston office in the Rice 
Building, High Street, there is a ‘“‘white”’ 
exhibit which is attracting much favor- 
able attention. Barbour “Snow Flake” 
welting is shown in conjunction with 
samples of men’s, women’s and chil- 
dren’s white buck and white kid shoes. 
White skins from which the welting is 
produced furnish the background for 
the exhibit. On these in gold lettering 
are the words: ‘‘Barbour snow flake 
welting, grouved, beveled, endless.” 
Hanks and rolls of white welting are dis- 
tributed on display forms throughout 
the window. A potted bush of semi- 
wild pink roses in full bloom gives a 
finishing touch to this novel display. 


A Complimentary Luncheon to Dr. 
Julius Klein 


Dr. Julius Klein, the newly appointed 
U. S. Commercial Attache to Argen- 
tine, and Robert S. Barrett, the retiring 
incumbent of that position, were given 
a complimentary luncheon at the Bos- 
ton City Club, May 12, by the Foreign 
Department of the National Shawmut 
Bank. 

Vice-President William A. Berman 
presided. Among those present were 
Harry Coe, Vice-President of the Anglo 
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and London-Paris, National Bank, San 
Francisco; Secretary Thos. F. Anderson 
of the New England Shoe and Leather 
Association; Max F. Roesti and Ernest 
Berheim, Ph. D., of the National Shaw- 
mut Bank; B. W. Fredericks, Ralph 
Tirrell, Jr., and Alex R. Zoccola. 

Mr. Barrett, who has recently re- 
turned from Argentina, expressed the 
belief that it will be some time before 
the situation there becomes normal and 
we can reasonably expect to enjoy a 
large trade with the people of Argen- 
tina. The shipping situation, however, 
has somewhat improved in the last few 
days, and it is now expected that there 
will be several steamship sailings from 
the United States to East Coast points 
during May. 

Mr. Barrett said that there are too 
many irresponsible concerns in this 
country who are trying to do business 
with the South Americans direct, with- 
out either adequate information, or 
financial resources, and he said that the 
three methods of conducting a success- 
ful business with these countries are the 
following in the order named: 

First—the establishment of local 
branches by American concerns large 
enough to undertake this expense. 

Second—through reputable _ local 
agencies already established in South 
American cities, the exporter preferably 
to have his own salaried representative 
in such concerns. 

Third—through American export 
houses of recognized standing. 


The Elliott Shoe Company Enters 
Wholesale Field 


The Elliott Shoe Company, Inc., has 
recently started in the wholesale busi- 
ness at 210 Lincoln Street, Boston. 
This corporation is composed of David 
M. Kasanoff, formerly Deputy to 
Henry B. Endicott during Mr. Endi- 
cott’s term as Food Administrator. 
Mr. Kasanoff was also prominent in 
public life during his trusteeship of 
asylums and homes under Governor 
Samuel W.- McCall. 

Morris I. Elliott is well known to the 
trade of Boston and vicinity, and like 
Mr. Kasanoff has many friends in the 
shoe trade. 

The ‘“‘Recorder”’ predicts for this new 
concern a most successful future. 


Moves to Boston 


Eigner Shoe Company, shoe whole- 
salers, have moved from the corner of 
Union and Washington Street, Lynn, 
to 173 Summer Street, Boston, next 
to the South Station. They are carry- 
ing a line of boots, oxfords and pumps 
for women, and are featuring the 
newest styles. 
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“SOUR FUTURE IS ON THE 
OCEAN ”’ 
John F. Fitzgerald Addresses Bos- 
ton Shoe Trades’ Club 


The noon-day speaker at the Wed- 
nesday luncheon of the Boston Shoe 
Trades’ Club was John F. Fitzgerald, 
about to take up his duties as a member 
of the 66th Congress, who made a strong 
plea of a greater co-operation between 
business men and the government. 

Mr. Fitzgerald was introduced by 
Vice-President Thos. F. Anderson, who 
referred to Mr. Fitzgerald’s long and 
active career as former representative 
of Congress and as Mayor of Boston. 

Mr. Fitzgerald said that Boston’s 
future, without question, lies upon the 
ocean; that we are building the biggest 
merchant marine in the world; that 
these ships must use a_ limited 
number of sea-ports, and Boston must 
secure its share of this shipping, if it is 
to continue to be prosperous. 


Boston Banks Must Aid 


“Our Boston banks and other financial 
institutions must get closer to the 
ground,” said Mr. Fitzgerald. 

The recent action of the Nation- 
al Shawmut Bank, in establishing a 
foreign financing organization to be 
known as the Shawmut Corporation of 
Boston, was warmly commended by 
the Congressman as a move in the right 
direction. Mr. Fitzgerald closed} by 
urging co-operation from the entire New 
England shoe and leather industry and 
pledged his best efforts while in the 
Congress to bring about an improvement 
in commercial and industrial conditions 
here. 


Board of Trustees of the Boston Public 
Library, said that there is no Boston 
institution which deserves greater sup- 
port from business men than the Public 
Library and made a plea for co-opera- 
tion of the local shoe and leather trade 
in his plan for establishing a down-town 
reference branch of the main library. 








WANTED TO PURCHASE 








WANTED FOR EXPORT 


Slow Sellers 
YOUR | me ey owt Numbers 
Stocks 
FOR CASH 
NEW YORK EXPORT 
PURCHASING CORPORATION 
815-517 Broadway, New York City, N. Y. 








quick and hest cash 
ess of Bee 
yk 


BROOKLYN PURCHASING SYNDICATE 
FRANK WALKER, 


Pheae, 245 Willomoberg 
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WANTED TO PURCHASE 


MISCELLANEOUS 








CASH PAID 


shee steres er surplus stecks ef shea 
merchandise. Leases 


Max Kalter Mercantile Co. 








William F. Kenney, President of the 


591 eee, : New York City 
one Spring 45738 








MISCELLANEOUS 





Great Chance to Get 
SOFT SOLE SHOES AND SANDALS 
JOBBERS AND RETAILERS 
Do you want to get in touch witha snappy 
line of Soft Soles and Sandals ame 
New England Shoemaking Skill 
Write us for Sam der HY Our 
Remarkably Prices 


BOSTON BABY SHOE CO. 
:3 Foster Street Peabody, Msas. 


NITIIIIII 
PETTITT IIIII ih 


OOO OOOO OOOO OO 


“ENTIRE STOCK 
FOR SALE” 


is the message 
that interests us 


We buyfor cash, wholesale, retail or job- 
bers stocks of shoes; men’s, boys’ and 
children’s clothing; men’s and ladics’ 
furnishings; ladies’, misses’ and chil- 
dren’s wearing apparel; dry goods; cot- 
ton and dress goods. No proposition so 
smallastoescape our attention—noneso 
large as to be beyond our control. 
References:—Commercial Agencies. 


Call, write, phone or wire 
HERMAN DORNBUSCH, Appraiser 


David W. Biow Co.’: 


520 Broadway New York City 





“FISHER” 
7 a 
Pat. Off. 
HEEL and 
COUNTER 
SUPPORT 


Without With A Help to 

Weak Ankles 

Prevents the Counters of Boots yong 

Shoes from Running Over. Easily y Ap: 
lied. No Repair Department sho 

& without them. 


The New Improved 
“E,W.” 
SHOE STRETCHER 


will adjust itretch 

shoes two chap , ang without 

damagin 

sizes: 

Shoes an 

across the base end or of ti 

9 greater — or wid 
$2.00 each. 


F. W. WHITCHER co. 











Every Shoe Store Needs 
a pair of 
“MANCHESTER” 
(Trade Mark Reg. U. 8S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The only nipper 
made which is just the 
right shape to cut out 
tacks on the inside of 
shoes. 


‘“Manchester”’ 
Trade Mark Reg. U.8. 
Pat. Off. 


nippers are made of 
high-grade tool steel, 
nickel plated with a 
curved jaw that ena- 
bles you to cut the 
tacks close to the in- 


Be sure and specify 
“MANCHESTER” 
curve jaw when order- 

ing. 

Write us direct if 
your dealer cannot sup- 
ply you. 


Price, $4.50 
Frank W. Whitcher Co. 


Patentees and a 
hicago Branch 
Boston, Mass. 325-25 W. Lake St. 








Milbradt Rolling 
Step Ladders 


eHiy 
ite 


i 
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Wanted at Once 


for Department Store 
for Cash 


, Manufacturers’, Retailers’, or Sur- 


‘plus Stocks of 


SHOES 


Neo Quantity Too Large. Short 
Leases Taken 


GLOBE MDSE. CO. 
— 8, Ind. 


New York Office 
28 Liepemard St., New York City 
Merchandise of Ali Kinds Purchased 
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“‘Recorder’’ rates for space less than one-eighth 
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1 time 
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OSITIONS SAEED. Mapes conte pee wand Sp ox See 
Minimum amoun' = = -_ For other “Want” 

we each insertion. Minimum 

52 times 
$2.00 
4.00 
6.00 
8.00 


26 times 
$2.50 
4.75 
7.00 
9.00 


18 times 

$2.75 
5.25 
7.75 

10.00 


7 times 
$3.00 
6.00 
9.00 
12.00 
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SALESMEN WANTED 


SALESMEN WANTED 


HELP WANTED 





XPERIENCED man for Baltimore, Washing- 

ton and vicinity. Women’s, misses’, children’s 
and boys’ shoes. Man with established ‘trade need 
only reply. Residential preferred. State experi- 
ence and references. Address K160, care Boot and 
Shoe Recorder, 127 Duane St., New York. 


WAN TE D—Seleumen to carry as a side ‘line, a 
complete line of infants’ and children’s turns, 
on a straight 6 per cent commission basis, for Con- 
necticut, New York and Pennsylvania states. 
Reference required in first letter. Address B304, 
care Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 


ANTED—Live wire salesmen with established 

following to handle as side line men’s and 
women’s overgaiters and children’s drawer leggings. 
Liberal commission basis. State territory desired, 
references, etc. Address K156, care Boot and 
Shoe Recorder, 127 Duane St., New York. 


ANTED—Experienced shoe salesman for Con- 
necticut. Will turn over a well established 
trade. Only men who traveled this territory for 
years will be considered. Give experience and 
reference. Confidential. Address K158, care 
Boot and Shoe Recorder, 127 Duane St., New York. 


ALESMEN WANTED—for Indiana, [llinois. 
Kentucky, Tennessee and West Virginia to 
carry a short line of m n’s welts. In stock. Com- 
mission only. J. Ralph Baker Company, 
Bridgewater, Mass. 


Wade ae to carry our line of t- 

shoes and moccasins through the West, 

Middle and Southern States on a commission basis. 
A. Buck Company, Bangor, Maine. 


GALESMEN WANTED—Good experienced shoe 

salesmen for high grade Western line of men’s 
work shoes in the following territories: Michigan, 
Ohio, New York, Indiana and Illinois, Virginia and 
West Virginia. Only live shoe salesmen with an 

established will be considered. Address 
“Optimo,” care Boot and Shoe Recorder, 189 
West Madison St., Chicago, Th. 


wos SHOE SALESMAN—For high-gra 
Made in Milwaukee” line of men’s oo 

boys’ work and 

northern half of Iowa and 

established. Commission 

One hundred per cent gain in business 1918. 

Building new factory Great conertuaity. 


Luedke Schaefer “y Co., Manager, 
Milwaukee, Wis. 





Salesmen Wanted 


Experienced men with established trade 
to carry a leading in-stock line of Boys’ 
shoes. Commission only. Splendid op- 
portunity for young men with experience 
selling jobbing lines. Territories open: 
New York State; Ohio; Indiana; Illinois. 
Address in confidence giving details of 
experience. 


Address B 293, care Boot and Shoe Recorder 
207 South Street, Boston, Mass. 











Salesman Wanted Immediately 
A 1 NAILED WORK SHOE LINE 
Milwaukee Made Shoes 


Good proposition for Live Wire Salesman. 
Address B 295, care Boot and Shoe Re- 
corder, 207 South Street, Boston, Mass. 








High Grade Shoe Salesmen Wanted by 
Manufacturer making Women’s McKays, to 
start with Spring samples about August 15th. 
Territory — in all parts of the United States. 
Must be a hustler, one who has an established 
trade and can give ‘best of reference from former 
= ge First letter of application must give 

ll particulars, territory covered and salary 
expected. The Elbinger Shoe Mfg. Co., 
Cincinnati, Ohio. 














POSITION WANTED 


POSITION WANTED—High grade man,twenty- 
nine, experienced salesman, executive ability, 
would like to make New England connections. 
Practical shoe factory man of four years’ experience 
one year on road. Four years wholesale sole 
leather, shoe findings and factory supplies. Now 
holding im spertent position in the above line. 
Fully qualified to fill sales managerial position, or 
that of purchasing agent. Will be open for change 
June Ist. Address B303, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 





HOE salesman desires to connect with reliable 
wholesale concern to travel. Have had retail 
experience in all lines. At present managing retail 
store in large city. Can furnish satisfactory 
reference. Age 32 years. Address B306, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 


SALESMAN—who has 15 years of successful 
Experience, selling high grade men’s Shoes, 
both in the larger and Smaller towns, to the trade 
of Ohio and Western Penna., is ready for engage- 
ment. Address B308, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 











HELP WANTED 


Wwe want an experienced man in every section 

of the country to sell the best line of boys’ 

and girls’ shoes in the world. We give you factory 

prices and you fix prices and terms to your trade to 

cover your profits and expenses. Communications 

wy confidential. Address B309, care Boot and 
0 Ressedar 207 South St., Boston Mass. 





7 ANTED—Experienced high grade buyer for 

women’s shoes i a . artment that sells only 
high grade footwear. ress all communications, 
references, salary m.. to Neiman-Marcus 
Company, Dallas, Texas. 


ie WANTED—Salesman, 

-down shoes and sandals. Cat ble: to 
sell to ay tg Give full particulars in first letter. 
2 _Seeahos & Co., 248 ‘fayette St., New York 

‘ity, N. Y. 


WANTED 
General Manager 


FOR 


In-Stock Department 


One of the largest manufacturers 
of men’s shoes in the country, 
located in New England is in 
the market for a live, capable 
man who knows merchandizing 
to take entire charge of our 
recently enlarged in-stock de- 
partment. Preferably a man 
between 30 to 40 who has had 
charge of salesmen or a stock 
department or who has been a 
successful salesman on the road. 
This is a high calibre proposition 
for a high calibre man. Write 
experience, references to _ this 
address. 


E.E.M. Boot and Shoe Recorder 
207 South Street, Boston, Mass. 

















LINE WANTED 


ANTED—Factory line of medium _ priced 

men’s or women’s or both to sell in Washing- 

m, Oregon Idaho and California in which states 

ii odin traveled 6 years a as lending — 

line. Gilt edge references an, 
1010 E. Republican St.,  ~ War 








Sales Manager 


A high grade resourceful 


executive is required by a 
large Eastern shoe manufac- 
turer. Address B310, 
**Boot and Shoe Recorder,” 
207 South St., Boston, Mass. 


care 











AGENCY WANTED 


Two responsible shoe men in Switzerland desire 
ouinee agency on a line of American shoes. 
Address B307, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 








AGENCY—Wanted to represent a manufacturer 

of good class ladies or gent’s shoes, on com- 

mission. Advertiser has a big connection Scotland, 

eg and Ireland. Address B311, care Boot 

ee Shoe Recorder, 207 South Street, Boston, 
ass. 











No matter what policy you may 

im selling to the shoe trade, 

yeu need the “BOOT AND SHO 
RECORDER” all the time. 
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‘Recorder’? Occupational Bureau for Returning Soldiers and Sailors 


After three years service, I have been discharged from the 
Canadian Army. I am the inventor of a cushion insole for 
shoes, with patent rights in U. S. A. also in Canada. Would 
like to interest capital in placing same on market with a view 
to selling or manufacturing on a royalty basis. I would be 
prepared to give 30 per cent profits. For further particulars, 
address S35, care “Boot and Shoe Recorder,” 207 South 
Street, Boston, Mass. 


Young man just returned from the service, with about two 
years’ experience in selling shoe cements and shoe findings, 
would like a position as road salesman for a leather or shoe 
findings house. I have a practical knowledge of the leather 
business. Address $34, care ‘‘Boot and Shoe Recorder,” 207 
South St., Boston, Mass. 


Young man discharged from Navy, having eighteen 
months’ foreign service, desires to represent manufacturer of 
medium grade men’s and children’s shoes in France. Reads 
and writes French fluently. Well acquainted with foreign 
trade and knows the shoe business. Address $30, care “‘Boot 
and Shoe Recorder,”’ 127 Duane Street, New York City. 





Having just been released from the U. S. Army am again 
in a position to resume any line of business as a traveling 
shoe salesman. “Have covered New Jersey for seven years 
and have an established trade. Am open for a line of good 
shoes, either men’s, women’s or children’s, manufacturers, 
or jobbers’. Address S27, care “Boot & Shoe Recorder,” 
127 Duane St., New York City. 





WANTED TO PURCHASE 


FOR RENT 


BUSINESS OPPORTUNITY 





Act quick. Buy lease and fixtures of well known 
New York City shoe store, established 22 years. 
Modern fixtures. Low rent. Live location. Last 
year’s business $41,000. Rent $140.00 a month. 
Address Box 229, 852 Columbus Ave., New York 


City. 


IGH Grade Women’s ready to wear store in a 

- city of 500,000 in the Middle West. Will lease 

main floor space for shoes. y responsible 

ies need apply,—a wonderful opportunity. 

ddress B296, care Boot and Shoe Recorder, 207 
South Street, Boston, Mass. 





FoR RENT—Adequate — for up-to-date 
Shoe Department in leading goods 

best location in town of 12,000, " 
Address B297, care Boot and Shoe Recorder, 207 
South Street, Boston, Mass. 








FOR SALE 








FOR SALE 


PIECE OF LAND—FINE SITE FOR 
, SHOE FACTORY 


In hustling Maine city. Cheap electric 
power. Fine transportation facilities. For 
information, write to F. Harold Dubord, 
Waterville, Maine. 














EXPORT OPPORTUNITIES 








ISS KATE BROWN, London Shoe 

Agent, expects to arrive in Boston 
about May 20th, when she will be glad to 
meet American Shoe Manufacturers who 
want to be represented in Great Britain. 
Address office of this paper. B305, care 
Boot and Shoe Recorder, 207 South St., 





Boston, Mass. 
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We Buy for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ 
4 Surplus Stocks, Jobs, 
NO QUANTITY TOO LARGE 


id om 
us 
what you have eames. 

Short Term Leases Taken 
We pay Highest Cash Value 
VAN PRAAG & CO. 
Shoe Dept., Martin Posner, Manager 
537 Broad Ni oN. ¥. 

2 amy ow Fost N. ¥. 














Highest Cash Prices Paid 


for entire shoe stocks. We also 
buy your surplus or slow sellers. 
Quantities no object. Retail or 
wholesale. Short term leases 
taken off your hands. 

ire or Phone us 

Correspondence Confidential 

tablished 1890 


GLAUBERG & CO. 
401 Broadway, New York 


N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, furnishing goods, etc. 








DO YOU CONTEMPLATE 


Retiring or going out of business? 
I will pay value for your entire or surplus 
stock of Shoes. 

Leases having a short term to run taken 
over. Established 25 years. 


I, OLENICK 
413 Broadway, New York Tel. 9531 Canal 











Job Lots of Shoes & Leather 


Are Sold Through the 
Recorder Want Ad Page 


5 CENTS A WORD 
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the right wearer, in the right & 

shoe merchants. The chief lo 
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Ad, h of the A sated FR: 





ee ‘allied industries relating to 


Papers, Ine. 
Each issue copyrighted by the Boot and Shoe Recorder Publishing Co 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 
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Id Right t only * ’* but ht’; sold for the right pose, to 
Gestiva More Shoes So ght; not only ie pred. Pe a est prob: ight puapeee, 
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fer. the right price, at the ht 
e “Boot and Shoe Recorder” 
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Annual subscription in United States, $3.50; per copy, 25 cents. 
Newspaper Ass'n 
Entered at the Pest Office, Boston, Mass., as second-class matter 


Member of the Root 


vot $5.00. 


Foreign, $7.50 
Member of Audit Bureau of Circulatiens 








Index to “Where to Buy’’ 


BOOTS AND SHOES 


Arnold, M. N., Shoe Co., No. aniagien. 

DS esa ss 
Alden, C. H., Co., Abington, Mass 
Allied Shoe Co., Ne wburyport, Mass. .. 
Baker Shoe Co., The, Haverhill, Mass 
Bancroft, Walker Co., Haverhill, Mass 
Bates, A. J., Co., Webster, Mass ue 
Berlow, Elias, New York City. 

Berry, A. H., Shoe Co., Portland, Me 
Bluestein Bros., Boston 

Blum Shoe Mfg. Co., Dansville, N. Y 
Boston Baby Shoe Co., Peabody, Mass 
Bradley & Metcalf Co., — 1ukee 
Cambridge Rubber Co., Cambridge, Mass 
Central Shoe Co., Kansas City, Mo. . 
Clapp, Edwin, & Son, Inc., E. Weymouth, 

Mass. . . 

Concord Shoe Co. Ne ow York City 
Converse Rubber Shoe Co. Malde n, Mass 
Dalton Co., Brockton, Mass 31 
Diamond Shoe Co., New York City 92,118 
Dodge, Nat. D., Shoe Co., Newburyport, 

Mass ; 
Duane Shoe Co., New York City . 80 
Duttenhofer, V: al, Sons Co., The, Cincinnati, 

Ohio ‘ 19 
Eaton, Chas. A., Co., Brockton, Mass . 80a bag 
Edmonds Shoe . Milwaukee 
Edwards & Co., Philadelphia 
Elam Shoe Co., F. 4 Rochester, N. ‘ 
Emery & Marshall Co., Heverhil, Mass 
Engel Shoe Co., Everett, Mas 
Evans Sons Co., L. B., Wake fie ld, Mass. 
Excelsior Shoe Co., The, Portsmouth, O 
E-Z Walk Mfg. Co., New York City 
Fenton, John, Shoe Mfg. Co., The, Colum- 

bus, ¢ 
Fiske Shoe & Leather Co. Boston. 

. P., & Co. . Rochester, N 

. Roche ster, N. Y ’ 
Free land, H. H., Rochester, N. Y 
Goodger, W. C., Rochester, N. Y , 
Goodrich, Hazen B., Co., Haverhill, Mass 
Graham-Bumgarner Co., Parkersburg, W.Va. 
Griffin Company, W. H., Manchester, N. H. 
Grover’s Sons, J. J 4° ynn, Mass ; 
Harney Shoe Co. P.J., Lynn, Mass 
Harsh & Chi upline, Shoe Co., Milwaukee 
Holmes Co. , Philade iphia, Pa... 

Holters Co. Cy incinnati, O 

Ideal Vogue Shoe Co., Haverhill, Mass 
Johnson Bros. Shoe Co., Hallowell, Me 
Johnston & Murphy, Newark N. J. 
Kalt-Zimmers Mfg. Co., Milwaukee 
Keith, P. B., Shoe Co., Brockton, Mass 
Kelley, John, Ine. Rocheste: r, N. 
Kleine, Henry, & Co., Chic: ago = 
Knipe Bros., Inc., Ws ard Hill, Mass... 
Knox Shoe Co., Milford, Mass 
Krohn-Fechheimer Co. The, Cine innati, O. 
Levinson Shoe Mfg. Co., Inc., Rochester, 

N. Y 


ith Cover 
28 


Lilly Co., Henry, New York City 

> meres i? St. Louis 

Mac Master, . Rochester, N. Y 
Marshall, C %¢ ‘o., Brockton, Mass 
Marston & Bropke C ‘o., Hallowell, Me 
Marston & Tapley Co., Danvers, Mass 
Martin Co., A. H., Rochester, N. Y 
Mayer, F., Boot & Shoe Co., Milwaukee 
Monitor Shoe Co., New York City. 
Nettleton Co., A. E., Syracuse, N. Y. , 
 % eee Shoe Co., Rochester, 


Noyes-Norman Shoe Co., St. Joseph, Mo 

Nu Baby Shoe Co., E. Lynn, Mass 

Nunn, Bush & Weldon Shoe Co. , Milwaukee. 

is. 

Ogden Shoe Co. , Milwaukee 

Packard, M. A., "Co. , Brockton, Mass 

Parker-Holmes & C ‘O., Boston , 

Plant Bros. & Co., Manchester, N. H : 

Posner, Dr. A., Shoe, Inc., New York C me 

Powell & ( ‘ampbe ll, New York C ity 

Reed, E. P., & Co., Rochester, N. Y 

Rhein Shoe Co., St. Louis od 

Rice & Hutchins, Inc., Boston. .. 

Russell, Wm., Moccasin Co. . Berlin, Wis 

Schindler, L. B., Shoe Co., Inc., The, 
York City 

Smith, Wm. Sumner, Chic: ago 

Stacy-Adams Co., Brockton, Mass. . 

Standard Felt Co., West Alhambra, Cal éia-64b 

Stetson Shoe Co. The, So. Weymouth, Mass 

Stone, K. M., Importing C ‘o., New York City 


Stutz Mfg. Co., The, Rochester, N. Y 

Stylo Shoe Co., St. Louis 

Thompson Bros., Inc., Brockton, Mass. 
Timson Bros., Inc., Boston. 

Tober-Saifer Shoe Co., St. IN ois 56-5708: 
Truitt Bros., Inc., Binghamton, N. Y. 
United States Rubber C :0., New York C ity. 
Vinsonhaler Shoe Co., St. Pi cccenenw ae 
Weinbrenner, Albert H., Co., Milwaukee. ... 
Welsh, Moss & Feehan Co., Haverhill, Mass. 
Weyenberg Shoe Mfg. Co., Milwaukee. . 7 
Wilson, George J., Rochester, N. Y 
Whitman & Keith Co., Brockton, Mass... . . 
Williams, Clark Co., Lynn, Mass 

Wright, E. T., Co., Inc., Rockland, Mass... . 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 

Albany Shoe Repairing Co., Boston - 91 

Aristo Products, New York, Brooklyn .. 

Columbus Polish Mfg. Co., New York City. 

Griffin Mfg. Co., Inc., New York City. 

Pickering, Joseph, & Sons, Ltd., Sheffield, 
England 

United Fast Color Eyelet Co., Boston 

United Shoe Machinery Corp., Boston. . . 

Wade & Co., A R., Haverhill, Mass... . 

Whittemore Bros. Corp., Cambridge, Mass. . 


LEATHER AND OTHER MATERIALS 


Baker & Kimball, Inc., ~~~ 

Beggs & Cobb, Inc., Bosto 

Casko Shoe Fabrics C orp., " Philade ‘Iphia. . 

Castle Kid Company, C amden, P | 

Creese & Cook Co., Danversport, Mass... . .2 
Henwood & Nowak, Inc., 

Hub Gore, Boston and New York 

Hunt-Rankin Leather Co., Boston. 

Jones Co., F. E., Boston. . 

Keystone Leather Co. Philadelphia. . 

Lawrence, A. C., Leather Co.. 7 
Levor, G., & Co., Inc., G loversville, N. Y. 13 
New Castle Leather Co., New York City. 16a-16b 
Pfister & Vogel Leather Co., Milwaukee. .76-—77-—7 
Rueping, Fred, Leather Co., Fond du Lac, 


Sentend Kid Mfg. Co., Boston. .. 3,8 

Ea Albert, & Sons Company, Milwaukee 76 
Vaughan, Geo. C., Peabody, Mass 25 

FINDINGS AND SHOE STORE SUPPLIES 

Alterson & Co., L., New York City 

American Gaiter Co. Brooklyn, N. Y 

B. H. K. Mfg. Co., New York City 

Decorator Supply Co., The, Chicago 

Dudley & Co., D. T., Haverhill, Mass. . 

Emery & Beers, Inc., New York City. ...... 

Federal Overgaiter Co., New York City... . . 

Goodyear Tire & Rubber Co., Akron, O. . 

Gordon Mfg. Co., Providence, R. I 

J. & B. Sales Co., Worcester, Mass. . 

Kescot Mfg. Co., Providence, R. I rere 

Laing, Harrar & Chamberlain Co., Phila- 
delphia...... 

Lyons, Hugh, & Co. . Lansing, Mich 

Milbradt Mfg. Co., Louis. . 

Miller, O. A., Tre cing my oe hine C ‘o., Brockton, 
Mass. 

National Cash Register C o., Dayton, O... 

Onken, Oscar Co., Cincinnati 

Premier Gaiter Co., New York City 

Ramsay & Co., H. W., Boston 

Ramsey, E. J., Co., New York City 

Rauh, S., & Co., New York City 

Scholl Mfg. Co., Chic m, Thl.. rat, 

Streit, C. F., Mis. Co., The, Cincinnati, O. 

Underhill Co., G. F. ‘Sonat. N. J 

United States Rubber Co., New York City 

‘ront Cover 

Wes-Con Sales Co., Los Angeles, Calif 83 

Whitcher, Frank W., Co., Boston 

Wise, G. & A., New York City........... 


MISCELLANEOUS 


American Shoemaking Pub. Co............ 
Atlantic Printing Co., Boston 

Biow, David W., Co., New York City 

Boot and Shoe Workers’ Union Boston 
Boylston National Bank, Boston 

Brooklyn —_ ae — Brooklyn . . 
Calderwood a’ Boston 

Chicago National hoe Exposition 

Credit Clearing House, New York City 
Edwards, T. J., Boston 

Everett Press, 

Glauberg & Co., ! 


Published Westy in the interest of the shoe 
merchant, wholesaler and manufacturer by the 
BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated under Massachusetts Laws) 
CAPITAL $150,000 
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PUBLISHERS’ NOTICE 

ae yt oy ~ subscription a * 
Boot and Shoe Recorder is $3. 

eavenen, which includes postage in the ieiees 

States, Cuba, Hawaiian Islands, 

Islands and Mexico. The price ‘for Canada 

is $5.00 a year, inclu postage. 

FOREIGN SUBSCRIPTION—The price to 
foreign countries except the above is $7.5¢ 
per year, including postage. 

All subscriptions are payable in ad 
eS 2 yo ~ of Advertising 
tes fi ed on application. For rates for 
Wants. for Sales, etc., see Want Page. 
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Walter Scott. 
HAVERHILL OFFI CE: Chamber of Commeree 
a Py National Bank Bldg. Gee. 


CINCINNATI OFFICH: 501 First National Bah 
B Telephone 


g-. B. C. Bowen, 
in 655. 
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oe ter L. Seward, Western New York Rep- 
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MILWAUKEE OFFICE: 5. CY eam, Manager. 
Paris Office: 2 Rue des Italiens, Miss Laura 
Lapion Oil Joie C. Carta, Maneeer, M 
on ice: John C. anager, Mas- 
sion House:Chambers, London, E. C. 
Australian Office: Cromwell Building, Melbourne, 
eam H. Elsum, Manager. 
tine Office: T. C. Verardo, Rivadavia 1160, 


uenos Aires. 
Sensis Ot Office: Leon cio de Miguel, 20 Fuenearral 
Cuban Office: Ss.) Vidal Vidal, Manager, P. O. Bes 
148, +1 le Cuba. 
Brasil: Leon Combacau, Ouvidor 71, Rio de 


J b 
Japanese Office: Yokohama, J. F. Wagem, Mas- 
ager. 
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CAPRICE IS FASHION’S ‘ALLY. HARMONY BETWEEN 
FOOTWEAR AND COSTUME !IS THE MANDATE FOR 
THIS SPRING AND SUMMER. 


FOX FOOTERY SUPPLIES THAT FINISHING TOUCH OF 
PERFECTION TO A GOWN. THIS SEASON’S PRIZED 
SLIMNESS OF LINE IS FOUND IN OUR MODELS. COL- 
ORS, IN WIDE VARIETY, ARE INDICATIVE OF REVIV- 
ING PEACE-TIME PLEASURES. 


OFFERING FOX SLIPPERS, OXFORDS AND PUMPS 
FLATTERS A WOMAN'S JUDGMENT IN HER ABILITY 
TO PICK BECOMING STYLES. MODERATE PRICES, 
MOREOVER, PLEASE HER PURSE. 


FOX FOOTERY PROFITS ARE SIMPLY THE RETURNS 
DUE MERCHANTS SELLING QUALITY GOODS AT NOM- 
INAL PRICES. FOX FOOTERY IS UNEQUALLED IN ITS 
POWER TO STIMULATE TRADE. 


EMPHASIS ON STYLE WILL SELL SHOES FOR YOU 
THIS SEASON. IF PORTIONS OF YOUR STOCK HAVE 
BEEN ACQUIRED, FILL IN WITH FOX SLIPPERS, 
PUMPS AND OXFORDS FOR STYLE AND POPULARITY. 


CHARLES K. FOX, Inc. 
Haverhill, Mass., - U.S.A. 


CHICAGO: Great Northern Bidg. 
BOSTON: 54 Lincoln Street 
NEW YORK: Marbridge Bidg., Broadway and 
34th St., Room 632 
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Uérrect Do dg ec 


: our new long vam 
For All Occasions Oxfords. In white 


reignskin, 2 1-8 in. 


1; K Full Louis heel. 
Sold te June | de- 


livery. Price $4.30 


June 1 
deliveries 


“at once” 
deliveries 


Style 232—White Sea 

Island; white ivory . o, 
sole. Price T is more than “‘prob- 
able,” it is certain that 
the demand for salable 
merchandise in white shoes 
will be greater this year than for many, many seasons; the need for 
immediate deliveries more insistent and the supply of high grade shoes to 


meet this demand and need altogether too limited. 


Under the circumstances it is, therefore, a case of the ‘word to the wise.”’ 
Dealers should take special care to be sure that they have enough—and 
order accordingly and order AT ONCE. 


Owing to rush of business we cannot accept orders for less than 12 pairs. No samples submitted. 








The Correct Dodge Shoes can only be obtained from our agents at 
their offices as published here or direct from us. We have no other 
wholesale agencies. Any statements to the contrary are incorrect. 














Prices and Deliveries Not Guaranteed 


Nathan D. Dodge Shoe Co. 


N ewbury port, Mass. 


Boston Philadelphia Chicago San Francisco 
183 Essex St. 851 Maroridor ‘Bide. 600 Denckla Bldg. 20 W. Jackson Bivd. 417 Pacific Bidg 
Great Northern Bidg. 
Philippine Islands 


Montgomery Kansas Cit 
20 Galena Ave. 537 Ridge Bide” 304 Roxas Bidg., Manila 


All goods sold F. O. B. Newburyport; terms, net 30 days. Single pairs, 25c a pair extra. 








Zz 
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Standard Kid simplifies the work of 
one of the most important individ- 
uals in the factory organization — 
the upper leather buyer. 


He may confidently rely upon each grade of Standard Kid to meet 
his expectations both as regards quality and uniformity. 


Because we assume the obligation that every grade of Standard 
Kid must be all that he expects in quality and uniformity. 





That is a good reason why shoes made of Standard Kid are worthy 
of your consideration. 


Color 18 Field Mouse 
Color 8 Gray 





are in good demand for Fall shoes. These skins are guaranteed to 
be colored with pure aniline dyes. 








STANDARD KID MFG. CO. 


_ MANUFACTURERS OF BLACK AND COLORED GLAZED KID AND PATENT KID 


207 SOUTH STREET, BOSTON, MASS., U. S. A. 


NEW YORK OFFICE, 610 TRIBUNE BLDG. 
Factory, Wilmington, Del. 


AGENCIES 


CHAS. A. BRADY, ROCHESTER, N. Y. F. W. BAILEY & CO., ST. LOUIS, MO. 
I. LOUIS POPPER, CINCINNATI, OHIO. GEO. A. McGAW, CHICAGO, ILL. 
PIERRE BLOUIN, QUEBEC, CANADA 
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RIGHT OFF THE REEL 


THE PROPER WAY TO SELL SHOE LACES. Saves the cost of Tipping, Pairing, Banding, 


Boxing and many yards of braid. 


May 24, 1919 
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Patent Pendi:.g 


**Rite-Away”’ Reel Outfit—Complete Outfit, Braids, Tips and Tipping Tool, $26.15 


The braid outfit contains seven 200-yard 
reels of assorted colors, permitting the service 
of a $196.00 stock of Shoe Laces. 

The outfit costs $22.75 


Choice of Cotors 


The Braid used is high grade Mercerized. 
Sample order, 200-yard, single reel, round _— 
3.25 


Flat braid, single reel $3.75 
Colors: White, Black, Fawn, Mahogany, Bronze, 
Pearl Gray, Dark Gray, Medium Gray, 
Castor, Tony Red 


Standard Lace Tipper, $2.50 


Attaches Tip Quickly, Neatly, Securely to any size of 
Lace Braid, Round or Flat. Used exclusively by the 
United States Government. 


Box of 500 Tips, Any Color 30c. 


Tips made of Finest Grade of Lace Tip Steel. Plain 
and Corrugated Styles, Brown, Black and White. 


The RITE-AWAY REEL OUTFITS sold by 


E. A. Buck Co 
C. A. Browning. . 


Bangor, Me. 
.. Boston, Mass. 
Hamilton, Brown Shoe ‘cn... .. Boston, Mass. 
H. R. Holden & Co Boston, Mass. 
McElwain, Hutchinson & Winch. .Boston, Mass. 
Parker, Holmes & Co Boston, Mass. 
> we Burlington, Vt. 
Geo. E. Keith Co Campello, Mass. 
Oiate Leather Co. ........50.502%. Columbus, Ohio 
Shulz Leather & Findings Co Duluth, Minn. 
Mexico Shoe Machinery Co... .....El Paso, Texas 
Schwarzenberg & Glasser...Grand Rapids, Mich. 
Kansas City Leather Co Kansas City, Mo. 
L. H. Packard & Co., Ltd.........Montreal, Can. 
J. H. Rubin & Co New Haven, Conn. 
Blog Shoe Findings Co............New York City 
Manasse Block Tan Co Oakland, Cal. 
Pennsylvania Leather Co Erie, Pa. 
A pee & Co - Pa. 
Coscia reer . Pittsburg, Pa. 
W. Parke Warner.. ‘Saginaw, Mich. 
Higgins Leather Company St. Louis, Mo. 
Canadian Shoe Findings Novelty Co 
Toronto, Ont., Can. 


Berrow & Monroe Watertown, N. Y. 


H. W.Ramsay & Company (Osten mass 
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This show window is typical of one of many New York displays showing Button Boots 


HE Buttoned Boot is returning with pomp and circumstance after its absence while 


war restrictions banished it from fashion. 


That womankind always liked Buttoned Boots best seems verified by the immediate 


demand for them. 


Manufacturers are making Buttoned Boots in more appealing styles than ever. 


Buttoned Boots seem to set off a shapely foot and ankle and to add a completing 
touch to the costume that no other footwear is quite able to give. 


Make a note of it now—to stock Buttoned Boots for Fall. They are going to prove 
more popular than ever because of the fact that they exactly meet the particular re- 
quirements of fashion and the best dressed women. 
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REG. U. S. PAT. OFF. 
HAT elusive touch of refine- 
ment and quiet dignity, so 


much sought after, exists in foot- 
wear made with Nubuck. 





Today, more than ever before, we 
feel it necessary to emphasize the 
importance of quality merchandise. 





Nubuck, white and popular shades. 
Originated and tanned exclusively 


by 


A. C. Lawrence Leather Co. 
161 SOUTH ST., BOSTON, MASS. 


New York [Chicago Rochester St. Louis 
Cincinnati Gloversville 




















BLACK 


NATO 
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| meer without performance is 
no builder of confidence. 


All the advertising we have pub- 
lished on the merits of 


“Onyx” oO Hi astery 


Reg V.5.Pat. orice 


would have been barren of result unless the qual- 
ity we promise had been delivered. 

No more indisputable proof of this can be had or 
asked than the present persistent, daily-growing 
demand for “Onyx.”’ 

Experience has taught “Onyx” dealers that the 
“Onyx” brand is a trusted bond of quality as- 
surance. 








Emery @ Beers Company Ine. 


Sole Owners of “Onyx” Hosiery 


BROADWAY AT 24th STREET 
NEW YORK 


Boston Office: Philadelphia Office: Chicago Office: 
$31 Bedford Street 1088 Chestnut Street The Lytton Building 
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Meeting 
the Demand! 


The majority of your feminine 
customers demand stylish foot- 
wear al a moderate price. — 

Is this not so? 


M. C. McKays will entirely 
meet this demand. They have 


style in abundance—are snappy 
examples of good Lynn shoe- 
making and will build a perma- 
nent satisfactory business for 


you. 


The M. C. McKay line is one 
you will be proud to feature. 
Let us figure on your immediate 
and future requirements. 


MITCHELL- CAUNT CO. 


FACTORIES - LYNN, MASS. BOSTON OFFICE+72 LINCOLN ST. 
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THE LEADING COLOR 


FOR FALL I9I9 
LEVOR — N28 


BEAVER BROWN 








OUR OTHER POPULAR SHADES ARE 
COLOR n° | LEVOR WHITEST WHITE 
COLOR N°23 LEVOR TRUE GRAY 
COLOR N° 63 LEVOR HAVANA BROWN 





PRODUCED IN THEIR USUAL HIGH GRADE UNIFORMITY BY 


G.LEVOR « CO.,iNc. 


GLOVERSVILLE, N.Y 


NEW YORK-88-90 GOLD ST. 

ST.LOUIS LEATHER EXCHANGE BLDG*BOSTON 145 SOUTH ST. 
ARTHUR S. PATTON LEATHER CO. + * THE G.LEVOR CO, 
INILWAUKEE -THE A.R.AUELLER CO. 

258 FOURTH ST. 
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Like Tempered Steel 


Y a process exclusively Firestone this line. of 
Footwear is iven a “tensile” strength as of 
tempered steel—tough and durable, but yielding 

and comfortable, makin? a friend of every buyer. 


Firestone has proved new possibilities of Specialized’ 
service in the field. 


Tell your customers that they must wear a Firestone 
Rubber Boot or Shoe to know how much can be done 


to keep dry, warm and comfortable no matter how or 
where they work. 


If you -have not yet gotten in touch with the Firestone 
man, do so before ordering. He can supply you 
promptly from sample stocks. 


FIRESTONE TIRE & RUBBER CO. 


FIRESTONE PARK AKRON, OHIO 


Rubber 
Footwear 


| 


(al 
mf 


HI 


| 





ae etait Black 
; i Ato HOt 
For Delivery Now | 


The reliability of Dalton shoes is 
a matter of record. In selling them 
you can point to definite features 
of superiority. You will miss much 
by delaying to get some or all of 
these styles in your store soon as 
they can be gotten there. Winchester Last, 


quare 
Throat 7 Heavy 
Pf MB sand widths: 
izes an 
eects No. AtoD, 5toll. 


Stock No. 
810 
teat, Havana 


Stock No. 
520 


Corsair Last, Chi 


Sto. No. 


Corsair Last ty td 
Varsi Bal 
| ew 


Stock No. 
Widths: "\ to DB to Steck N 500 

on 5g Ob Boy Last, Ty- 

690 Red Calf’ Blu- 

Reoes I Last, Brown cher, Heavy Single 

Cordovan Varsity Ox- Soie, Dalton Rub- 
ford, Bingle Sole road Heel. Sizes 
Heel. Sizes and Widths: and Widths: B 
A to D, 5 to 11. % B.S1S & 





PLAIN CARTONS—SHOES UNBRANDED 








Stock No. , 
540 


e, 
Stock N. 
Hee! ;Sizesand Widths: ‘oc je Stock Ne. 


AtoE,6to 1 raters Last, Ma- 
Calf Bal, Single Oh Boy Last, Black 
Glazed Kangaroo 
peeceer, Single Sole, 


eel. 
= Widths: AtoD,51-2 
to 11. 





CATALOGUE 











The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building CHICAGO: 1415 Great Northern Building 
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WHITE WASHABLE KID 


14-8 Military Heel, Tip Perfora- 
tion, White Ivory Sole and Heel, 
Welt, AA to D, 2% to 8. 

Price $5.00 


No. 074 B 
DARK TAN CALF 
Price $5.00 


No. 087 B 
WHITE DUCHESS CLOTH 


White Ivory Sole and Leather 
Louis Heel, Welt, AA to D, 24% 
to 8. 


Price $3.75 
No. 085 B 
WHITE KID 
Price $5.00 


No. 084 B 
DARK BROWN VICI 
Price $4.85 


KID 


: 
y 
| 
: 
| 
| 
| 
L 


IN STOCK 


STYLES OF QUALITY AND 
GOOD TASTE IN COMBI- 
NATION WITH MASTER 
WORKMANSHIP 


READY TO SHIP 


No. 2101 B 
PATENT COLT COLONIAL 
Full Louis Covered Heel, Beaded 
and Steel Buckle, Turn, A to D, 
2% to 7. 


Price $5.35 


SEE OUR MAY BULLETIN FOR 
COMPLETE LINE OF 
COLONIAL PUMPS 


THE 
WESTCOTT 
WHITMORE 
COMPANY 


SYRACUSE, N. Y. 


SPECIALISTS IN SMART 
FOOTWEAR FOR 
WOMEN 


May 24, 1919 


No. 638 B 
GUN METAL OXFORD 
12-8 Military Leather Heel, Tip 
Perforation, Turn, B to D, 2% 


to 7. 
Price $4.35 


No. 637 B 
BRIGHT KID 
Price $4.35 


No. 070 B 
DULL KID 
Leather Louis Heel, Light Welt, 
AA to D, 2% to7. 
Price $4.50 


No. 071 B 
PATENT COLT 
Price $4.50 


No. 072 B 
WHITE CLOTH 
Price $3.35 


No. 068 B 
WHITE KID 
Price $5.00 


No. 093 B 
DARK BROWN KID 
Price $4.75 


—_—_———— >= OE=>_| ==>E>E_LhL=—_ET lO L_ == h»”™_=__=_=Z_=_—_ L=_=SS| =L—_L_ SSS ae 
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STOCK No. 0827 


Made of Black Vici Kid, 
51% to 11; C, D and E. 


Bates 
““Cheero’’ 
Model 


High Toes Always Good 


to note the stand-up character 

of our in-stock business on the 
various “‘Cheero” models thus 
far this season. 


Apparently, the gradual widen- 


[: has been interesting to us 


ing of the demand in retail 
stores for the narrower recede- 
toe styles made on flat lasts 
never cuts into the sales of the 
““Cheero.” 


The 1919 “‘Cheero” has just the 


degree of height and fullness of 
toe and spring of bottom re- 
quired for taking it out of the 
old, awkward “‘freak”’ class. 


Our Chicago stock and shipping 
headquarters is handling a heavy 
business on this “Cheero” Kid 
Oxford—and is carrying full 
sizing. 

Better let us send you the new 
Bates Spring Catalogue of In- 
Stock styles. 


A. J. BATES COMPANY 


Central Distributing House 
328 WEST MONROE ST., CHICAGO, ILLINOIS 
General Offices, WEBSTER, MASS. 
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| New Castle Havana Broun fashion Plate 


W Castle Leather Company Havana Brown Kid, Eight and 
One-half Inch Lace Boot, Four Inch Vamp, 18-8 LXV 
Covered Wood Heel. 


New Castle Leather Company Havana Brown Kid, Circular Lace 
Oxford, Four Inch Vamp, 18-8 LXV Covered Wood Heel. 


BROOKLYN 


Made and Exhibited Julius Grossman, Inc. "Py 


y 


Judge It by Its Users 


New Castle Leather Company | 


NEW YORK 
Montreal,Can. Chicago 


and the Principal Leather and Shoe Centres Lverywhere 


Factory, Wilmington,Del. 
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‘ IN 
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“A Shoe That’s Right” 


How Are You Fixed 
for Oxfords? 


, Ten Oxford Styles, 
ate “the kind you want 


6 

Ox 
st, B. 
. Pri 


No.73 
ce 


o Uy 
ice 


$5.50 when you want them,” 





Write for Illustrated Folder, ° 
showing ‘‘Cygolf”’ Oxfords and Ready for Shipment 


High . Shoes for At-once 
Delivery. “Cygolf’’ is the shoe that 
| puts push and punch in trade. 
It starts sales and keeps them 
humming. A quick turnover 
with substantial profits be- 


comes a regular thing. 











Keep up your stock of 
“Cygolf’’ Oxfords. You'll 
need them. 


KELLY-BUCKLEY COMPANY 


BROCKTON, MASS. 
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Is there any one item in the construction of 
a shoe more deserving of attention than 
the welting ? 

For the sake of the reputation of your shoes 
at the hands of the retailer and the consumer 
can you afford to use inferior welting? 


Is the judgment of a big majority of the 
trade valuable to you? 
Is the fact that we make twice as much 
welting, as any other manufacturer at all 
significant? 

A 1,000 yard sample tells our story 


Brockton Rand Co. 


BROCKTON, - MASS. 
Manufacturers of 


BARBOUR GROOVED ENDLESS WELTING 
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ALWAYS NEW! 


ETAIL dealers throughout the country 
R are capitalizing on the sales possibilities 
of Regal shoes. 

To each season’s line there are always added 
some new features that make for further 
development and improvement. 











Continual progress along these lines assures 
our dealers always of new sales possibilities. 
The Regal line is its own best seller. The 
Regal salesman is an experienced shoe man, 
a helpful partner in solving problems that 
arise in the retail shoe store. 

He will be glad to call with the Regal Fall 


line. 








Sample Displays 
Boston, 268 Summer Street 
New York, 1369 Broadway 


Regal Shoe Company 


BOSTON, MASS. 
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Stock No. 4222 
READY TO SHIP 


A standardized last for all seasons. 


Cordo Mandarin Side; 6-Eyelet Oxford; 12 
sq. Sole; 8-8’’ Heel; Invisible Eyelets. 
B, 61% to 10 C and D, 5 to 10 
It also comes in Black Smooth Side. 
Stock No. 1150. 
A, 71% to 10 B, 61% to 10 
C and D, 5 to 10 


Style Price Telegraph-Order 
Code Word 

4222 $4.50 WOODS 

1150 $4.50 WACO 


. Prices subject to change without notice. 
Send for the Regal In-Stock Catalogue. 





Regal Shoe Company 


BOSTON. MASS. 








MMT) 
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A 3W*SLENOX MESSAGE | 


FOR WIDE AWASE icles 
THESE PRETTY SANDALS ARE CARRIED 
IN STOCK READY TO SHIP 
SIZE UP YOUR MARY JANES THIS WEEK FROM OUR BIG 
STOCK. We think you will like them, not only because they are good 
values and nicely made, but also because they give wearing service. 


Is the Misses’ Patent McKay, 11% to 2, D and\E. . 
Is the Child’s Patent McKay,.8% to 11, Dand E . 
Is the Infant’s Patent McKay, 5 to 8, DandE. 


. Is the Misses’ Brown Kid McKay, 11% to 2, D and E.. 





Is the Child’s Brown Kid McKay, 84% to 11, D and E.. hyd henna kiana 
Is the Infant’s Brown Kid McKay, 5 to8, DandE.................-.-.-- 





3 
J 


Is the Infant’s Patent Turn, Wedge Heel, 3 to 8, Dand E 
Is the Infant’s Patent Turn, No Heel, 1 to 5, Dand E..................... 


Is the Infant’s Brown Kid Turn, Wedge Heel, 3 to 8, D and E 
Is the Infant’s Brown Kid Turn, No Heel, 1 to 5, D and E 








Terms 2% Discount 40 Days—Net 60 Days. 


Weimer, Wright & Watkin Co. 


Stock Department, 35 South Second Street PHILADELPHIA 





May 24, 1919 BOOT AND SHOE RECORDER 


A 116 — : 
Gun Metal Se A 108 
Oxford a White Fabric 
Oxford 








SMART SUMMER FOOTWEAR 
for IMMEDIATE DELIVERY 


The reputation for quality that HARNEY has built up with its made-to- 
order business has been rigidly lived up to since the establishment of the In- 


Stock Department in Boston. The shoes we offer are first quality in every 
detail—style, materials and workmanship. 


Harney Standard Throughout 


A 104—White Nubuck Ox., 18-8 Lea. Louis (sprayed), C-D 

A 105—White Nubuck Ox., 14-8 Mil. (sprayed), B—C-D $4 
A 107—Pat. Ox., Satin Quarter, 18-8 Lea. Louis (sprayed), B-C-D.... 
A 108—(As illustrated) White Fabric Ox., 14-8 Mil. (sprayed), A- 

A 109—White Fabric Ox., 18-8 Lea. Louis (sprayed), A-D 

A 112—Mat Kid Pump, 18-8 Lea. Louis, C-D 

A 113—Pat. Pump, 18-8 Lea. Louis, C-D 

A 114—White Fabric Pump, 18-8 Lea. Louis (sprayed), A-D 

A 115—Mat Kid Ox., 18-8 Lea. Louis, A-D 

A 116—(As illustrated) Gun Metal Ox., 18-8 Lea. Louis, A-D 

A 118—Pat. Ox., 18-8 Lea. Louis, A-D 
A 127—Gun Metal Ox., 14-8 Mil., A-C 


In-Stock Terms 2-10 Net 30 


P. J. HARNEY SHOE CO. 


Factory, 


FES TE 


So Sty ROE & 


See ES 


Lynn, Massachusetts 


78 Lincoln Street 
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bir a work of Art. 


In design and finish-<w3i~ 
Spats lead the way. 
They appeal irresistibly 
to those who appreciate 
style, fit and quality. 


Be in position to meet 
the demand this Fall 
with #337 Spats. They 
are High Class in every 
detail. 


May 24, 1919 
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Sterling 
Americans 


ALEXANDER -HAMILTON 
Born Jan.l1.1757- Died July [2.1804 
The Founder of Public Credit 
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“I Willingly Risk My Life But Not My Character” 


So spoke ALEXANDER HAMILTON, that Sterling American patriot of incorruptible 
integrity, and statesman, whose fiery eloquence welded the thirteen original states 
into a vigorous Nation. As the first Secretary of the Treasury, he laid the foundation 
of our financial system, founded the Bank of the United States, and established the 
first mint. Slain in a duel, not of his own seeking, he still lives in the greatness of this 


Nation. 


THE MANUFACTURERS OF STERLING PATENT COLT AND STERLING PATENT KID WILL 
NOT ALLOW THE HIGH CHARACTER OF STERLING LEATHERS TO BE LOWERED. IT IS 
THIS UNIFORMITY OF HIGH QUALITY THAT MAKES THESE FAMOUS SHINY LEATHERS 
SO NECESSARY TO MAKERS AND RETAILERS OF SHOES. THEY BUILD SUCCESS! 


Sterlitig’Golt Sterliiig Kid 


BRISTOL PATENT LEATHER COMPANY BOSTON, MASS. 
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HERE ARE SUMMER’S BEST SELLERS 
IN-STOCK 


IN-STOCK 














Stock No. 281 
281—Patent Leather Oxford, Leather Louis 
Heel $3.75 


227—Same in Patent Welt 
e in Hav. Brown Kid, Welt. . 


Stock No. 242 


242—Dull Kid “Shimmy” Pump, Cov. Louis 


132—Patent Colonial, Lea. Louis Heel, Nickel 
Crossbar Buckle, B-D 

130—Pat. Colonial, Lea. Louis Heel, Square 
Nickel Buckle, B-D 

131—Same in Dull Kid, B-D 


Stock No. 246 


246—Patent Leather Plain Pump, Leather 
Louis Heel $3.75 


‘is 
245—Same in Dull Kid 
247—Same in Mahogany Calf 
248—Same in White Kid 








213—Black Satin Oxford, Cov. Louis od. 
B-D 


a 
196—Same with Military Heel 


194—White Poplin Oxford, Cov. Louis fiat 


‘urn, B-D 
193 Same i in Cov. Military Heel 
ep Canvas Pump, Cov. Louis H 


Stock No. 254 
254—White Kid Colonial, Cov. Louis a. 


c-D 

200—Patent Colonial, Lea. Louis Heel, es 
00 

217—Patent Colonial, Lea. Louis Heel, D.$3.75 


Stock No. 276 


276—Black Kid Oxford, 14-8 Cuban Heel, Im. 
Tip, perforated D $3.75 
275—Same in anes Brown Kid 

277—Same in Mahogany Calf. 

218—Same in Mahogany Side, White “— 


219—Same in White Buck 


Fe weeny, Calf Oxford, 12-8 Military 
Heel, Wek $4.25 
282—Same in Black Kid, Welt, B-E. . . .$4.00 


Stock No. 252 
252—Patent Colonial, Cov. Louis Heel, i 
255—Same in Gray Kid $5.50 
253—Same in Dull Kid, Round Buckle. .$4.. 
201—Same in Dull Kid, Square Buckle, Lea 


Louis Heel $4.00 
211—Dull Kid Colonial, Military Heel, uae 
00 





shipments on Colonials 


above. 





pumps, and our wee ae Ber 


N O T E — Im March 29 issue of the Boot and Shoe Recorder we 
featured Colonials for Easter delivery and had every reason to be- 
lieve that we should be able to deliver the goods. 

Unfortunately a strike in Se factory held up our Shimmy 
i -& _—— on buckles delayed 


We can, however, take care Zz parse now on Colonials as shown 





Send for Price List of Low Shoes and Colonials Just Issued. 


The Boardman Shoe Company 


564 ATLANTIC AVENUE 
BOSTON, MASS. 

















Bed lasting a welt shoe with 
Korxole innersole. 







ETAIL shoe men all appreciate the sales value of a 
well-lasted shoe. The manufacturer appreciates this 
still more, and pays particular attention to his 
lasting room. He knows that the innersole must 
hold lasting tacks and wires firmly, without stretch- 
ing or twisting out of shape, if the shoe is to fit the 
last snugly. And because Korxole fills all the re- 


A V. ita / Po 1 n t quirements of a good innersole, with comfort and 
° 7 waterproofness as well, many shoe makers prefer 
Ln ss ho CHa ky ng Korxole to all other materials. Specify it in some 


of your lines. 


Armstrong Cork Company - 
132 Twenty-third St., Pittsburgh, Pa. 


Branches in the Principal Cities 
Distributors in New England for 
Korxole and Allied Products 
Armstrong Cork Products Company 
No. 403 Shoe & Leather Building 
207 Essex Street, Boston, Mass. 


Reg. U. &. Pat. Of. 


“The: Flexible Cork Innersole That’s Built Into the Shoe’’ 
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Coming and Going 


Service for Either 
End of a Season 


For the Going End 
IN STOCK 


—_ No. 470—Dark Tan Russia Calf’ Lace —. Tan Fibre 
“One-twenty-one” Last. Widths,,B, C, D; —~- 5438 


Stock No. 472—Koko Russia Calf +e Oxford on yt! 
Last. Widths, B, C, D; Sizes, 5% to 1 ice $5.15 





a ne 581— Koko oy Lace Oxford on Polo Last. 
E; Sizes, 54% to l Price $4 
= 1 S sno 





Widths. 
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’ Aside from service as perfect as human 
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MTEL 


Old Timers used to load themselves with 
more than enough stock to take care of all 
demands until next season’s shoes came in. 
But old time ways bring only old time 
profits and tremendous expenses. Now-a- 
days. the real business operator buys a 
minimum amount to form the basis of his 
supply and as additional needs arise looks 
for stock goods to handle them. 


TUUUUATUTROOONTRTN TONNER A NHU O 
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In harmony with this better merchandising 
we have planned to give our patrons both 
kinds of service. For the incoming season 
we take special make-up orders; and for 
the outgoing season we supply at short 
notice shoes to fill-in missing sizes; to meet 
some new demand; to control an unex- 
pected emergency. 


WOU TCAS VOLTA OCU COCA TA TV ATE AV TAT TO 


Last year we helped over 8,000 merchants 
turn stock more frequently; avoid over- 
loading; do more with their money. We'll 
do the same for you if we get the chance. A 
catalog or salesman will explain. 


hands can make it we give shoes of equal 
reputation. One look at our merchandise 
tells the story. ; 
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our attention is you decide to purchase a new pair 
at the nearest 'shoe-slore, and — 
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ou get a pair that just Sutt you you go out and walk around just 


because they, make your feet look enough to sol the taps when your 


alfa size Smaller, and—] feet hegin lb SMART AND BU! N 


When suddenly y 
attracted to the fact that you are 
Mm need of a new pair of Shoes, and— 










































































ou expose your pet corn to the | THEN give your feet a real Treat 
pavement and hurry home, and— by putting them milo your SDs 
: = KREEP-A-wA Slippers, 
OH! OH' AINT IT 
A GRRR RAND 
AND GLORIOUS 
FEELIN’!!! 














“The Slipper Beautiful” 


““K REEP-A-WA” felt slippers are in constant demand everywhere because 
of their wonderful comfort-giving qualities and attractiveness in design. 


Sell them every day 


BLUM SHOE MFG. CO. 


DANSVILLE, N. Y. 
TCT 
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Factory at Brockton (Campello), Mass. Capacity 3600 Pairs‘ Daily 





|= “Thompson” stock department is prepared to continue shipments of 
the following shoes, day order is received. Our business has been the most 
phenomenal in our history. We advise liberal purchases so not to be caught short 
on these numbers. The “Thompson” shoe influences volume sales because it 
measures up to men’s opinion of what’s right in footwear. 








CARRIED IN 
STOCK STYLES 


$600—(Unbranded), Wine Cord, 100 Bal., Classic 
Last, Heavy Single Sole, AA to D 





S601—(Unbranded), Gal. 26 Russ., 
Classic Last, Single Sole, AA to D 


S602—(Unbranded), Brown Cord, 100 Bal., Classic 
Last, Heavy Single Sole, AA to D 





Prices are subject to 
change without 
notice 





HOMPSON BROS. _IN 
MEN’S FINE SHOEMAKERS 
BROCKTON 


MASSACHUSETTS 
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RICE & HUTCHINS 


HARACTER is just as 

important in men’s shoes 
as in women’s footwear. The 
dominant features of All 
America Shoes for men are 
character in lasts—patterns— 
material and workmanship. 
Distributors of All America 


Shoes. 


DISTRIBUTED BY 


The Rice & Hutchins New York Company 
The Rice & Hutchins Atlanta Company 
The Rice & Hutchins Cleveland Company 
The Rice & Hutchins St. Louis Shoe Company 
The Rice & Hutchins Baltimore Company 
The Rice & Hutchins Chicago Company 
The Rice & Hutchins Cincinnati Company 
The Atlas Shoe Company, Boston, Mass. 
Joseph I. Meany & Co., Inc., Philadelphia, Pa. 


Rice & Hutchins, Inc. 
20 High St., Boston, U.S.A. 

















